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Migraleve 


® 


Sunglasses 

SPECIAL  SUPPLEMENT 


ffim®SiEaS  Pharmacists: 

Dr  Rogers 
adds  insult 
to  injury 


less  migraine  suffering  for  your  customers  .  .  . 


(  mge  )  Now  the  third  most  prescribed  anti-migraine  preparation 

means  regular  non-seasonal  turnover. 

(  mge  )  40%  increase  in  sales  last  year 

HHi    means  more  customers  than  ever  want  Migraleve. 


(  mge  )  The  only  prescribed  anti-migraine  specific  you  may  sell  over 
the  counter 

■^■1    means  you  can  recommend  Migraleve  with  confidence. 

(  mge  )  Advertised  continuously  to  doctors  in  all  major  medical 
journals 

means  a  regular  prescription  demand. 


(  MGQ  Flexible  dosage  (unique  pink  & 
yellow  tablet  presentation) 

means  customers  can 
adjust  dosage  to 
individual  requirements. 


Migraleve  Pink  Tablets  contain: 
buclizine,  paracetamol  and  codeine 
Migraleve  Yellow  Tablets  contain: 
paracetamol  and  codeine 


the  only  specific  anti-migraine  ethical 
preparation  which  may  be  counter-prescribed 
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The  discovery  that  will 
revolutionise  the  treatment 
of  peptic  ulcers  and  associated 
gastrointestinal  disorders 


Artist's  imprejJ3ipii  of 
Hz  receptor  antagonist  acting 
at  receptor  site  in  gastric  mucosa, 


The  discovery 


Until  recently,  one  aspect  of  gastric  physiology 
remained  paradoxical -histamine  was  known  to  be  a 
potent  stimulant  of  gastric  acid,  yet  conventional 
antihistamines  were  totally  inactive  in  this  area. 
Confronted  by  this  apparent  anomaly  investigators 
began  to  suspect  that  there  might  in  fact  be  two  types 
of  receptor  site  for  histamine  -  one  mainly  for  allergic 
reactions  (H,)  and  the  second  for  gastnc  acid 
secretion  (H2). 

In  1964,  the  SK&  F  research  team  set  out  to  find  a 
new  class  of  therapeutic  agent  by  chemical 
modification  of  the  histamine  molecule.  They  were 
seeking  an  agent  capable  of  blocking  the  action  of 
histamine  at  the  H2  receptor  site.  After  12  years  of 
extensive  research,  this  search  has  resulted  in  the 
development  of  'Tagamet',  the  H2  receptor  antagonist, 
with  the  fundamental  property  of  controlling  gastric 
acid  secretion.1,2 


A  real  breakthrough 


Due  to  its  dramatic  reduction  of  gastnc  acid 
secretion  'Tagamet'  has  achieved  quite  remarkable 
results  in  peptic  ulcers  and  associated  gastrointestinal 
disorders. 

Complete  healing  of  duodenal  and  gastric  ulcers w* 

(proven  endoscopically)  is  seen  in  most  patients  after 
4  weeks'  treatment. 


Complete  healing  or  marked  improvement  of  reflux 
oesophagitis7  has  frequently  been  obtained  within 
8  weeks. 

Early  symptomatic  relief  is  normally  achieved  in 

patients  receiving  'Tagamet'  treatment. 

Furthermore,  'Tagamet'  is  well  tolerated  with  minimal 
side  effects  which,  together  with  its  convenient  dosage, 
means  'Tagamet'  is  well  suited  to  everyday  treatment. 

Presentations 

'Tagamet'  (cimetidme)  is  available  as  200  mg 
film-coated  tablets  engraved  TAGAMET/ SK & F  200, 
available  in  containers  of  100  (£14.29)  and  500. 

'Tagamet'  is  also  available  as  orange-coloured, 
peach-flavoured  syrup  (200mg/5ml)  in  bottles  of 
200ml  (£6.29),  and  as  200mg/2ml  ampoules  for  i. v. use. 
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Comment 


Research  resolution 

Ask  which  area  of  pharmaceutical  research  is  the  most 
neglected  and  the  answer  must  surely  be  professional 
practice — and,  in  particular,  general  practice. 

General  practice  pharmacy  is  the  main  area  that  C&D 
is  designed  to  serve  and  for  that  reason  we  are 
delighted  to  be  able  to  announce  that  the  Chemist  & 
Druggist  Medal  for  Research,  which  has  been  a  feature 
of  the  British  Pharmaceutical  Conference  since  1971, 
will  in  future  be  awarded  for  presentation  of  papers 
relating  to  the  practice  of  pharmacy. 

Provision  has  been  made  for  a  session  to  be  held  on 
the  Wednesday  afternoon  of  this  year's  Conference  in 
Sheffield,  at  which  research  papers  on  any  topic  of 
pharmaceutical  practice  can  be  presented.  Pharmacists 
engaged  in  any  aspect  of  the  profession  can  submit  a 
communication  of  between  200  and  600  words  on  a 
practice  research  topic  and  the  authors  of  those 
accepted  will  be  given  about  ten  minutes  to  present 
their  work  to  the  Conference. 

Originally  designed  to  encourage  the  presentation  of 
research  results  to  B.P.  Conference  meetings  by  young, 
first-time  authors,  the  Award  has  been  increasingly 
difficult  to  adjudicate  upon  since  simultaneous  science 
sessions  have  become  the  Conference  rule  rather  than 
the  exception  (see  C&D,  September  11,  1976,  p293). 

Now  the  Council  of  the  Pharmaceutical  Society  has 
given  its  approval  to  the  change  of  purpose — and  C&D 
hopes  the  Award  will  be  even  more  successful  in  its 
new  role.  Council  itself  gave  a  lead  in  this  direction  in 
1972  when,  in  response  to  a  Branch  Representatives' 
resolution  the  previous  year,  it  put  up  a  series  of  50 
potential  "topics"  which  might  be  studied  with 
advantage — ranging  from  measurement  of  physical 
changes  in  preparations  to  the  value  of  bonus  offers 
and  patterns  of  self-medication. 

We  would  associate  ourselves  with  Council's 
statement  at  the  time,  which  stressed  that  any 
pharmacist  can  make  a  valuable  contribution  to  the 
development  of  the  profession  by  taking  a  positive 
interest  in  a  specialised  aspect  of  general  practice. 
"This  can  take  the  form  of  study  or  research  into  a 
particular  scientific,  professional  or  sociological 
problem.  The  published  results  of  such  work  would 
then  form  a  constructive  part  of  the  total  effort  towards 
the  continual  improvement  of  the  pharmaceutical 
contribution  to  the  nation's  health  care"  (C&D,  October 
28,  1972). 

These  should  not  be — indeed,  are  not — merely  lofty 
ideals.  Such  research  has  been,  and  is  being  carried  out 
(C&D  has  some  practice  research  papers  in  preparation 
for  publication  at  the  present  time)  but  the  flow  is  all 
but  a  trickle. 

It  is  the  hope  of  C&D  and  its  publishers  that  the  new 
Award  will  provide  a  small  incentive  to  research  in 
pharmacy  practice — and  perhaps  rekindle  interest  in  a 
postgraduate  area  which  some  schools  of  pharmacy 
have  rather  overlooked,  to  the  detriment  of  the 
profession. 

May  we  suggest  that  some  Chemist  &  Druggist 
subscribers  might  care  to  make  another  New  Year's 
Resolution? 
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Ennals  suggests 
prescribing  controls 


A  "white  list"  of  "preferred"  drugs,  or  a 
list  of  "excluded"  drugs  or  classes  of  drugs 
— for  which  the  NHS  would  not  expect  to 
pay — are  among  suggestions  to  cut  the 
drugs  bill  put  to  the  British  Medical  Asso- 
ciation by  Mr  David  Ennals,  Secretary  of 
State  for  Social  Services. 

In  a  letter  to  the  BMA,  the  contents  of 
which  were  revealed  in  last  week's  British 
Medical  Journal,  Mr  Ennals  makes  five 
suggestions  for  economies,  and  asks  for 
comments  and  additional  proposals.  The 
other  four  ideas  are: 

□  A  restriction  on  the  amount  to  be  pre- 
scribed by  a  general  practitioner  at  any 
one  time;  "We  could  look  again  at  the 
advice  given  by  the  Hinchliffe  Committee 
[which  recommended  a  maximum  of  one 
week's  supply  at  each  prescribing]  and  at 
ways  of  making  any  restriction  reasonable 
and  tolerable  to  doctor  and  patient.  For 
example,  people  with  chronic  or  semi- 
chronic  conditions  requiring  long-term 
therapy  might  need  special  consideration." 

□  A  joint  economy  campaign  by  the 
Department  of  Health  and  the  medical 
profession,  coupled  with  fuller  and  more 
up-to-date  information  about  drug  costs, 
including  relevant  costs  of  similar  drugs. 

□  A  publicity  campaign  directed  at 
patients'  attitudes  and  expectations. 

□  In  hospitals,  the  further  development 
of  activities  on  the  lines  of  drug  and  thera- 
peutic committees  already  in  existence  in 
some  places. 

The  BMA  says  its  General  Medical  Ser- 
vices Committee  negotiating  team  will  be 
discussing  the  proposals  with  Department 
officials.  A  spokesman  for  the  Department 
told  C&D  that  Mr  Ennal's  proposals  were 
only  suggestions  put  forward  for  discus- 
sion, and  any  ideas  the  doctors  might  have 
would  also  be  considered ;  the  Depart- 
ment did  not  want  to  impose  the  ideas  on 
the  medical  profession,  and  no  "white" 
or  "excluded"  lists  of  medicines  had  been 
drawn  up. 

Society's  opposition 

Interviewed  on  the  "World  at  One" 
radio  programme  last  week,  Mr  J. 
Bannerman,  president,  Pharmaceutical 
Society,  repeated  one  of  the  points  in  his 
Banquet  speech  at  least  year's  British 
Pharmaceutical  Conference:  that  if  one 
penny  could  be  saved  on  every  prescrip- 
tion, £3m  would  become  available  which 
could  be  redistributed  for  hospital  or 
domiciliary  use.  However,  he  did  not 
agree  with  limiting  a  doctor's  freedom  of 
choice  for  prescribing. 

A  spokesman  for  the  Association  of  the 
British  Pharmaceutical  Industry  told  C&D 
this  week  that,  as  far  as  the  association 
understood,  the  letter  was  a  confidential 
one  to  the  BMA;  the  ABPI  had  not  been 
officially  informed  of  its  contents.  The 
association    however    had    always  been 


opposed  in  principle  to  any  form  of 
categorisation  of  medicines. 
□  Evidence  from  a  doctors'  practice  with 
prescribing  costs  of  75  per  cent  of  the 
average  for  the  area  is  given  in  the  same 
issue  of  the  BMJ.  Dr  Roland  Law, 
London  NW10,  estimates  that  his  practice 
saves  the  NHS  £21,420  a  year  by  lower 
prescribing  costs  for  the  10,500  patients. 

Dr  Rogers  accuses  Society 
of  planning  'open  warfare' 

The  Pharmaceutical  Society  has  denied  it 
is  planning  open  warfare  with  dispensing 
doctors,  following  a  further  attack  by  Dr 
Adrian  Rogers  on  "chemists'  dispensing 
monopoly",  this  time  in  last  week's 
issue  of  the  magazine  Pulse. 

He  wrote:  "when  this  ridiculous  mora- 
torium on  dispensing  is  over  gps  should 
take  on  the  idle  threat  of  the  Pharma- 
ceutical Society  and  simply  start  dispens- 
ing for  all  patients  that  they  are  entitled 
to.  Public  opinion  will  then  force  the  'one 
mile  rule'  to  be  reviewed  in  the  doctors' 
favour!"  The  reasons  he  gives  are  similar 
to  those  put  forward  in  The  Sunday 
Times  "Opinion"  column  last  week  {C&D, 
p4),  that  no-one  would  be  concerned  by 
widespread  closure  of  pharmacies  and 
that  the  "chemists'  monopoly"  was  harm- 
ful to  patients. 

When  asked  by  Pulse  this  week  whether 
these  statements  meant  "open  warfare", 
the  Society  replied :  "Nonsense  ...  If  any- 
one had  declared  war  it  was  Dr  Rogers 
in  calling  for  the  abolition  of  pharma- 
cies. We  do  not  believe  that  Dr  Rogers, 
who  qualified  only  four  years  ago,  has  got 
the  necessary  experience  to  speak  for  the 
medical  profession.  This  office  has  received 
many  telephone  calls  from  doctors  apolo- 
gising for  Dr  Roger's  article. 

"It  is  of  course,  highly  offensive  to  any 
profession  to  have  a  member  of  its  related 
profession  calling  for  its  abolition.  This 
Society  is  anxious  to  maintain  the  best 
possible  relations  with  the  medical  pro- 
fession but  cannot  help  but  react  most 
strongly  to  the  sort  of  very  damaging 
remarks  that  Dr  Rogers  made." 

Other  statements  made  in  Pulse  by  Dr 
Rogers  include :  "what  is  wrong  is  the 
chemist  still  has  the  right  to  dispense 
medicines  where  we  cannot;  a  right  that 
is  simply  not  justified  and  is  now  an  un- 
pleasant waste  of  time  for  most  patients.' 

When  Boots  withdrew  their  professional 
discount  to  doctors  he  realised  that  what 
he  had  imagined  as  two  kindred  "profes- 
sions" were  the  medical  profession  and 
"a  union  of  shopkeepers,  which  thrived 
on  its  monopoly  to  dispense  drugs". 

Stating  that  it  was  unnecessary,  often 
unkind  and  inhuman  to  make  patients  find 
the    nearest    chemist    he   writes :  "One 


chemist  actually  confessed  that  he  liked  to  I 
keep  patients  waiting  on  purpose  so  theyF 
thought  he  was   doing   something  very 
important." 

"Abandon  the  monopoly  and  let  the 
patients  judge",  he  continues.  "What 
patient  will  tramp  down  the  road  to  collect! 
a  packet  if  it  can  be  handed  out  from  the) 
place  where  it  was  ordered." 

He  recommended  that  doctors  start  with| 
a  small  dispensary  and,  as  most  drugs 
could  be  delivered  within  two  days  fromj 
wholesalers,  knowing  the  expected  regular'i 
orders  would  lead  to  100  per  cent  business]' 
success.  "The  dispenser  needs  only  to  bei 
literate  and  intelligent  and  preferably  tall! 
enough  to  lift  things  off  shelves  easily!" 

Any  chemist  threatened  usually  offers! 
to  start  delivering  medicines  and  collect-y 
ing  prescriptions  he  adds.  "If  only  they;, 
all  did  that  before  being  threatened  withj 
competition." 

It  is  understood  that  Pulse  has  agreed 
to  publish  a  reply  from  Mr  Bannerman,! 
the  Society's  president. 

The  Sunday  Times  received  87  letters; 
and  14  articles  after  publishing  Dr  Rogers' 
attack  on  pharmacists  last  week  and  al 
spokesman  told  C&D  on  Wednesday  that 
letters  were  still  arriving;  it  had  been  the, 
greatest  response  to  an  "Opinion"  articlel 
for  a  long  time.  Contributions  were  over-| 
whelmingly  in  favour  of  pharmacists,  in-) 
eluding  many  from  doctors  and  the  public! 

On  Sunday  the  newspaper  published' 
four  letters — including  one  from  a  doctor)] 
— all  supporting  pharmacists,  together  withij 
an  article  by  Mr  Jim  Bannerman  explainy 
ing  the  valuable  role  of  the  profession. 


Analysis  of  prescriptions 

One  of  the  letters  came  from  Dr  D.  H 
Maddock,  member  of  the  Society's  Coun- 
cil, who  told  how  he  had  analysed  somej 
4,000  prescriptions  dispensed  at  two 
pharmacies  and  found  that  25  4  per  cent 
were  written  by  persons  other  than  the) 
doctor  signing  the  prescription  and  thai! 
221  per  cent  gave  no  dosage  instructions.) 
"Do  patients  think  it  harmful  that  theses 
47  34  per  cent  of  prescriptions  receive  the, 
surveillance  of  a  pharmacist?  Or  are  they 
perhaps  grateful  in  the  knowledge  that  a] 
doctor  always  buries  his  mistakes?'  " 

Mr  Anthony  Schofield,  a  pharmacy 
student  from  South  Shields,  pointed  ou| 
that  dispensing  doctors  were  more  suscep-| 
tible  than  pharmacists  to  the  "persuasive/ 
techniques  of  drug  company  reps."  Mil 
H.  A.  Jeray,  MPS,  London,  suggested  thalj 
Dr  Rogers'  argument  would  be  extended! 
so  that  he  also  wore  a  dentist's,  optician's.! 
solicitor's  and  greengrocer's  (nutritional  i 
aspects)  hat;  "Perhaps  he  also  ought  tojl 
have  an  undertaker's  hat  in  case  hef 
inadvertently  neglected  his  prime  function 
while  attending  to  any  of  the  otherj 
duties." 


Indispensable  service 

Dr  Michael  Rosen,  a  Liverpool  genera 
practitioner,  wrote  that  he  would  not  likel 
the  financial  burden  of  stocking  all  the 
drugs  necessary  for  dispensing  to  his 
patients,  nor  would  he  wish  to  be  paid 
two  months  in  arrears  for  his  outlay  as 
pharmacists  are.  "To  find  the  time  to 
dispense  drugs  would  be  increasing  my 
already  stretched  workload  to  the  point 
where  I  simply  could  not  cope  .  .  .  The 
chemist  provides  an  indispensable  service." 
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BMA  support 
for  incomplete 
script  views 


NPA  purchases  property  at  St  Albans 


Doctors'  representatives  have  supported 
proposals  put  by  the  pharmaceutical  pro- 
fession to  overcome  difficulties  in  handling 
"incomplete"  prescriptions — but  they  have 
called  for  restoration  of  certain  footnotes 
in  the  next  British  National  Formulary. 

In  the  proposals,  sent  to  the  British 
Medical  Association  via  the  Department 
of  Health,  the  pharmaceutical  representa- 
tives had  suggested  that  the  pharmacist 
should  have  the  discretion — where  the 
strength  is  omitted  (or  the  dosage,  where 
this  determines  the  quantity  to  be  sup- 
plied)— to  supply  the  missing  details  if  in 
his  professional  judgment  he  has  sufficient 
evidence  to  be  in  no  doubt  about  the 
prescriber's  intention ;  if  he  is  in  any 
doubt,  he  should  try  to  contact  him. 

The  other  proposals  refer  to  where  the 
pharmacist  has  used  his  discretion  to 
supply  a  missing  detail.  The  procedure 
now  permits  a  pharmacist  to  dispense  not 
more  than  five  days'  supply ;  the  pro- 
posals are  that  the  quantity  ordered  or 
needed  for  the  period  prescribed  should 
be  supplied  where  the  doctor  has  indicated 
the  quantity  or  period  of  treatment,  or, 
where  the  doctor  has  not  stated  the 
quantity  or  treatment  period,  up  to  seven 
days'  supply  should  be  allowed  to  be 
supplied. 

In  supporting  the  proposals,  the  BMA's 
General  Medical  Services  Committee 
decided  to  ask  the  Department  of  Health 
to  press  that  future  editions  of  the  BNF 
should  again  include,  in  bold  type,  the 
strength  of  tablets  to  be  dispensed  unless 
the  prescriber  indicates  otherwise. 

DHSS  management  review 

A  management  review  is  being  undertaken 
at  the  Department  of  Health.  The  review 
is  one  of  the  current  series,  which  started 
in  1972,  of  management  reviews  of  major 
Government  departments. 

The  main  purpose  is  to  help  the  top 
management  improve  the  efficiency  of  its 
organisation  and  management,  including 
the  planning  and  control  of  its  resources 
and  it  will  include  the  relationship  between 
the  Department  and  the  NHS. 

Sedbury  dispensing 

The  local  joint  negotiating  committee  on 
rural  dispensing  was  to  meet  on  Friday 
to  discuss  the  application  of  two  doctors 
to  dispense  from  new  premises  in  Sedbury, 
near  Chepstow  (C&D,  November  27,  1976, 
p724).  Drs  R.  Jones  and  J.  Watkins,  who 
have  their  main  surgery  in  Chepstow  and 
subsidiary  premises  in  Tutshill,  have 
applied  to  dispense  for  patients  in  areas 
covered  by  Gloucestershire  FPC. 


The  National  Pharmaceutical  Association's 
lengthy  search  for  a  permanent  new  home 
came  to  a  successful  conclusion  last  week 
when  the  keys  of  a  property  in  St  Albans, 
Hertfordshire  (pictured  above)  were  handed 
over  at  an  informal  ceremony. 

The  14,000  sq  ft  property,  the  freehold 
of  which  has  been  purchased  for  £285,000, 
is  the  former  Metropolitan  College  at 
40-42  St  Peter's  Street.  Recently  described 
as  one  of  the  most  impressive  buildings 
in  the  centre  of  St  Albans,  Donnington 
House — the  name  under  which  it  is  listed 
in  "The  history  of  the  county  of  Hert- 
ford"— is  less  than  20  miles  from  central 
London  and  is  conveniently  situated  just 
off  the  Ml  and  within  five  minutes  of  the 
railway  station  served  by  St  Pancras. 

Parts  of  the  property  date  back  to  the 
mid-1700s.  These  were  built  as  a  private 
residence  and  were  occupied  as  such  until 
the  early  part  of  this  century.  Its  paired 
columns,  portico,  internal  staircase  and 
panelling  are  among  the  features  described 
in  the  Department  of  the  Environment's 
statutory  list  of  buildings  of  special 
architectural  or  historic  interest.  Preser- 
vation orders  affecting  this  part  of  the 
building  are  in  force  and  will  be  fully 
observed  in   the  renovation  programme 


A  basic  degree  course  for  pharmacists, 
doctors,  dentists  and  similar  students,  with 
specialisation  at  a  later  stage,  was  a 
suggestion  put  forward  by  Sir  Walter 
Perry,  vice-chancellor,  Open  University, 
at  the  Open  Medicine  Trust  conference  on 
Tuesday. 

By  dividing  the  education  of  those  pro- 
fessions into  two  parts,  Sir  Walter  said 
the  number  of  students  for  the  basic 
course  could  be  sufficient  to  make  it 
economically  viable.  The  subsequent 
clinical  course  could  then  be  held  at  or  in 
conjunction  with  existing  medical  schools. 

The  general  opinion  of  the  meeting 
seemed  to  favour  gradually  introducing 
Open  University  courses  into  postgraduate 
education  and  extending  coverage  to  doc- 
tors overseas,  thus  reducing  costs.  Sir 
Walter  said  that  if  the  national  cost  of 


currently  being  considered  by  the  NPA. 

Considerable  refurbishing  is  necessary 
because  the  property  has  been  empty  since 
the  Metropolitan  College  moved  to 
Aldermaston  in  1974  after  half  a  century 
in  occupation,  and  the  fire  authorities 
require  many  alterations.  However,  the 
extensive  rear  additions  made  to  Donning- 
ton House  just  before  the  War  will 
provide  almost  purpose-built  accommoda- 
tion for  many  of  NPA's  departments. 

After  more  than  a  year  of  concentrated 
searching  for  a  suitable  new  building, 
NPA's  first  move  to  acquire  Donnington 
House  came  last  January.  Several  property 
companies  were  also  known  to  be 
interested  in  the  building,  possibly  as  a 
result  of  local  publicity  about  its  esti- 
mated market  value  of  £0  5m. 

By  selecting  a  new  home  barely  12  miles 
from  its  present  rented  accommodation  in 
Southgate,  the  Association  hopes  that  the 
majority  of  its  present  staff  will  accom- 
pany the  move,  which  is  not  expected  to 
take  place  before  January  next  year.  It 
will  be  the  Association's  fourth  home  in 
its  56  year  history,  the  first  being  at 
Tavistock  Square,  and  then  at  Queen 
Square  from  1926  until  the  move  to 
Southgate  in  1966. 


two-week  postgraduate  full-time  courses 
for  doctors  was  around  £6  6m,  the  Open 
University  equivalent  spread  over  a  num- 
ber of  years  could  cost  about  £150,000 
and  contain  more  information.  The  sys- 
tem could  be  monitored  and  its  suitability 
for  undergraduate  education  then  assessed. 
Several  speakers  pointed  out  that  the 
undergraduate  Open  University  medicine 
course  would  be  intended  for  mature 
students  who  had  missed  the  chance  of  a 
conventional  university  education.  These 
people  were  enthusiastic  to  learn  and 
would  probably  be  stabilised  in  their 
residential  areas.  In  this  way  the  Open 
University  could  adjust  manpower  require- 
ments by  region.  Unfortunately  the 
Government  attitude  was  that  the  present 
economic  situation  would  not  allow  such 
a  project.  (See  also  p55.) 


Open  University  for  pharmacy  and  medicine? 


34    Chemist  &  Druggist 


15  January  1977 


NoMoR 

Grey  Days 

NoMoR  Grey  is  here.  It  means  what  it  says.  No  more  grey  hair. 

It  s  a  completely  new  formulation  that  gradually  restores  natural 
looking  colour  to  grey  hair. 

It's  the  first  product  of  its  kind  with  a  money-back  guarantee. 
We  re  so  confident  that  if  it  doesn't  work  we'll  refund  your 
customers  their  money.  Direct. 

It's  the  first  of  its  kind  to  be 
suitable  for  both  men  and  women. 

The  first  to  have  a  built-in 
lanolin-based  conditioner. 

The  first  at  such  a  low  price. 

RRP89P! 

Cash  in  on  a  fast-growing 
market.  With  NoMoR  Grey. 
And  get  high  profit  margins. 

Backed  with  £100,000  of 
advertising,  it's  a  sight  better  than 
having  grey  hair. 

NoMoRGREY 

First  of  its  kincLHigh  on  profit 

Holdwood  International  (Cosmetics)  Ltd.,  54  Cheapside,  Luton,  Beds. 

Main  distributors  Sangers  and  Vestnc. 
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People 


Mr  Guido  Brunner,  a  West  German  mem- 
ber of  the  EEC  Commission,  was  last  week 
appointed  to  the  portfolio  of  energy,  re- 
search and  science  and  education.  He  will 
have  overall  charge  of  the  professions, 
including  the  negotiations  on  mutual  re- 
cognition of  diplomas  for  pharmacy.  Mr 
Richard  Burke,  an  Irish  Commissioner, 
takes  charge  of  consumer  affairs. 

Deaths 

England:  Recently,  Mrs  Eveline  England, 
MPSNI.  Mrs  England  was  in  business  at 
209  Upper  Lisburn  Road,  Finaghy,  Belfast, 
for  over  40  years.  A  Licentiate  of  the 
Pharmaceutical  Society  of  Ireland,  she 
registered  with  the  Pharmaceutical  Society 
of  Northern  Ireland  in  1926.  Her  husband, 
a  dentist,  died  some  years  ago  and  she  is 
survived  by  her  son  Mr  lohn  England. 
Nichol:  On  lanuary  5,  Thomas  Nichol, 
MPS,  36  Fore  Street,  Heavitree,  Exeter, 
Devon.  He  qualified  in  1929. 


News  in  brief 


□  The  Department  of  Health  and  Social 
Security  is  spending  £80,000  this  year  on 
asthma  research  by  the  Medical  Research 
Council  and  £15,600  on  eight  projects 
under  its  own  locally  organised  research 
scheme. 

□  Technical  changes  in  the  Price  Code, 
consequent  on  the  increases  in  excise  duty 
announced  in  the  Budget  last  month,  came 
into  operation  on  Monday.  The  changes, 
specified  in  the  Counter-Inflation  (Price 
Code)  Order  1976  (Amendment)  Order 
1976  (HM  Stationery  Office,  SI  No  2207), 
maintain  the  principle  in  the  Price  Code 
that  no  profit  margins  should  be  obtain- 
able in  indirect  tax  increases. 

□  Tests  on  18  single  lens  reflex  cameras 
costing  between  £85  and  £284  are  reported 
in  this  month's  Which?  magazine,  and  the 
following  are  recommended  by  the  article 
as  "good  value":  Ashai  Pentax  K2  and 
KX ;  Canon  EF  and  TX ;  Konica  Auto- 
flex  T3n ;  and  Minolta  XE-1  ("Good  but 
pricey").  The  article  also  recommends  that 
no  attention  be  paid  to  list  or  recom- 
mended prices ;  the  lower  range  of  prices 
quoted  were  said  to  have  been  found 
quite  easily  by  "shopping  around". 

□  Ames  Co  in  the  USA  last  month  re- 
called five  batches  of  Clinistix  after  tests 
indicated  that  about  15  per  cent  of  the 
strips  may  give  false  positive  results.  The 
matter  came  to  light  after  complaints  from 
industrial  users  and  a  consumer  and  the 
company  has  contacted  its  distributors  and 
all  pharmacies  to  trace  the  estimated 
72,003  bottles  which  remain  on  the  market. 
A  spokesman  for  Ames  Co  told  C&D  this 
week  that  Clinistix  in  Britain  is  different 
from  the  product  distributed  in  the  USA. 
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Topical  reflections 

BY  XRAYSER 


Opinion 

I  take  it  that  when  a  newspaper,  responsible  or  otherwise,  publishes  matter 
under  the  heading  "Opinion",  with  the  name  of  the  author,  the  paper  itself 
is  completely  unconcerned  regarding  the  accuracy  or  otherwise  of  its 
contributor's  view.  Nevertheless,  one  might  expect  an  organ  such  as  the 
Sunday  Times  to  have  made  inquiry  before  providing  a  platform  for  a  young 
doctor  called  Adrian  Rogers.  It  was  not  necessary  for  you  to  state  that  Dr 
Rogers  qualified  in  1972 — the  tone  of  his  opinion  was  sufficient  to  tell  the 
reader  of  his  youth  and  immaturity.  And  while  all  go  through  the  stage  of 
immaturity,  before  publishing  such  an  attack  on  pharmacy  and  the 
pharmacist's  part  in  the  Health  Service,  one  might  have  expected  the  writer 
to  consider  the  beginnings  of  the  service  as  exemplified  by  the  National 
Health  Insurance  scheme. 

it  was  recognised  by  David  Lloyd  George  that  the  dispensing  of  medicines 
should  be  the  duty  of  the  pharmacist.  He  said,  in  introducing  his  Bill,  that 
they  had  resolved  that  they  should  adopt  the  practice  common  in  Scotland, 
according  to  which  the  medical  practitioner  should  prescribe  and  the 
pharmacist  dispense  the  medicine.  That  was  to  apply  to  all  prescriptions 
and  not  merely  those  containing  poisons.  It  was  aiso  laid  down  that 
Insurance  Committees  should  make  arrangements  for  the  supply  of 
medicines  only  with  chemists  and  not  with  medical  practitioners  except 
where  no  pharmacist  was  available.  Clearly,  Lloyd  George  subscribed  to  the 
powerful  argument  that  the  dispenser  should  not  sign  the  death  certificate — 
and  that  would  apply  even  when  the  doctor's  dispensing  was  done  by  one 
of  his  receptionists  who  had  been  "trained  up". 

In  his  article,  Dr  Rogers  said  that  medicines  are  no  longer  dispensed 
in  the  old-fashioned  way.  That  may  be  because  they  are  no  longer 
prescribed  in  the  old-fashioned  way.  Dr  Rogers  says  that  the  solution  is  to 
allow  doctors  to  dispense  for  all  the  patients  that  wish  them  to.  And  in 
ascertaining  those  wishes  the  doctor  should  ask  his  patients  if  they  realise 
that,  in  the  case  of  error,  he  will  sign  the  death  certificate.  Dr  Rogers  said 
that  his  practice  seemed  to  manage  without  having  to  dispense  medicines 
which  required  fresh  preparation.  "Seeming  to  manage"  is  not  a  powerful 
recommendation.  I  would  strongly  recommend  Dr  Rogers  to  read  a  little 
history. 

Pharmacy  closures 

Mr  Arthur  Palmer,  in  raising  the  question  of  the  closure  of  pharmacies  in  the 
Commons,  showed  a  very  clear  appreciation  of  many  of  the  problems  facing 
pharmacy  in  the  country.  He  quoted  figures  to  show  how  many  pharmacies 
had  closed  since  1955,  in  which  period  15,300  had  been  whittled  away  to 
just  over  11,000.  He  was  right  in  claiming  that  competition  from  multiples  was 
a  factor,  as  was  inflation  which  raised  the  replacement  cost  of  stock.  Mr 
Palmer  had  obviously  prepared  his  case  with  thoroughness  and  care,  and 
it  was  pleasant,  for  a  change,  to  find  an  appreciation  of  pharmacy  by  both 
the  speaker  and  by  the  Minister  for  Health,  Mr  Roland  Moyle. 

Final  checking 

Mr  Moyle  thought  that  the  main  reason  for  the  decline  in  the  number  of 
pharmacies  seemed  to  be  a  change  in  shopping  habits,  where  customers 
made  more  purchases  in  main  shopping  centres.  It  seems  churlish  to  fault 
Mr  Palmer.  He  said  that  he  had  been  told  that  "even"  with  the  factory 
medical  product  it  was  important  that  the  pharmacist  should  be  able  to 
check  the  gp's  prescription.  It  is,  in  an  age  of  potent  drugs,  more  important 
than  ever  before,  if  that  were  possible. 
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Adverse  reactions:  new 
proposal  for  monitoring 


A  detailed  plan  for  monitoring  adverse 
reactions  to  drugs — possibly  utilising  NHS 
pharmaceutical  officers  at  one  stage — has 
been  proposed  by  Professor  C.  T.  Dollery, 
Royal  Postgraduate  Medical  School, 
London,  and  Professor  M.  D.  Rawlins, 
Newcastle  upon  Tyne  University. 

Writing  in  last  week's  British  Medical 
Journal,  Professors  Dollery  and  Rawlins 
say  their  proposals  are  designed  to  over- 
come some  objections  to  existing  "moni- 
tored release"  schemes  for  drugs — in  which 
reports  are  obtained  on  all  patients  treated, 
up  to  an  agreed  number — and  to  ensure 
that  data  are  collected  in  a  valid  and 
usable  manner.  The  willing  co-operation 
of  doctors  could,  they  feel,  be  achieved 
by  payment  for  the  additional  work — 
£250  for  an  initial  registration  and  £1 
for  the  follow-up,  they  suggest — and 
maintenance  of  confidentiality  of  clinical 
information— with  the  patient  being 
identified  only  by  his  NHS  number.  The 
cost  of  the  scheme  would  fall  on  the 
pharmaceutical  company  concerned. 

Manufacturer's  responsibility 

"Our  scheme  would  begin  by  placing  a 
duty  on  the  pharmaceutical  company  to 
complete  a  quota  of  registrations  for  a 
new  drug  before  it  went  on  free  sale.  The 
NHS  would  pay  for  these  prescriptions  in 
the  ordinary  way,  but  the  company  would 
not  be  able  to  promote  the  drug  for 
general  use  until  the  quota  had  been 
reached.  If  an  attempt  was  made  to 
circumvent  this  arrangement  it  might  be 
necessary  to  take  powers  to  prevent  pre- 
scriptions being  dispensed  for  unmonitored 
patients,  or  for  the  NHS  to  decline  to  pay 
for  any  prescriptions  other  than  those  for 
monitored  patients  until  the  quota  had 
been  filled.  The  quota  might  be  5,000- 
10,000  for  a  commonly  used  drug,  or  tens 
or  hundreds  for  one  designed  to  treat  less 
common  conditions." 

The  authors  suggest  that  the  registra- 
tion documents  could  be  distributed  to 
doctors  by  pharmaceutical  company 
representatives  or  by  district  and  area 
pharmaceutical  officers.  Although  the 
latter  are  preferred,  "the  practicalities 
probably  dictate"  that  existing  company 
representatives  be  used. 

Patients  would  be  told  that  they  were 
being  prescribed  a  drug  on  registered 
release  and  asked  to  complete  a  detailed 
questionnaire  at  intervals  concerning  their 
experiences  on  the  drug.  A  registering 
agency — which  could  be  the  company. 
Committee  on  Safety  of  Medicines,  or  one 
of  the  Royal  Colleges — would  be  charged 
with  registering  the  patients  on  a  com- 
puter-based file  and  sending  out 
questionnaires  to  doctor  and  patient  at 
intervals;  "Once  a  year  for  five  years 
might  be  suitable  spacing  for  many  new 
drugs".    The    completed  questionnaires 


would  be  subjected  to  computer  analysis 
looking  for  unexpected  patterns  or  groups 
of  untoward  events.  The  Office  of  Popu- 
lation Censuses  and  Surveys  would  also 
be  asked  to  report  on  all  deaths  in  the 
monitored  group  for  up  to  20  years 
afterwards. 

Commenting,  a  spokesman  for  the 
Association  of  the  Pharmaceutical  Industry 
told  C&D  that  the  association  and  its 
committees  had  been  examining  a  number 
of  ways  of  post-marketing  monitoring 
drugs  with  regard  to  adverse  reactions, 
but  the  problem  was  a  complex  one. 
Discussions  were  also  taking  place  with 
the  Department  of  Health,  and  the  latest 
proposals  from  Professors  Dollery  and 
Rawlins  would  also  be  considered.  How- 
ever the  spokesman  pointed  out  that  a 
balance  had  to  be  struck  between  protect- 
ing patients  who  may  be  victims  of  rare 
adverse  reactions  and  the  possibility  of 
depriving  substantially  more  patients  of 
new  medicines. 

□  Of  62  reports  appearing  in  13  con- 
secutive issues  of  a  medical  journal  last 
year  which  included  statistical  analysis,  32 
had  statistical  errors  of  some  kind,  and, 
in  18  cases,  they  were  "fairly  serious" 
errors  according  to  a  paper  in  last  week's 
BMJ  by  Miss  Sheila  Gore,  a  statistician, 
and  Drs  I.  G.  lones,  Fife,  and  E.  C. 
Rytter,  Oslo.  The  authors  state  that  the 
summaries  of  five  reports  made  some 
claim  that  was  unsupportable  on  re- 
examination of  the  data,  but  they  do  not 
identify  the  papers  concerned. 

Which?  on  vaccinations 

Don't  let  doubts  about  whooping  cough 
put  you  off  getting  all  the  other  vacci- 
nations offered  to  your  child,  recommends 
the  lanuary  issue  of  Which? ,  published  by 
the  Consumers'  Association. 

After  studying  available  evidence 
Which?  agrees  with  the  official  medical 
view  that  advantages  of  whooping  cough 


vaccination  outweigh  possible  risks  but  I 

suggests  there  is  a  strong  case  for  a  I 

Government  scheme  to  compensate  child-  I 

ren  damaged  as  a  result  of  being  I 
vaccinated. 

□  Mr  Jack  Ashley,  MP,  has  tabled  28  I 

questions,  due  for  reply  in  the  House  of  1 

Commons  on  January  17,  related  to  the  I 
use  and  effects  of  pertussis  vaccination. 

Computer  writes  out 
repeat  prescriptions 

A  computer  system  for  patients  records,  I 

which  can  also  automatically  print  out  I 

repeat   prescriptions   onto    NHS    forms,  I 

ready  for  the  doctor's  signature,  is  being  | 
tried  out  in  a  Devon  health  centre. 

Writing  in  last  week's  Pulse,  Dr  J.  H.  I 

Bradshaw-Smith,  Ottery  St  Mary,  describes  U 

the  system,  which  he  and  his  colleagues  I 

designed    in    conjunction    with    systems  I 

analysts  of  the  Exeter  community  health  J 

services  computer   project    He  says  the  I 

computer-printed  forms  are  welcomed  by  I 

the  pharmacist,  because  they  are  legible,  tj 

and  by  the  doctor,  because  statistics  about  I 

prescribing  are  automatically  maintained ;  I 

on  instruction  the  computer  presents  a  II 

visual  display  of  the  date  of  the  first  I 

prescription   for  a   particular  drug,  the  I 

number  of  repeats  given  and  the  intervals  I 

between  the  last  four  repeats.  Any  request  I 
for  a  repeat  before  14  or  after  42  days  of 

the  last  is  queried,  and  instructions  can  I 

be  put  in  to  stop  repeat  prescribing  after  ! 

a  certain  date  or  given  number  of  repeats.  I 

Vitamin  C  and  colds:  firm 
evidence  still  lacking 

There   is   still  not  enough  evidence  to  I 
suggest  that  3g  daily  of  vitamin  C  has  a  1 
therapeutic  effect  on  the  common  cold,  I 
concluded  researchers  at  the  MRC  Epi- 
demiology Unit,  Cardiff. 

In  a  trial  reported  in  The  Practitioner 
this  month,  men  who  took  10  tablets  of 
vitamin  C  lg,  in  a  dose  of  three  daily 
from  the  onset  of  symptoms,  had  an 
average  duration  of  simple  colds  almost 
two  days  less  than  those  who  took  the 
placebo.  However,  this  effect  was  not 
found  for  simple  colds  in  women,  nor  for 
chest  colds  in  either  sex.  A  total  of  524 
men  and  558  women  took  part  in  the 
trial.  The  authors  conclude :  "It  is  becom- 
ing clear  from  this  and  other  work  that 
the  effect  of  ascorbic  acid  on  the  common 
cold  is  at  best  elusive  and  probably 
trivial". 


ABPI  criticises  drug  promotion  attacks 


The  Association  of  the  British  Pharma- 
ceutical Industry  has  criticised  last  week's 
Guardian  attacks  on  drug  promotion 
methods  for  posing  "a  number  of  ques- 
tions which  were  inconclusively  and 
somewhat  misleadingly  answered". 

In  his  letter,  Mr  R.  B.  Arnold,  director, 
ABPI,  says  the  Guardian  reports  (C&D, 
p6)  failed  to  record  that  promotional 
expenditure  in  the  UK  pharmaceutical 
industry  is  substantially  lower,  when 
related  to  turnover,  "than  in  virtually  all 
other  comparable  developed  countries".  It 
was  now  17  per  cent  less  than  in  1970. 
He  states  that  there  can  be  no  point  in 
developing  new  medicines  if  they  are  not 


brought  to  the  attention  of  the  prescribers. 

Mr  Arnold  also  points  out  that  pro- 
motional expenditure  includes  the  cost  of 
representatives,  sponsorship  of  symposia, 
educational  films  and  data  sheet  com- 
pendium. Turning  to  industry's  code  of 
practice,  he  says  it  is  regularly  revised  to 
take  account  of  a  changing  world.  The 
marketing  of  new  medicines  is  regulated 
by  the  DHSS  under  the  Medicines  Act 
which  gives  ample  powers  to  restrict  the 
use  of  medicines  whenever  necessary.  To 
deprive  patients  of  effective  new  medicines 
as  a  result  of  unnecessary  bureaucratic 
intervention  would  be  against  the  public 
interest,  he  agrees. 
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BAD  NEWS  FOR 
BLACKHEADS '. 
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DDD   are  making 
major  investment' 
the  advertising  launch  of 
Deep  Cleansing  Tonic, 
it  has  heen  announced. 
They    will    be  spending 
more    on   this  campaign 
than  they  have  ever  done 
on  any  previous  product 
launched.  Nearly  200  half 
page    and    quarter  page 
advertisements    will  give 
"Blanket  Coverage"  in  the 
Teenage  Magazines. 

FULL  STORY 

ON  PAGE  3 


Teenage  blackheads  have  a  new 
problem  to  cope  with,  it  was 
announced  yesterday  -  DDLJ  s 
new  Deep  Cleansing  Tonic. 

All  over  the  country  young  girls  are 
seeing  Deep  Cleansing  Tome  dis- 
played in  their  local  chemist  for  the 
first  time  and  can't  resist  the 
temptation  to  buy  something  new. 


the  end 


What  girls  want  today 

Deep  Cleansing  Tonic 
result  of  prolonged  market  research 
bv  DDD.  They  found  the  majority 
of  teenage  girls  want  a  cleanser  which 
gets  deep  down  into  skin  pores  BU  1 
they  also  want  a  pleasant  perfume 
and  to  feel  refreshed  after  using  it. 


Deep 
Cleansing 
Tonic 


Chemists 
welcome 
New  S-Step 
Profit  Plan 


Chemists  concerned  about 
their  profit  margins  should 
take  a  good  look  at  the 
Trade  Launch  3 -way  profit 
plan  for  Deep  Cleansing 
Tonic,  for  more  details  ring 
me  on  Watford  29251  says 
Frank  Sterling,  National 
Sales  Manager  for  DDD. 


Frank  Sterling 


FULL  REPORT  ON  PAGE  3 


A  real  tonic 

That's  why  the  product 
is  called  "Deep  Cleans- 
ing Tonic".  Because  the 
name  conveys  more 
than  just  a  cleanser  - 
girls  realise  it  refreshes 
the  skin  as  well. 

A  medicated 
product 

But  teenage  girls  also 
expect  a  cleanser  for 
oily  skins  to  be  medi- 
cated. That's  why  the 
extensively  researched 
label  is  designed  to  con- 
vey a  strongly  "medi- 
cated" feel,  and 
incorporates  the  well 
known  DDD  logotype. 

Marketing  Strategy 

The  product  is  aimed 
specifically  at  the  teen- 
age market  -  where  the 
majority  of  medicated 
skin  cleansers  are  sold 


tms; 


DEEP  CLEANSING 
TONIC  SALES 
EXCEED  TARGET 

PLAN  WATFORD 


GIRLS  RIOT  AT 
VILLAGE  CHEMISTS 
LAST  BOTTLE  SOLD 


DDD  Sales  force 
Giving  Dispenser 
Showcards  FREE! 


PRESIDENT  SLEPT  WELL 

WASHINGTON  CORRESPONDENT 


bad  news 

for 
blackheads 


-to  prevent  blackheads  starting. 

You  know  that!  rleansintr  Tonic?  It  re: 

It  keeps  its  promise. 

-S-DEEP 

CLEANSING 

TONIC 

good  news  for  oily  skins 
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Suntan  plans 
exposed 


The  suntan  preparation  market  in  Great 
Britain  is  currently  estimated  to  be  worth 
over  £9  million  at  rsp.  This  represents  a 
growth  in  1976  of  approximately  40  per 
cent  in  sterling  terms  over  the  1975  figure; 
volume  growth  over  the  same  period  is 
estimated  at  just  over  5  per  cent.  Eighty- 
two  per  cent  of  this  market  is  in  natural 
sun  tan  preparations,  12  per  cent  is  in 
after-sun  creams  and  6  per  cent  in  artificial 
tans.  It  seems  that  there  was  a  definite 
swing  away  from  artificial  tans  in  1976  and 
an  increase  in  sales  of  natural  suntan  pre- 
parations. Whether  this  will  continue  in 
1977  or  not  will  probably  depend  on  the 
summer  weather,  and  the  economic  con- 
dition which  puts  even  package  holidays 
outside  most  people's  reach. 

The  advent  of  package  holidays  some 
years  ago  was  responsible  for  many  an 
uncomfortable  night  for  the  many  new 
emigres  to  sunny  Mediterranean  climes. 
Since  then  the  subject  of  careful  suntan- 
ning  has  been  given  much  exposure  in 
the  editorial  pages  of  women's  magazines 
and  on  radio  chat  shows,  so  people  now 
are  now  generally  more  knowledgeable 
about  acquiring  a  safe  and  beautiful  tan. 
A  few  words  of  advice  with  the  sale  on 
any  suntan  product  however,  will  probably 
be  gratefully  received.  An  average  skin 
begins  to  redden  after  fifteen  to  twenty 
minutes  in  the  sun ;  the  more  gradually 
the  tan  is  allowed  to  develop  during  the 
first  few  days  the  better  it  is  for  the  health 
and  the  skin.  Many  holidaymakers  get 
burned  on  their  way  from  the  hotel  to  the 
beach  which  may  or  may  not  be  only  five 
minutes  away  (!)  and  so  it  is  advisable  for 
them  to  apply  their  chosen  sun  tan  pre- 
parations before  leaving  their  hotel  room. 
In  most  cases  frequent  re-application  is  ad- 
vised, the  exception  being  the  new  Eversun 
product  (see  below).  Lips,  eyelids  and  the 
soles  of  the  feet — especially  the  soles  of 
the  feet — must  be  protected  with  the  ap- 
propriate product  (regular  sun  tan  cream 
is  suitable  for  the  feet)  and  an  after  sun 
product  will  not  only  help  to  keep  the  skin 
in  good  condition  it  will  also  lend  it  a 
healthy  glow  for  the  evening. 

Dominating  in  advertising? 

Bayer  UK  Ltd  told  C&D  that  they  are 
planning  to  make  Delial  dominate  the 
1977  advertising  for  sun  tan  products  and 
went  on  to  say  that  they  will  be  backing 
up  the  chemist  with  a  £300,000  campaign. 
This  campaign  will  ensure  that  90  per  cent 
of  women  throughout  the  country  will 
have  the  opportunity  of  seeing  the  adver- 
tisement at  least  twelve  times.  Mr  Wallrabe 
Horst,  director  and  chief  executive  of  the 
division,  said  the  aim  of  the  campaign  is 
that  through  above  and  below-the-line 
coverage,  the  campaign  aims  to  saturate 
the  market  place  so  that  every  woman  in 


Britain  will  be  made  aware  of  the  pro- 
perties of  the  Delial  range.  "We  know  that 
this  market  is  on  the  increase  and  repre- 
sents big  potential  profits  for  the  chemist. 
This  year,  we  at  Bayer  fully  intend  to  help 
him  achieve  maximum  sales  with  Delial 
and  a  slice  of  that  profit."  The  campaign 
will  cover  Press,  local  radio  and  a  number 
of  promotions  which  the  company  de- 
scribe as  "unusual"  and  which  will  run 
concurrently  with  the  media  campaign.  In 
addition  a  wide  range  of  point-of-sale 
support  material  will  be  available  from 
March  onwards. 

Ambre  Solaire  repacked 

There  will  be  a  big  physical  change  in 
the  appearance  of  the  Ambre  Solaire  range 
of  sun  tan  products  this  year.  All  the 
bottles  and  caps  have  been  re-designed — 
gone  are  the  tapering  sides  and  "sun  burst" 
caps.  The  new  bottles  have  parallel  sides 
and  broader  bases  so  that  they  will  stand 
firmer  both  on  the  shelf  and  in  the  sand. 
The  new  caps  are  best  described,  say  the 
company,  as  a  "mitred  hat" ;  they  are 
much  smaller  and  neater  and  are  said  to 
be  easier  to  open  and  close. 

Golden  Ltd  say  that  they  will  be  spend- 
ing more  than  ever  before  on  the  promo- 
tion of  their  products.  The  £100,000  they 
are  planning  to  spend  is  30  per  cent  up  on 
last  year's  figure — which  was  itself  a 
record.  There  will  be  four  main  pieces  of 
display:  a  two-tier  gondola  unit  and  a 
similar  one-tier  unit  for  Duo-tan.  A  new 
shelf  unit  tray  is  moulded  to  take  the 
entire  range  of  Ambre  Solaire  products 
and  comes  in  two  halves  which  can  be 
displayed  either  side  by  side  or  on  two 
separate  shelves.  Tan  plan  booklets  on 
how  to  select  the  best  product  for  a  good 
tan  are  supplied.  The  units  are  free  with 
stock.  A  floor  stand  is  also  available;  a 
metal  and  plastic  unit  on  wheels  it  is 
similar  to  last  year's  model  but  is  fitted 
with  modified  trays  to  hold  the  new 
bottles.  A  national  television  advertising 
campaign  is  planned  for  1977  with  heavy 
support  in  women's  magazines. 

Unlike  other  sun  tan  preparations,  Ever- 
sun, developed  three  years  ago  by  the 
Roche  laboratories,  is  said  to  work  "with- 
in" the  skin  instead  of  just  on  top  of  it. 
It  was  discovered  during  dermatological 
research  at  the  laboratories  that  the  natural 
active  ingredient,  guanin,  penetrates  the 
skin  surface  and  protects  the  more  vulner- 
able skin  cells  against  over-exposure  to  the 
sun's  ultra-violet  /3-rays.  Eversun  is  also 
claimed  to  be  the  first  product  to  use  the 
"factor"  presentation — the  company  say 
that  5  and  7  protection  factors  are  amongst 
the  strongest  available  and  so  afford  a 
greater  degree  of  protection. 

A  further  improvement  has  been  made 
to  Eversun  for  1977.  By  altering  the  base 
from    an    oil-in-water   to   a  water-in-oil 


emulsion  the  company  say  they  have  made 
the  product  water-resistant  and  that  it 
need  only  be  applied  once,  or  at  most 
twice,  a  day  during  sunbathing — even  on 
the  most  active  sportsmen  and  swimmers. 
This,  they  say,  will  be  especially  useful  for 
children  who  tend  to  be  in  and  out  of  the 
water  all  day ;  one  application  of  water- 
resistant  Eversun  is  said  to  be  sufficient 
protection  for  them  during  this  time. 
Water-resistant  Eversun  numbers  2  and  5 
are  £1  15  and  £145  respectively.  Bonus 
offers  are  available  on  opening  orders. 

Bergasol  (Chefaro  Proprietaries)  is  said 
to  be  all  set  to  consolidate  its  number  two 
position  in  the  British  market  in  1977. 
It  will  continue  to  be  sold  only  in  phar- 
macies and  selected  department  stores  and 
the  makers  feel  they  are  helping  to  bring 
back  a  bigger  share  of  the  suntan  prepara- 
tion market  to  the  chemist.  Bergasol  is 
described  as  being  the  only  sun  tan  pre- 
paration which  claims  to  accelerate  the 
natural  tanning  process  and  offer  the  op- 
portunity of  building  up  a  tan  in  weak  or 
intermittent  sunshine.  The  brand  will  be 
supported  by  a  heavy  advertising  cam- 
paign and  promotional  programme  and 
for  the  first  time  since  its  launch  in  1975 
Bergasol  will  be  advertised  on  television. 
The  company  told  C&D  that  the  range 
has  been  simplified  and  now  offers  two 
levels  of  protection,  suitable  for  all  skin 
types  and  most  sunbathing  situations. 

Point-of-sale  support  will  include  a  new 
vacuum-formed  display  unit,  window  and 
door  stickers,  leaflets  and  shelf  organisers, 
overhead  mobiles  and  cut-out  Bergasol 
girls.  Chefaro  say  that  they  will  continue 
to  offer  the  trade  a  variety  of  parcels. 
Profit  margins  range  from  38  to  43  per 
cent ;  deliveries  will  be  mid-April. 

The  main  news  from  Uvistat  concerns 
prices — for  1977  the  50g  tube  will  cost 
£0  84,  the  lOOg  tube  £141  and  the  lip 
salve  £0  614.  Bonus  terms  for  chemists  will 
be  available  from  March  7  to  April  7. 
Any  retailer  not  visited  by  a  Uvistat  re- 
presentative (though  the  company  say  that 
all  should  be)  will  be  sent  details  and  an 
order  form  and  as  long  as  this  form 
reaches  WB  Pharmaceuticals  before  the 
closing  date  it  will  be  considered  eligible. 
The  offers  are  for  13  invoiced  as  12  for 
a  minimum  order  of  4  dozen  and  14  as 
1 2  on  10  dozen. 

Uvistat  was  introduced  to  the  medical 
profession  about  ten  years  ago  for  the 
prevention  of  photodermatoses  and  since 
then  both  the  sun  screen  and  its  sister  pro- 
duct the  lip  salve  have  proved  their  value. 
WB  Pharmaceuticals  say  that  an  important 
selling  point  for  Uvistat  is  that  it  is  "fairly 
insoluble  in  water". 

Jean  Sorelle  Ltd,  sole  UK  distributor  for 
the  Piz  Buin  range,  say  that  in  line  with 
consumer  appeal  from  experienced  gained 
Continued  on  p40 


Cotton  on  to 


Realm 


Q-tips  ®  cotton  swabs  will  be  supported  by 
its  heaviest  ever  advertising  campaign. 
Full  page  colour  advertisements  will  appear 
in  all  the  leading  specialist  baby  and 
women's  magazines  throughout  the  year, 
covering  over  80%  of  prospective  purchasers. 


In  addition,  Q-tips  ®  cotton  swabs 
is  the  only  cotton  swab' 
to  be  sampled  direct  to  the  expectant  mother,' 


i 
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swab         Next  leading 
brand 


PROFIT! 


ITTON 


Q-tips  ®  cotton  swabs  celebrated  their 
"golden  anniversary"  in  1 976  against  a  background 
^ears  of  successful  expansion  around  the  world, 
cotton  swabs  were  introduced  in  the  USA 
in  1 926  and  today  are  marketed 
in  29  countries 


swal 


and  away  the 
lling  cotton 
le  world,  and 
ritain  they 
fastest  growing 
hemist  outlet: 


Your  customers  will  be  getting  the  best  tip 

in  cotton  swabs,  but  you  haven't  been  forgotten. 

Attractive  bonuses  are  available  on  all  packs, 

together  with  special  display  outers  to 
enable  you  to  get  maximum  impact  and  sales 

from  the  new  packaging, so  make  sure  to  see  your 
Chesebrough- Pond's  representative  for  full  details. 


In  addition  you  can  get  50p  off  your 

next  purchase  of  Q-tips®  cotton  swabs 
by  using  the  coupon  below. 


Q-tips  is  a  Registered  Trade  Mark  of  Chesebrough-Pond's  Ltd  London  NW10  6NA 
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Takeagood  look... 
the  Bartex  look  J 

Look  at  Bartex 
sunglasses  - 

for  style 
for  shape 
for  quality 

r'hotochromic  Range  retail  from  £5.50  to 
£7.50  (plus  VAT). 

For  even  BIGGER  discounts 
LOOK  at  BARTEX  sunglasses 


£5.50  (plus  VAT) 


556  RSP  £7.50  (plus  VAT) 


Look  at  Bartex 
sunglasses  - 

Alfred  Franks  &  Bartlett  Co.  Ltd., 
Bartex  House, 

167-185  Freston  Road,  London  W10  6TH 


Telephone:  01-960  0922/8. 
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WHAT  MAKES  SAMCO 
THE  MOST  EXCITING 
SUNGLASSES  OF  1977? 
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A  NATIONAL  TV  CAMPAIGN. 

1977  will  see  Samco  as  one  of  the 
market  leaders,  thanks  to  a  big  new 
promotion  package.  Spearheading  it  is  a 
strong,  lively  and  unique  30  second 
commercial  shot  on  location  in  Italy, 
where,  of  course,  Samco  is  brand  leader. 

A  NEW  DISPLAY  STAND. 

A  striking  new  stand  with  a  head- 
board linked  to  the  TV  commercial. Plus 
point  of  sale  material  in  the  same  style. 

ELEGANT  STYLES 
AND  FASHIONABLE  COLOURS. 

Samco  have  them.  But  what  else 
would  you  expect  from  the  most  popular 
sunglasses  in  this  fashion-conscious 
country! 

A  VARIETY  OF 
HIGH  QUALITY  LENSES. 

Samco  have  the  lot.  Polarized.  And 

Samcomatic— as  the  light  gets  brighter 

the  lens  gets  darker. 

AND  VERY  COMPETITIVE  PRICES. 

Your  customers  will  be  delighted 
how  little  they  have  to  pay  for  such 
high-quality  sunglasses.  And  you'll  be 
happy,  too,  at  the  high  profit  margins  and 
attractive  terms  you'll  get  from  Samco. 


samco 

THE  SUNGLASSES  OF  ITALY 


nuun  imvv  IU  ON  A 


Supplement  to  Chemist  &  Druggist    15  January  1977 


3 


Sunglasses 
for  1 977 


Last  year  we  predicted  (correctly)  that  the  growth  area  in  the  sunglass 
market  would  be  in  photochromies.  This  year  an  oft  repeated  phrase  in 
manufacturers'  brochures  is:  "there  is  an  ever  increasing  demand  for 
photochromic  lenses".  It  is  a  sector  of  the  market  that  has  been  growing 
and  growing  and,  like  a  volcano,  it  is  set  to  erupt  in  1977. 

The  effect  of  photochromies  is  now  well  known,  it  has  been  graphically 
illustrated  in  many  an  advertisement  and  point-of-sale  material.  The  lenses 
darken  in  the  sunlight  and  clear  again  on  re-entry  to  a  dark  place.  It  is 
arguable  whether  it  was  the  market  which  created  the  need  for  all  day  every 
day  any  day  sunglasses,  or  the  photochromies  which  led  to  the  emergence 
of  this  fashion  trend. 

An  important  point  regarding  all  photochromic  lenses  is  that  the 
process  of  darkening  and  clearing  can  be  repeated  indefinitely.  It  is  achieved 
by  chemical  elements  contained  in  the  lenses.  To  the  usual  alkali 
boron-silicates  is  added  a  mixture  of  silver,  chlorine,  bromine  and  copper 
which  form  what  can  be  termed  as  an  "activating  powder";  under  a 
tempering  process  these  constituents  form  myriads  of  crystal  particles  in 
the  glass  mass.  The  colour  changes  which  then  occur  are  largely  the 
result  of  the  behaviour  of  the  silver  atoms,  and  this  is  dependent  on  the 
nature  and  intensity  of  the  light  source  or  the  temperature  of  the  lens  and 
its  surroundings.  It  is  worth  noting  that  at  higher  temperatures  photochromic 
lenses  darken  less  but  clear  more  quickly,  at  lower  temperatures  they 
become  darker  but  clear  more  slowly,  and  that  following  only  brief  exposure 
the  lenses  clear  more  rapidly  than  after  longer  exposures. 

It  is  also  important  to  note  that  most  lenses  when  newly  acquired  do 
require  a  short  time  to  become  "run  in"  and  prospective  purchasers  should 
be  advised  that  the  optimum  speed  of  change  may  not  be  obtained  during 
the  first  few  days  of  wear. 

An  interesting  prognostication  made  by  Oliver  Goldsmith  (III)  in  an 
interview  with  Jean  Rook  in  the  Daily  Express  early  last  year  was  that 
the  photochromic  theme  could  be  extended  to  the  frames  giving  rainbow 
sunglasses  that  change  colour,  "like  butterflies  and  flowers". 

Gradient  lenses  also  caught  on  in  a  big  way  last  year  and  it  seems  that 
there  are  to  be  many  more  of  them  around  this  year,  in  an  even  greater 
array  of  lens  colours  and  frame  shapes. 

An  evident  trend  in  1977  is  away  from  unisex  frames.  Polaroid  in 
particular  predict  a  "men's  liberation"  and  envisage  introducing  sunglasses 
for  the  man  who  spends  his  weekends  climbing  or  hiking  or 
"servicing  his  Harley  Davidson".  Once  achieved,  however  the  unisex  theme 
is  hard  to  shake  off,  possessing  as  it  does  the  advantage  of  practicability,  so 
there  remain  a  fair  number  of  frames  suitable  for  both  male  and  female 
wearers  on  the  market. 


Guide  to  manufacturers  and  suppliers 


Autoglaze 

14 

Sherlock  MOT 

18 

Bartex 

6 

Solar 

18 

Concorde 

7 

Solarite 

12 

Foster  Grant 

7 

Solabra 

7 

Nulook 

17 

Sunbrella 

17 

Olive 

17 

Superite 

6 

Oliver  Goldsmith 

6 

Titcomb 

12 

Polaroid 

4 

Verbania 

12 

Princetta 

18 

Whitecross 

14 

Samco 

6 

Zeiss 

14 

The  top  picture  shows  one  of  Polaroid's 
more  feminine  s.tyles,  in  accordance  with 
their  breakaway  from  the  unisex  image. 
Pictured  also  is  an  example  of  Foster 
Grant's  polarised  flip-up  clip-ons,  and 
our  third  picture  is  a  glimpse  into  the 
future  from  one  of  the  prime  movers  of 
British  sunglass  fashion,  Oliver  Goldsmith 
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Polaroid 
liberate' 
men 


This  year's  Polaroid  collection  incor- 
porates a  move  toward  gradual-tint 
polarised  lenses,  and  a  re-introduction 
of  the  darker  lenses.  Gradual  lenses  in 
blue,  pink  and  neutral  grey  have  been 
added  bringing  the  total  number  of 
available  lens  colours  to  twelve.  The 
classic  slender  metal  frames  and  the 
new  chunkier  plastics  combine  to  bring 
a  bright  freshness  to  the  fashion  range, 
and  a  new  feature  is  the  sports-fashion 
range  with  opaque  frames  in  bright  pri- 
mary colours  emphasised  by  two  thin 
brilliant  white  lines  running  down  both 
sides  and  across  the  front.  A  range  of 
lens  colours  and  tints  makes  the  collec- 
tion suitable  for  all  sports  from  tennis  to 
ski-ing.  This  is  part  of  the  company's 
general  move  towards  more  rugged 
frames  for  men  which  Polaroid  see  as 
indicative  of  the  trend  towards  the 
"liberation"  of  men  in  1977. 

There  are  four  sunglass  packs,  includ- 
ing a  clip  pack  which  contains  a 
newly-designed  plastic  display  stand  and 
40  clip-ons.  All  Polaroid  glasses  have  an 
eye-catching,  pre-priced,  pilfer-proof 
hangtag  logo  and  a  free  plastic  button- 
down  case. 

The  largest  sunglass  pack  contains 
140  units,  has  a  standing  rotating  floor 
stand  which  holds  108  units,  comes  pre- 
loaded and  contains  cases,  52  back  up 
stock  and  point-of-sale  material.  Five 
free  sunglasses  are  enclosed  as  a  bonus 
for  the  retailer.  The  75  unit  pack  con- 
tains a  rotating  counter  display  stand 
holding  52  units  and  comes  with  23  back 
up  stock,   cases,   point-of-sale  material 


A  selection  of  the 
display  stands  avail- 
able from  Polaroid 
showing  the  140  unit 
rotating  floor  stand 
which  offers  five 
free  sunglasses  to 
the  retailer  as  a 
bonus,  and  the  75 
and  50  unit  counter 
display  stands  which 
offer  three  and  ten 
free  pairs  of 
sunglasses 
respectively 


and  a  bonus  of  three  free  sunglasses. 
The  50  unit  pack  contains  a  40  unit 
counter  display  stand,  point-of-sale 
material,  cases  and  ten  back  up  stock. 

Enclosed  in  each  pack  is  an  envelope 
and  pre-paid  postcard  inviting  the  re- 
tailers, or  assistants,  to  become  Polaroid 
consultants.  Personnel  requesting  the 
consultant  kit  will  receive  specialised 
information  and  a  questionnaire  which 
will  enable  them  to  advise  customers  on 
all  aspects  of  the  sunglass  world  from 
fashion  trends  to  eye-care  benefits.  All 
completed  questionnaires  returned  win 
a  free  pair  of  1977  Polaroid  sunglasses 
for  the  participant. 

Polaroid  (UK)  Ltd,  Ashley  Road,  St 
Albans,  Herts  AL1  5PR. 


Anyone  lor  tennis?  The  players  are  wearing  sunglasses  from  Polaroid's  new  sports- 
fashion  range,  available  in  a  variety  of  lens  colours  and  tints 


Seven  for 
Correna 


Correna  have  seven  separate  ranges  in 
1977  and  with  few  exceptions  feature 
entirely  new  styling.  They  have  intro- 
duced the  Domenica  collection  aimed  at 
the  high  fashion  market  and  have  re- 
named the  "simply  tinted"  range  Correna 
Sundowners  for  the  younger  market. 

There  are  14  styles  in  the  Domenica 
collection  retailing  at  £921  each  (all 
prices  exclude  VAT).  The  Sundowners 
range  comprises  12  styles,  half  of  which 
are  rimless,  at  £551.  The  Correna  range 
of  glasses  with  toughened  glass  lenses 
includes  42  styles  at  prices  between 
£2  73  and  £6  44  each,  and  the  photo- 
chromic  range  incorporates  28  styles  at 
prices  between  £12  92  and  £16  62.  There 
are  nine  styles  in  the  Zeiss  Umbral  range 
£12  92  to  £14-77  and  eight  in  the  CR39 
series  at  £7  36  each. 

Prices  in  the  super-polarised  range  of 
20  styles  range  from  £4  58  to  £551. 
Correna  also  specialise  in  miscellaneous 
items  such  as  clip-ons,  flip-up  clip-ons 
and  foam  lined  cases  in  assorted 
designs,  plus  lens  cleaner  aerosol,  moist 
tissue  squares,  "spec-guard"  chains  and 
cords,  Snuggies  (spectacle  retaining 
rubber  bands),  eye  protectors,  nose 
shields  and  drivers'  sunglass  cradles. 

A  new  six-piece  stand  suitable  either 
for  counter  or  window  display  is  being 
introduced  both  for  the  budget  pre-packs 
and  separately.  The  36  piece  counter 
stand  will  continue  to  be  available. 

Correna  International  Ltd,  Correna  House, 
Railway  Approach,  Harrow,  Middlesex. 
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Quality  sunglasses  ffc 
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Something  for 
everyone 


Samco  believe  that  their  1977  range  of 
sunglasses  offers  generally  competitive 
retail  prices  and  something  for  everyone. 
A  national  television  advertising  cam- 
paign during  the  year  will  be  spearheaded 
by  a  lively  30-second  commercial  shot  in 
Italy,  which  will  be  backed  by  a  new 
display  stand  whose  headboard  will  be 
linked  to  the  commercial,  plus  point-of- 
sale  material  in  the  same  style. 

The  Samcomatic  range  of  photochro- 
mic  glasses  includes  six  styles  at  prices 
from  £6-99  to  £899.  The  company  says 
that  thinner  frames  are  becoming  more 
popular  as  in  their  Samcomatic  style 
227.  Another  thin  frame  is  the  jeans-blue 
injected  metal  frame  sunglass  with  polar- 
ised lenses,  retailing  at  £3-99. This  is  one 
of  the  polarised  collection  whose  prices 
range  from  £2  25  for  clip-ons  to  £599. 
Rimless  acetates  are  expected  to  be 
popular  in  1977  too. 


Oliver  Goldsmith  are  offering  three  col- 
lections of  "hand-made  in  England"  sun- 
glasses. The  first  is  called  the  700  series 
and  all  models  from  a  choice  of  26 
designs  and  assorted  colours,  fitted  with 


Other  Samco  sunglasses  include  those 
with  toughened  glass  lenses  (£2-99), 
filtering  glass  lenses  (£2-50),  pre-teens 
(£0  99)  and  children's  (£0  50).  Each  pair 
of  sunglasses  comes  with  a  free  wallet 
and  pilfer-proof  swing  ticket  describing 
the  lens  and  denoting  the  style  number 
and  suggested  retail  price. 

The  Samco  pack  plan  includes: — 
771 — 36  polarised  plus  free  counter  stand 
(£153-27);  772—72  polarised  plus  free 
counter  stand  (£519-77);  773—72  all 
metal  polarised  plus  free  counter  stand 
(£355  28);  774—144  polarised  plus  free 
floor  stand  (£639-54);  775 — 144  compo- 
site plus  free  floor  stand  (£41407);  776 
—96  children's  (£71  52);  777—12  Sam- 
comatic plus  free  counter  stand  (£92  88) 
and  778—48  clip-ons  (£108  00). 

SIC  Plastics  Ltd.  Redhouse  Road,  Croy- 
don CR2  3AQ,  Surrey. 


CR39  hard  resin  lenses,  will  retail  at  £7 
each,  including  a  case. 

The  second  collection  is  called  the 
1550  series  and  here  they  offer  24  de- 
signs in  assorted  colours  fitted  with  CR39 
lenses  retailing  at  £1550.  The  top-end 
collection  is  the  1950  series  which  offers 
12  exclusive  designs  in  assorted  colours, 
retailing  at  £19  50  each.  All  models  in  the 
1550  and  1950  series  can  also  be  sup- 
plied with  Photosun  lenses  and  graduated 
Photosun  lenses  for  which  there  is  an 
additional  charge. 

The  company  will  also  be  distributing 
sunglasses  by  Ray-ban  and  Carl  Zeiss, 
Jena,  during  the  1977  season. 

P.  Oliver  Goldsmith  Ltd,  18  Station  Close, 
Potters  Bar,  Herts  EN6  1TS. 
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The  Bartex  girl  wearing  style  556  (£5-50) 


Bartex  go  for 
fashion 

Bartex  are  introducing  an  up-market 
selection  of  "super  fashion"  sunglasses 
under  their  own  label  for  1977.  This 
exclusive  range  offers  a  choice  of  top 
class  designs,  metal  or  plastic  frames 
with  tempered  or  CR39  lenses.  The 
polarised  range  provides  a  choice  of 
styles  and  colours  and  the  company  is 
holding  the  price  of  their  existing  photo- 
chromies at  the  1976  level  of  £5  50 — but 
is  also  introducing  two  new  styles  to 
retail  at  £7  50  (both  prices  excluding 
VAT).  The  Bartex  collection  for  1977  will 
be  widely  advertised  through  bus-side 
posters  and  full-colour  advertisements  in 
women's  magazines. 


Alfred  Frank  &  Bartlett  Co  Ltd,  Bartex 
House,  167  Freston  Road,  London  W10. 


Above:  Bartex  style  F17  with  tempered 
lenses  (£2-75). 

Below:  Metal  framed  Bartex  style  F12 
(£1-85). 


Supervite  broaden  range 


The  ever-growing  demand  for  photo- 
chromic  sunglasses  has  led  Supervite  to 
extend  their  range  for  1977.  There  are 
now  eight  models  in  gold  or  silver  metal 
frames,  and  one  in  a  black  metal,  which 
have  Photosun  lenses,  all  retailing  at 
£7  50  (ail  prices  exclude  VAT).  Three  of 
these  are  new  models,  and  a  further  two 
new  models  with  plastic  frames  have 
been  introduced  at  £9  24.  Other  additions 
to  the  company's  range  include  a  collec- 
tion of  six  metal-frame  models  fitted  with 
British  Reactolite  lenses,  £924  and  a 
polarised  range  of  eight  metal-framed 
sunglasses,  plus  a  flip-clip  for  £2  40.  The 
eight  sunglasses  comprising  the  impact- 
resistant  range  all  retail  at  £1  95,  and  the 
collection  is  completed  by  the  Meta-Ray 
range  featuring  a  variety  of  stylish  metal- 


framed  sunglasses. 

Both  a  Photosun  20-piece  and  a  60- 
piece  display  unit  are  available  to  the 
retailer  at  £102  32  and  £309  96  respec- 
tively. A  12-piece  Reactolite  unit  is  £73  92 
and  the  108-piece  floor  display  unit  for 
the  polarised  range  is  £209  28,  while  the 
54-piece  display  unit  is  £10464.  The 
impact-resistant  96-piece  unit  is  offered 
to  retailers  at  £124  80  and  the  96-piece 
Meta  Ray  unit  for  £99  60. 

Supervite  are  also  wholesale  distribu- 
tors of  Polaroid  sunglasses  and  offer  a 
carefully  selected  collection  of  stand  and 
package  deals  from  the  Whitecross  and 
Solabra  collections. 

Supervite  (London)  Ltd,  Unit  5,  26  Latti- 
moro  Road,  St  Albans,  Herts  AL1  3XL. 


Three  Goldsmith  collections 
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Foster  Grant  combine 
polarised  and 
gradient  lenses 


Foster  Grant  predict  that  over  50  per 
cent  of  all  consumer  sales  in  the  UK 
sunglass  market  for  1977  will  be  in 
glasses  with  polarised  lenses,  so  25  of 
the  44  glasses  in  their  range  have  polar- 
ised lenses.  Their  major  success  in  1976 
was  the  gradient  look  and  the  company 
feels  that  this  fashion  trend  will  continue. 
In  order  to  combine  the  two  selling 
points,  seven  of  the  25  polarised  models 
will  also  have  gradient  lenses,  for  those 
consumers  who  want  the  fashionable 
look  without  sacrificing  the  benefits 
offered  by  polarisation. 

Six  of  the  remaining  19  gradient 
models  have  CR39  lenses,  and  11  have 
gradient  acrylic  lenses.  The  remaining 
two  gradient  models  have  Orgaglass 
lenses — a  type  of  lens  of  higher  quality 
than  acrylic  in  optical  and  scratch  resist- 
ance terms  but  not  as  top  quality  as 
CR39  are  said  to  be. 

The  company  offers  a  wide  range  of 
styles,  with  a  shape  for  every  type  of 
face,  colouring  and  character.  Light, 
transparent  frames  in  colours  of  crystal, 
orange,  smoke,  parma,  rose,  green, 
champagne,  tan  and  rainbow.  Chrome 
and  gold  often  contrast  with  dark  plain 
colours  in  the  temple  arms  or  with  well 
balanced  ornamentation. 

Various  display  stands  are  available,  a 
counter  stand  holding  48  frames  which 
consists  of  seven  pairs  retailing  at  £3  29 
rsp,  10  pairs  at  £4  19,  12  pairs  at  £4  99, 
12  pairs  at  £5  49  and  seven  pairs  at 
£6  49;  an  84  and  120  counter  stand,  the 
84  consisting  of  seven  pairs  at  £3  29,  18 
pairs  at  £4  19,  24  pairs  at  £4  99,  24  pairs 


The  illuminated  240  unit  floor  stand 
from  Foster  Grant 


at  £5-49,  seven  pairs  at  £7  39;  the  120 
stand  contains  the  same  selection  plus 
36  back-up  stock.  There  is  also  a  24 
counter  stand  which  contains  four  pairs 
at  £3  29,  five  pairs  at  £4  19,  six  pairs  at 
£4  99,  six  pairs  at  £5  49  and  three  pairs 
at  £6  49. 

The  company  also  provides  a  180,  240 
and  480  unit  floor  stand.  The  first  con- 
tains 15  pairs  at  £3  29,  26  at  £419,  53  at 
£4  99,  53  at  £5  49,  15  at  £6  49  and  eight 
at  £7  39.  The  240  stand,  which  is  illumin- 
ated, contains  the  same  selection  plus 
60  back-up  stock  and  the  480-piece  floor 
stand,  also  illuminated,  consists  of  400 
pairs  at  £3  29,  100  at  £419,  140  at  £4  99, 
140  at  £5  49,  40  at  £6  49  and  20  at  £7  39. 
All  stock  is  prepriced,  ready  loaded  and 
ready  to  sell. 

Wilkinson  Sword  Ltd,  Sword  House,  High 
Wycombe,  Bucks  HP13  6EJ. 

Concorde 
range  comes 
to  GB 

Following  the  success  of  their  export- 
directed  Concorde  range  of  fashion 
sunglasses,  Birchware  (part  of  the 
Chance-Pilkington  group)  are  to  launch 
a  new  Concorde  range  designed 
specificially  for  the  UK.  The  Concorde 
1977  collection  is  available  in  high 
quality  metal  frames  and  in  subtly- 
coloured  plastics;  photochromic,  CR  39 
and  polarising  lenses  can  be  specified. 

The  photochromic  glass  is  Chance- 
Pilkington's  Reactolite  90/20,  ophthal- 
mically  surfaced  and  toughened  by  the 
still-secret  process  devised  by  Triplex  in 
the  development  of  the  Concorde  wind- 
screen. Reactolite  90/20  is  said  to  have 
the  widest  transmission  range  of  any 
photochromic,  and  as  it  reacts  to  diffuse 
daylight  it  retains  its  photochromic 
properties  indoors  and  in  cars. 

The  CR  39  collection  is  offered  in 
modern  half-rimmed  styles  and  plastic 
models  with  graduate  grey  and  brown 
lenses,  and  the  polarising  range  consists 
of  six  fashionable  plastic  models,  each  in 
two  colour  frames,  and  a  choice  of  six 
metal  models  in  gold  or  silver.  The 
Concorde  range  is  offered  with  three  dis- 
play stands. 

Bruce  Mason,  sales  manager,  says: 
"We  shall  be  supporting  our  retailers  with 
a  consumer  Press  promotion  in  April 
1977.  Illustrated  at  right  are  models  1203 
(above)  and  660  (below). 

Birchware  Ltd,  North  Farm  Estate, 
Tunbridge  Wells,  Kent  TN2  3EP. 
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Gradient  glasses  (£5-49)  from 
Foster  Grant 


Wide  Solabra 
collection 

Solabra  offer  a  wide  selection  of  sun- 
glasses including  mirror-lensed,  child- 
ren's, polarised,  clip-ons  and  photo- 
chromic. The  suggested  retail  price  of 
the  photochromies  is  £690  (all  prices 
exclude  VAT). 

The  label  offers  a  variety  of  units  to 
the  retailer  each  with  a  free  revolving 
counter  display  stand:  The  SA  150  unit 
—168  glasses,  12  clip-ons  (£124 TO);  the 
SM  140  unit — 168  assorted  metal  sun- 
glasses in  gilt  and  nickel  (£17775);  the 
SAF  250  unit — 276  assorted  glasses  and 
24  clip-ons  (£229  15);  the  P2  unit— 24 
metal  frame  polarising  glasses  (£4448) 
and  the  P1  unit — 24  plastic-frame  polar- 
ised sunglasses  (£40  85). 

The  following  two  units  incJude  a  free 
vacuum-formed  counter  stand:  the  Solabra 
100  unit  with  an  assortment  of  18  pairs 
of  glasses,  six  different  models  with  photo- 
chromic lenses  and  metal  frames  (£82  80) 
and  the  Solabra  200  unit  which  comprises 
an  assortment  of  18  sunglasses,  five 
different  models  with  polarised  lenses 
and  plastic  frames  (£82  80). 

L.  Braun  Ltd,  22  Cowper  Street,  London. 


Birchware  models 


THIS  YEAR 
WE'RE  GOING 
TOPLESS, 

You'll  be  seeing  a  few 
changes  on  the  beaches  this 
Summer. 

The  Ambre  Solaire  bottles 
have  been  given  a  new  look. 

0^  They're  a 

tiny  bit  fatter. 

Steadier 
on  their  feet. 

And  in  line 
with  current 
beach  trends, 
we've  done 
away  with 
the  traditional  big  orange  tops 
and  introduced  little  ones. 


ambr^i _. 
solair  ambre 

•SUN  TAN  O;  SOloife 

ISUNTANOIl 


Phuilefiltranw  " 

195  ml  liuilf  lillrj 


ombre 


110  ml 


ambre  sototfe 

duo  tan 

)ic»i 

K  I 

TANNING 
LOTION  : 

110  ml 

To  go  with  the  brand's  new 
packaging  there's  a  brand  new 
advertising  package. 

Not  only  are  we  re-running 
the  award-winning  Ambre 


Solaire  TV  commercial,  the 
one  that  helped  make  last  year 
Ambre  Solaire 's  best  ever. 


But  this  year  we're  also 
backing  the  entire  range  with 
large  colour  advertisements  in 
selected  women's  magazines! 

Literally  millions  of  suntan 
users  will  read  the  Ambre  Solaire 
story  in  their  favourite  magazine. 
And  see  the  name  again  and 
again  on  ITV. 

Ask  your  Ambre  Solaire  rep 
to  show  you  the  range,  or  call  us 
on  01-629  8240. 

The  Ambre  Solaire  reputation, 
new  packaging,  new  point  of 
sale,  and  new  advertising  can 
only  mean  one  thing. 

A  load  of  new  sales. 


SV     if*  Sis 


ambre  solaire 

theoriginaL.from  France. 
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Polaroid's  New 


Take  a  good  look  at  these  faces. 
This  is  the  look  you  will  be  seeing  on 
the  street,  in  the  country  and  on  the 
beach  this  summer.  And  it  ought  to 
come  right  from  your  shop. 

These  are  the  Dramatic  Eyes  of 
Polaroid.  We  commissioned  the  lead- 
ing  stylists  of  Italy,  France  and  even 
the  Far  East  to  create  their  most 
imaginative  designs.  And  then  we 
put  Polaroid's  own  world-famous 
lenses  into  every  frame.  Over  100 
styles  in  all! 

(Polaroid  originated  the 
polarising  sunglass  lens.  This  7-layer 
lens  can  filter  out  up  to  99%  of 
reflected  glare  and  is  both  scratch- 
resistant  and  shatter-proof.) 

They  come  in  rounds,  ovals  and 
squares.  In  exciting  plastics.  In  stun- 
ning metals.  With  our  exotic  Gradual 
lenses  or  our  most  popular,  tints. 
Dramatic  new  eyes  for  women. 
Rugged  new  masculine  styles  for 
men. 

And  they  are  available  in  four 
new,  profitable  pre-packs  (units  of 
140,  75  and  50  and  an  attractive  clip- 
on  display  pack). 

This  year,  Polaroid  Sunglasses 
will  be  seen  where  no  sunglass 
advertiser  has  been  seen  before,  on 
thousands  of  poster  sites  throughout 
the  country  right  through  the  most 
important  summer  months.  From 
April  1st  to  mid-July. 

Our  styles,  our  pre-packs  and 
three  and  a  half  months  of  intensive 
colourful  advertising  will  ensure  the 
Dramatic  Eyes  of  Polaroid  are  seen 
on  every  high  street  and  beach  this 
summer. 

So  contact  your  distributor  to 
make  sure  you  get  your  share  of 
another  great  Polaroid  Summer. 

POLAROID 

NOBODY 
KNOWS 
THE  SUN 
BETTER 
THAN 
POLAROID. 


wiawwil    IV  Iff   IV  Vivn 


Supplement  to  Chemist  &  Druggist    15  January  1977 


Dramatic  Eyes  for  1977 


A 


POLAROID  SUNGLASS  DISTRIBUTORS  1977 

Aigyle  Rubber  Co  Ltd,  West  Hurlet  House.  Nitshill.  Glasgow  SW  O41-8B1-2304 

•  Bleasdale  Limited,  23  Colliergate,  York.  0904-221% 

D.  J.  Britton  (Bristol)  Lld,6-8  Roman  Road,  Easton,  Bristol  0272-553414 
"E.H.  Butler  &  Son  Ltd,  Box  55.  Morris  Road,  Knighton  F  ield  Trading  Estate, 

Leicester  0532-51711 

W.  A. Crofton, Cornwall  Works, Cornwall  Avenue,  London  N3  01-349 1691 

E.  Davids  &  Co  Ltd,  378  Essex  Road,  Islington.  London  N1  01-226  2446 
*H.B.DoHingLtd,Unit  E.Dartford  Industrial  Estate.  Horley  Road.Dartlord 

0322-28700 

•Feman  Sundries  Ltd, Cunningham  Road,  Springkerse  Estate.  Stirling,  Scotland. 
Stirling  61273 

•Herbert  Ferryman  Ltd.O  T  C  Supplies. The  Lyric, Cobden  Bridge, Southampton 
0703-555641 

Havardsof  Skegness, Drummond  Road,  Skegness,  Lines  Skegness  5384 
•Hills  Pharmaceuticals  Ltd, Talbot  Street,  Brierdifte,  Burnley  0282  25932 

•  London  Williamson  Ltd,  32  a-37  Cowper  Street,  London  EC2. 01  -253  0455 
Ralph  Millner  Lld.M/Way  House,  Devonshire  Road, 

Worsley  Road  Trading  Estate,  Walkden.Manchester  0204  791104 
George  Mitchell  &  Co,80  Elswick  Road,  Newcastle-upon-Tyne  1)632-36271 
Paul  Murray  Ltd,  Speedwel I  Close.  Chandlers  Ford  Industrial  Estate,  Eastleigh, 
Hants  04215/68445 

Vemon  Powell  Limited,  Verona  House.  54  Selsdon  Road.  S  Croydon,  Surrey. 
01-681  6761 

Henry  Rais  Limited,  Fairmont,  West  Main  Street,  Whitburn,  Midlothian. 
Whitburn  43053 

Henry  Reeves  &  Sons  Ltd,  Hurricane  Way,  Airport  I  ndustrial  Estate, 
Norwich  NR6  6HA  0603-108275 

D.E.Riches,29-31  Malvern  Road,  Hornchurch,  Essex. 070FM4155 
•Ridley  Limited, Nicholson  House,  Box  25,  Burgh  Road, Carlisle, Cumberland. 
0228-24121 

L.  Rowland  &  Co  Ltd,  Dolydd  Road.  Wrexham.-Denbighshire  N  Wales. 
Wrexham  51581 

Rusco  Limited,  Whitehorse  Street,  Baldock,  Herts  046289-3345 

Southall  Photographies  Ltd,  Priory  House, Cooch  Street  North,  Birmingham  5. 

021-622-2444 

Sunayds  Ltd.86  Vauxhall  Road,  Liverpool  051-236-90% 

Supervite  (London)  ltd,  2nd  Floor,  Unit  5,  23  Lattimore  Road,  St  Albans. 

St  Albans  55156 

•Unichem  Lid:  Vulcan  Works,  Vulcan  Way,  New  Addington.  Surrey  01-644  2345 
145  Acton  Lane.  London  NW10  01-%5  8755 
Grange  Road.  Houston  Industrial  Estate.  Livingstone,  West  Lothian 
Livingstone  34211 

24Marshgreen  Road, Marsh  Barton  Industrial  Estate,  Exeter,  Devon. 
0392-50558 

Pool  Road,  Nuneaton,  Warks  0682  32901 1 . 

1  Howarth  Place,  Leeds  LS7  1EC  0532-33441 

Meadow  Street,  (Otf  Gors  Road),  Townhj  II.  Swansea  SA1  6RZ. 

0792-582591 

Ribble  Bank  Mills,  Bow  Lane.  Preston.  Lanes.  PR1  BLS  0772-22051 
181-183  Rutland  Road,  Sheffield.  S3  9QW  0742-731291 
Unit  3,  Howden  Green.  Industrial  Estate,  Wallsend,Tyne&  Wear. 
0632-622241 
•Vestriclld:    Aberdeen. 0224  41261 

Bexhill-on-Sea  0424-220118 
(Gibbs  Branch).  Bristol  0272-2922 1 1 
Enfield.  01-804  2499 
Gateshead  0632-605181 
(Apothecaries).  Glasgow  041-634-1151 
(Hatricks  Branch).  Glasgow  041-554-8566 
Footscray.  01-300 1091 
Hull.  0482-24781 
Kingswinford  03844-3366 
Dundee.  0382-89221 
Cardiff  0222-564822 
Speke,  Liverpool  051-186-2161 
Leeds- 0532-5371 31 
Nottingham  0602-72211 
Paignton.  0803-58531 
Preston.  0772-57182 
Reading.  0734-582661 
Ruislip.01 -845  2323 
Sandwich  030-36-3416 
Sheffield.  0742-77661 
Stockport  061-4804911 
(Rowland  lames  Branch),  Swansea  0792-53271 
Heywood  0706*9931 
Dunfermline  03834-3411 
Edinburgh  031  556-8281 
Williamson  &  Son  Ltd,  1  Higher  Fore  Street.  Redruth,  Cornwall  020-95-21511 

CHANNEL  ISLES 

Davenport  &  Manney  Ltd,  H>  Spring  Side,  Trinity  lersey  Central  61268 
N.  IRELAND 

S.Haydock  limited,  lenneymount  Estate,  19-25  North  Derby  Street.  York  Road. 
Belfast  15  0232-744281 
•Vestriclld, Belfast  0232-51741 

REPUBLIC  Of  IRELAND 

Gillespie  &  Co  Lld.Dubber  Road,  Finglas,  Dublin  11  Dublin  341381 
Irish  Pharmaceuticals  Ltd, Mount  Brown,  Dublin  8  Dublin  771784 
MiniphotoLld.Darndale  Industrial  Estate, Coolock  Dublin  316211 

"Chemist  only 
•Optical  only. 


Polaroid  is  a  registered  trademark  of  the  Polaroid 
Corporation,  Cambridge, Mass,  USA.  Polaroid 
(UK)  Ltd.,  Ashley  Road,  St.  Albans,  Herts  AL1  5PR. 
Advertising  schedule  subject  to  change  but  correct 
at  time  of  going  to  press.  ©Polaroid  Corporation  1977 
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Solarite  offer 
100  styles 


Solarite  have  introduced  a  new  lens  to 
their  1977  range  called  the  Sunbrown 
bi-absorbent.  Said  to  be  similar  to  the 
Umbral  glasses  these  lenses  are  less 
costly.  One  of  the  five  glasses  available 
in  this  range  has  a  special  lift-up  frame 
— not  a  clip-over  but  a  frame  which 
enables  drivers  to  "see  clearly  in 
tunnels"  and  in  the  shadows  between 
tall  buildings  without  removing  their 
glasses.  The  Highway  sunglass,  as  it  is 
known,  is  made  with  Reactolite  photo- 
chromic  lenses. 

Solarite  offer  a  choice  of  more  than 
100  styles  in  eight  different  lens  types. 
At  the  upper  end  of  their  market  are  the 
Zeiss  Umbral  models  (seven  lines) 
which  are  being  supplied  to  the  MCC 
team  visiting  India,  Sri  Lanka  and 
Australia.  Optically  correct  lenses  at  a 
reasonable  cost  are  available  from  the 
CR39  Umbratint  range  (eight  models). 

Gradutint  stiil  popular 

There  are  28  models  in  the  Solarite 
fashion  range  including  two  designs  with 
silver  mirror  lenses,  others  feature  the 
Gradutint  lens  which  proved  so  popular 
in  1976.  The  rounder  frames  which  were 
also  found  to  be  a  hit  last  year  are 
expected  to  continue  to  sell  well  and  for 
men  the  company  predict  a  "return  to 
virile,  muscular  styles"  which  look  rugged 
but  are  light  in  weight.  Metal  frames  are 
also  expected  to  stay  popular  and  the 
unisex  rimless  styles  remain  much  in 
evidence. 

20  models  make  up  the  Pol-Rama 
polarising  range,  which  together  with 
eight  optically  preferred  polarised  sun- 

A  feminine  style  from  Solarite 


glasses  are  referred  to  as  the  "glare 
defeaters",  by  the  company. 

Lessar  Brothers  also  market  photo- 
chromic  sunglasses  under  the  name  of 
Solamatic.  New  for  1977  is  the  Sunsitive 
lens  which  brings  down  the  price  of 
these  ever  popular  fashion  glasses.  There 
are  twelve  Sunsitive  models  and  ten 
which  have  Photosun  optically  correct 
lenses — the  rimless  Photosun  is  fitted 
with  British  made  Reactolite  lenses  which 
darken  even  in  indirect  sunlight. 

Twelve  clip-overs  are  being  marketed 
this  year  including  a  photochromic  clip- 
over  which  is  described  as  a  "useful 
novelty  for  the  spectacle  wearer".  The 
Solarite  super-clip  flips  up  and  includes 
a  device  for  fitting  the  clip  in  position 
without  removing  the  glasses. 

Solarite  provide  two  pilfer-proof  cabi- 
nets, one  with  a  rectangular  wooden 
frame  for  30  glasses  and  the  other  a 
mini-counter  model  holding  16  frames. 
Other  specialist  displays  include  an  illu- 
minated floor  unit  for  128  pieces  and  an 
illuminated  counter  stand  for  48.  Special 
sales  cards  for  Solamatics  14  pieces 
(Photosun)  and  Sunsitive  12  pieces 
(photochromies)  are  other  point  of 
sale  aids. 

Most  Solarite/Pol-Rama  sunglasses  are 
complete  with  their  own  case.  The  com- 
pany also  offers  a  year-round  after  sales 
service  to  the  customer. 

Solarite  sunglasses,  Lessar  Bros  Ltd, 
Hylton  Street,  Birmingham  B18  6HW. 


Vestric  announce  their  Verbania  77  range 
as  "Italy's  most  beautiful  sunglasses"  and 
offer  them  exclusively  to  the  chemist. 
There  are  four  additions  to  the  range  this 
year,  all  with  photochromic  lenses:  a  high 
fashion  acetate  (£695);  a  standard 
aceiate  (£5  95)  and  two  "U"  wire  metal 
frames  (£6  95).  Children's  sunglasses  are 
also  featured  at  (£0  50)  and  a  clip-on 
style  at  (£2:15). 

The  company  offer  five  packages  to 
retailers:  the  MU4  pack  which  carries  48 


Solarite  GB  134  with  Sunbrown 
lenses  (£1050) 

Titcomb 
value 

A  selection  of  164  models  has  been 
selected  to  make  up  the  1977  Titcomb 
range.  The  collection  includes  21  photo- 
chromic models  including  a  clipover,  a 
large  choice  of  polarised  sunglasses  and 
clip-overs,  a  range  of  Zeiss  and  CR39 
models,  besides  a  general  selection  of 
metal,  rimless,  children's,  plastic-framed 
models  and  sunglass  cases.  Gradient 
lens  models  are  featured  among  the 
CR39,  polarised,  rimless,  and  metal 
designs. 

Titcomb  say  that  by  keen  attention  to 
their  overhead  costs  they  enable  the 
retailer  to  offer  outstanding  value  and  at 
the  same  time  ensure  maximum  profits 

Titcomb  Fashion  Sunglasses,  24  Hum 
Road,  Christchurch,  Dorset  BH23  2RN. 


pairs  of  polarised  glasses  and  includes 
30  free  pairs  (£17510);  the  MU2  pack 
with  24  pairs  and  another  24  presented 
free  (£88  80);  the  photochromic  pack 
including  seven  pairs  and  seven  free 
(£46  65);  the  clip-ons  pack  with  12  pairs 
of  polarised  clip-ons  (£25  80);  and  a 
children's  pack  with  12  pairs  assorted 
glasses  (£6  00). 

Vestric  Ltd,  Chapel  Street,  Runcorn, 
Cheshire  WA7  SAP. 


The  model  shown  at  left  is  available  as  9857  bronze  on  chrome  with  gradient 
green-grey  polarised  lenses  or  as  9858  aubergine  on  chrome  with  gradient  rose-grey 
polarised  lenses  (both  £2-50  excluding  VAT).  Right  is  3907  a  gilt  rimless  model  with 
CR39  gradient  lenses  (£3  75).  All  are  from  Titcomb 


Verbania  from  Italy 
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In  the  sunglasses  market 

you  can  lose 

out  by  only  stocking  the 

brand  leader. 

There  is  a  brand  of  sunglasses  which  are  selling  better  than  the 
brand  leader. 

In  outlets  which  sold  Foster  Grant  sunglasses  and  the  brand 
leader,  Foster  Grant  sold  many  more  pairs? 

We  think  it's  because  our  glasses  look  better,  our  display  material 
is  more  noticeable  and  our  advertising  is  more  effective. 

And  not  only  were  Foster  Grants  selling  faster,  they  were  making 
more  money  for  the  retailer.  That's  because  Foster  Grant  sell  more 
sunglasses  over 

So  nexh^Pyour  choice  is  sirrjfle.You  can  either  sell  the  brand 
leader.  Or  yg^^n  sell  the  best  sellen 

jjrex  Grant.  We've  got  th^doks  as  well  as  the  lense|. 

ling  to  independent  research  conducted .Apri\JJfyJ&76.  J 
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Photochromies 
demand  met 


In  response  to  the  ever  increasing 
demand  for  sunglasses  with  photo- 
chromic  lenses,  Whitecross  will  feature 
six  models  in  their  1977  range;  four 
metal  framed  unisex  styles,  with  a  choice 
of  either  gilt  or  nickel  frames,  selling  at 
£7  50  each  (all  prices  exclude  VAT),  and 
two  elegant  ladies'  styles  with  gradient 
plastic  frames,  retailing  at  £790  each. 
Each  Whitecross  photochromic  sunglass 
comes  in  a  plastic  padded  and  lined  sun- 
glass case,  individually  boxed,  with  an 
explanatory  leaflet.  The  retailer  is  offered 
a  counter  display  stand  free  with  every 
dozen  photochromic  sunglasses. 

There  are  twelve  styles  of  polarised 
sunglasses — with  plastic  or  metal  frames 
in  assorted  colours,  or  in  the  rimless 
look,  within  a  price  range  between  £2  00 
and  £3  50.  They  are  available  either  as 
individual  lines,  or  in  assortments  of  6 
dozen  (the  Sovereign  counter  stand  of 
twelve  styles,  cost  to  retailer  £13860), 
or  3  dozen  (the  Metal-vista  stand  of 
seven  styles  with  metal  frames,  cost  to 
retailer  £74  60),  or  in  the  Tropicana  dis- 
play box  (cost  to  retailer  £2310)  and 
containing  twelve  assorted  polarised  sun- 
glasses— one  piece  each  of  12  different 
styles.  Whitecross  are  marketing  a  polar- 
ised clip-over  which  is  offered  in  three 
different  sizes  to  suit  all  types  of  spec- 
tacles, and  which  retails  at  £180  com- 
plete in  its  transparent  plastic  case. 

In  the  non-polarised  range  a  wide 
choice  of  styles  is  available  at  prices 
ranging  from  £0  10  to  £2-20.  There  are 
five  styles  suitable  for  children  and  13 
adult  models,  with  plastic  and  metal 
frames  in  assorted  colours,  and  in  the 
rimless  look — and  a  choice  of  standard 
as  well  as  gradient  lenses.  Three  types 
of  clip-overs  complete  the  range — each 
style  being  available  in  three  sizes. 

The  Esplanade  is  a  distinguished  floor 
display  unit  which  comes  with  a  range  of 
16  dozen  assorted  sunglasses  (13^  dozen 


Whitecross  style  5150  (above)  with 
photochromic  lenses  (£7  90)  has  its  own 
case.  The  762  (below)  with  polarised 
lenses  (£2-75)  comes  individually  or  as 
part  ot  an  assortment 

non-polarised,  1J  dozen  polarised,  and 
1  dozen  clip-overs),  a  total  of  21  different 
styles,  and  this  unit  costs  the  retailer 
£129  82.  The  Sun-star,  which  goes  to  the 
retailer  at  £73  26,  is  an  attractive  counter 
display  unit  and  comprises  13  different 
styles  in  the  lower  price  ranges  (8  dozen 
non-polarised,  H  dozen  polarised,  and 
1  dozen  clip-overs).  The  Venus  and 
Jupiter  assortments  come  in  three-tier 
display  boxes,  each  containing  36  assor- 
ted ladies'  or  men's  sunglasses  respec- 
tively, retailing  between  £0  60  and  £0  90. 
Price  to  the  retailer  is  £18  00  per  box. 

V\/hilecross  Optical  Company,  Rochester 
Place,  Camden  Road,  London  NW1. 


A  specialist  manufacturing 
service  in  the  UK 


Autoglaze  is  a  relatively  new  name  on 
the  UK  sunglass  manufacturing  scene. 
The  company  began  two  years  ago  pro- 
viding a  specialised  edging  service  to 
the  sunglass  distributor;  now  it  is  offering 
a  complete  and  independent  sunglass 
service  including  "exclusive"  design  and 
supply  of  both  metal  and  plastic  frames 
for  all  types  of  sunglasses  featuring  UK 
made  Reactolite  photochromic  lenses 
from  Chance-Pilkington,  Sun-Bar  polar- 
ised (standard  and  new  gradient  tints) 
and   Sola   CR39  plastic    (standard  and 


gradient  tints).  Other  forms  of  lenses  are 
also  supplied.  Clip-overs  and  flip-clipovers 
supplement  the  range  manufactured  and 
a  full  repair  and  packaging  service  is 
available. 

Director  Ian  Tebbutt  says  he  would 
welcome  the  opportunity  to  work  with 
UK  or  overseas  distributors  on  the  manu- 
facture of  exclusive  designs;  he  can  also 
provide  professional  advice. 

Autoglaze  Optical  Co  Ltd,  58  High  Street, 
Thornton  Heath,  Surrey  CR4  8LF. 


Zeiss  models  Romero  (above)  and 
Juliet  (below) 

Zeiss  give  a 
lens  choice 

Nearly  all  the  35  models  in  the  1977 
Zeiss  collection  are  available  with  a 
choice  of  three  alternative  lenses — Zeiss 
Umbramatic  which  changes  density  with 
the  sunlight,  Zeiss  Umbral  lenses  (avail- 
able in  two  tints,  the  darker  85  per  cent 
and  the  lighter  65  per  cent,  these  lenses 
absorb  the  irritating  infra-red  and  ultra- 
violet rays  of  the  spectrum),  and  Zeiss 
Clarlet  (CR39)  with  a  sherry  tint  and 
75  per  cent  absorption.  Clarlet  are  only 
half  the  weight  of  glass  and  have  the 
advantage  of  impact-resistance. 

The  company  has  introduced  a  ladies 
metal  frame  called  Juliet  in  honour  of 
HM  the  Queen's  Jubilee  celebrations.  It 
is  available  in  a  three-colour  finish  of 
red,  white  and  blue  at  a  cost  of  £12  90. 

There  is  also  a  frame  called  "the 
Sportsman"  designed  especially  for  the 
active  sportsman.  It  has  a  metal  curled 
end  which  can  be  extended  when  re- 
quired so  that  the  sunglasses  fit  firmly 
around  the  ear  and  will  stay  in  place 
during  such  strenuous  sports  as  tennis, 
cricket  or  yachting. 

All  Zeiss  protection  lenses  are  avail- 
able to  prescription  but  these  are  only 
to  be  purchased  from  opticians. 

Carl  Zeiss  (Oberkochen)  Ltd,  31  Foley 
Street,  London  W1P8AP. 
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solarite  . 
polrama  (4jlC 

CapGyatots 

We're  out  to  captivate  your  customers  in  1977,  with  the 
widest  range  of  Optical  Quality  Sunglasses.  Expect  High 
Fashion,  Photochromies,  Pol-Rama  Polarising,  Zeiss 
Umbrals,  CR39  and  lots  of  trendy  Gradutints.  Because  you 
buy  direct  your  profit  margins  are  much  more  favourable. 
Not  least  you'll  benefit  from  our  year-round  after-sales 
service. 

Exclusive  no-cost  point-of-sale  displays  (including  2  pilfer- 
proof  Cabinets)  will  make  Solarite®  /Pol-Rama  sell  beauti- 
fully for  you  in  1977. 


Sunsitive  PSV/101    CR39  CRF/85    Pol-Rama  G.175 


Lessar  Brothers  Ltd.  (Sunglass  Div),  Hylton  Street,  Birmingham  B18  6HW.  Tel:  021-554  2234/5/6  &  2170. 
Telex:  339542  Lesbro  G. 
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The  Sunglass  Makers 

Autoglaze 

•  Exclusive  designs  for  the  home  and  export  markets. 
•  High  quality  metal  or  plastic  frames. 
•  Clipovers— standard  or  flip. 
•  Photochromic  lenses,  including  UK  made  brown  'Reactolite'  glass. 
•  'Sun-Bar'  polarising  lenses— standard  and  new  gradient  tints. 
•  'Sola'  CR  39  lenses  — standard  and  gradient  tints. 
•  Cases. 
•  Hang-tags. 
•  Packaging  Service. 


For  independent  and  professional  advice  contact: 
Ian  Tebbutt, 
Autoglaze  Optical  Co.  Ltd, 
58  High  Street, 
Thornton  Heath, 
Surrey  CR4  8LF. 

Telephone  01  -684  4233 

'Sun-Bar'  is  a  trademark  of  American  Polarisers  Inc.  and  distributed  in  the  UK  by  May  & 
Baker  Ltd,  Dagenham. 
'Reactolite'  is  the  trade  mark  of  Pilkington  Brothers  Limited,  St.  Asaph. 

'Sola'  is  the  trademark  of  Sola  International  Pty.  Ltd,  and  distributed  in  the  UK  by  Sola 
Optical  (UK)  Ltd,  Birmingham. 

Cut  out  and  save  this  page  for  future  reference. 
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Sunbrella's 
selection 


Sunbrella  offer  a  choice  of  five  lenses  in 
their  1977  range  and  140  styles.  The 
lenses  are  either  impact-resistant  safety 
lenses  suitable  for  motorists;  a  lightweight 
lens;  a  photochange  lens;  the  CR39 
(scratch-proof  and  lightweight)  and  a 
polarising,  shatter-proof  lens  with  anti- 
glare properties. 

For  easy  selection  the  company  is 
using  brightly  coloured  plastic  swing 
labels  which  are  attached  to  the  bridge 
of  each  individual  sunglasses  giving  lens 
type.  These  labels  are  designed  to  be 
"tamper  proof"  thereby  discouraging  pil- 
ferage at  the  point  of  sale.  Both  the  Sun- 
brellE  "swivel"  and  "stick"'  design  stands 
have  been  retained  for  '77  and  two  new 
illuminated  counter  stands  introduced 

The  Kojak  range  proved  so  popular  in 
1976  that  it  has  been  continued  this  year, 
retailing  at  £3  50.  A  new  range  incorpor- 
ates twelve  styles  based  on  the  charac- 
teristics said  to  be  attributed  to  the  signs 
of  the  zodiac. 

Jacket  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth.  Northumberland  NE24  4RG. 


The  Olive  division  of  the  Royal  Sovereign 
Group  say  that  their  range  for  1977  is 
more  compact  and  that  the  simplification 
will  mean  a  more  competitive  price 
structuring,    better   deliveries   and  the 


Sunbrella  Suncut  (£4-95)  with  tortoise- 
sheli  frames  in  light  or  dark  brown 


anticipation  of  greater  volume  sales. 

There  are  three  main  categories  of 
Olive  sunglasses — those  with  shatter- 
proof lenses  or  with  polarised  lenses, 
both  in  a  variety  of  plastic  or  metal 


frames;  and  the  photochromic  range  with 
the  new  "Sovirel"  grey  lenses  from 
France,  and  Chance-Pilkington  Reacto- 
lite  lenses.  The  children's  range  is  still 
available  and  clip-ons — said  to  be  of 
superior  quality  and  polarised — maintain 
their  1976  price. 

Floor-standing  displays,  triangular 
merchandisers  and  revolving  counter 
units  are  available  and  a  new  innovation 
from  the  company  for  1977  is  a  blister 
pack  containing  a  pair  of  polarised  sun- 
glasses plus  a  case.  This  is  described 
as  an  ideal  and  pilfer-proof  display  piece. 

Olive  division  of  Royal  Sovereign  Group 
Ltd,  100  Drayton  Park,  London  N5  1NA. 

Nulook  for 
chemists 

Independent  Chemists  Marketing  Ltd  have 
kept  the  chemist  very  much  in  mind 
while  constructing  their  Nulook  range. 
The  company  feels  that  the  chemist  faced 
with  a  bewildering  selection  of  styles, 
many  almost  identical,  needs  to  spend 
a  great  deal  of  time  and  trouble  in  select- 
ing the  right  glasses  for  his  particular 
business.  Rather  than  "let  him  surrender 
the  initiative  totally  to  those  manufac- 
turers who  put  in  a  complete  range  of 
what  they  want  him  to  sell"  Nulook  offer 
him  the  opportunity  of  being  more  inde- 
pendently minded  and  getting  the  best  of 
both  worlds. 

They  have  split  their  range  into  seven 
convenient  packs  which  clearly  separate 
the  different  types  of  sunglasses  for  the 
chemist  and  his  customers.  Three  of  the 
packs  come  in  boxes  which  convert  into 
attractive  and  space-saving  counter  dis- 
plays; these  are  the  Reactolite  photo- 
chromic  pack,  comprising  six  glasses  at 
a  members'  price  of  £35  64,  the  retail 
value  being  £5658;  the  graduated  pack, 
which  also  contains  six  pairs  of  sun- 
glasses, members'  price  £15,  retail  value 
£24  90;  and  the  economy  pack,  six  glasses 
at  a  members'  price  of  £5  70,  whose 
retail  value  is  £10  26. 

The  four  remaining  packs  are:  Metal 
frames  polarising  pack,  25  sunglasses, 
members'  price  £62-25,  retail  value  £112; 
polarising  clip,  25  pairs,  members'  price 
£30  25,  retail  value  £54-25;  variety  pack, 
12  pairs,  members'  price  £28-17,  retail 
value  £4897;  mixed  polarising  pack,  25 
pairs,  members'  price  £5T93,  and  retail 
value  £90  76. 

ICML  say  that  the  pack  system  offers 
major  benefits  to  the  customer  also.  In- 
stead of  being  confronted  with  the  kind 
of  display  where  it  is  virtually  impossible 
to  identify  the  type  of  glasses  they  are 
looking  for,  they  can  see  the  total  selec- 
tion almost  at  a  glance. 

The  company  feel  that  some  sunglass 
manufacturers  have  allowed  style  to  over- 
ride all  other  considerations  whereas 
they  believe  they  have  successfully 
blended  style  with  quality.  There  is  a  big 
emphasis  on  metal  frames  for  1977. 

independent  Chemists  Marketing  Ltd,  51 
Boreham  Road,  Warminster,  Wiltshire. 


Olive  range  simplified 
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The  French 
collection 


A  feature  of  the  Solar  range  is  large 
square  clip-ons  which  can  be  cut  to  fit 
any  size  to  fit  frames  of  any  shape. 
Solar  of  France  claim  to  be  Europe's 
leading  sunglass  manufacturer;  their  1977 
collection  dubbed  the  "French  collec- 
tion" offers  100  different  styles  and  50 
colour  combinations.  Children  are  well 
catered  for  with  appealing  shapes  and 
colours  offered  and  there  are  many 
fashion  shapes  with  either  impact  resis- 
tant acrylic  lenses  or  filtering  glass 
lenses.  Colours  are  bold  to  opaque, 
including  the  top  fashion  colours  in 
France,  white  and  strong  orange,  butter- 
cup, French  blue,  navy  blue  and  red — 
or  are  pale,  pastel  shades  and  often  two- 
toned  or  gradient.  There  are  few  mottled 
or  multi-coloured  models.  Frames  are 
slimmer,  rounded  and  feminine  and  the 
trend  generally  is  tor  far  fewer  of  the 
extravagantly  large  frames.  Solar  are 
expecting  half-metal  frames  to  be  par- 
ticularly popular  because  they  are  so 
lightweight.  They  have  therefore  intro- 
duced seven  new  half  frames.  A  feature 
in  metal  frames  is  the  increase  in  bold 
colours — white,  deep  blue,  red,  yellow 
and  black — rather  than  the  traditional 
gold  and  nickel  finishes.  An  unusual  new 
look  is  an  enamelled  effect  whereby 
diamond  and  other  shapes  are  painted  on 
to  gold-coloured  or  nickel  intricate 
frames,  resulting  in  a  Victorian  appeal. 
Lenses  with  cut-away  pieces,  particu- 
larly against  the  bridge,  are  frequently  in 
evidence. 

The    mannequin    and    haute  couture 

7riree  styles  from  Solar  retailing  between 
£12  and  £15 


ranges  offer  some  new  frames  and  De- 
sign and  Super  Design  are  typically 
attractive.  As  last  year  there  are  many 
rimless  designs  and  eight  mirror  lens 
styles.  Solar  also  keep  the  sportsman 
in  mind  and  swimming  goggles  with 
adjustable  nose  and  headband  in  four 
lens  colours  are  available  in  a  24  piece 
display  box. 

The  Sunsitive  range  contains  about  26 
styles  whose  darkening  phenomenon  is 
said  to  be  "guaranteed  for  life". 

Solar  of  France  Ltd,  154  Queens  Road, 
Buckhurst  Hill,  Essex. 

Germany's 
sunglasses 

Primetta  sunglasses  are  made  in  West 
Germany  and  distributed  in  Britain 
through  Gay  Designs  Ltd.  They  are  made 
to  conform  to  DIN  standards  and  the 
company  say  that  it  is  these  standards 
and  the  low  level  of  manufacturing 
defects  and  customer  complaints  which 
enable  them  to  offer  a  six-month  guaran- 
tee on  all  Primetta  suglasses. 

The  range  covers  four  lens  categories 
— photochromic,  polarised,  CR39  and 
heat-treated  glass.  The  last  category  is 
recommended  as  being  particularly  suit- 
able for  drivers  in  view  of  the  freedom 
from  irritating  windscreen  defects  and 
colour  neutrality.  The  photochromic  range 
is  sold  under  the  Ultrasun  brand  name 
and  is  offered  at  retail  prices  from 
£10  95. 


Primetta  styles  for  1977 

The  company  offer  three  hand-made 
acetate  frames  and  two  hand-made  metal 
frames  for  "discerning  customers".  These 
are  fitted  with  optically-correct  ground 
and  polished  photochromic  lenses,  re- 
tailing at  £14  95  and  £15  95. 

On  the  fashion  front  Primetta  have 
increased  their  selection  of  frame 
colours  and  in  Darticular  the  number  of 
models  with  CR39  graduated  lenses. 

The  company  is  also  UK  distributor 
for  the  Yves  St  Laurent  couture  collec- 
tion to  which  is  attributed  the  ability  to 
combine  smart  but  sensitive  styling  with 
fashionable  frame  colours  at  a  price 
below  all  other  major  couture  houses — 
£1696  is  a  price  which  the  company 
claims  proves  little  deterrent  to  fashion 
conscious  women. 

Gay  Designs  Ltd,  160  Vauxhall  Bridge 
Road,  London  SW1V  2RA. 

Sherlock's 
winners 

As  predicted*,  the  Photosun  range  of  MOT 
sunglasses  from  Sherlock  Bros  proved  to 
be  the  core  of  their  range  last  year  and 
so  they  have  added  two  graduated  Photo- 
sun  models  retailing  at  approximately 
£1110  (all  prices  exclude  VAT),  and  two 
rimless  Photosun  models  which  will  retail 
at  about  £8  70.  The  company  feels  that 
the  variety  of  shapes  in  their  Photosun 
range  might  be  the  largest  in  the  trade. 
Amongst  the  25  models  offered  are 
octagonal,  hexagonal,  aviator  and  many 
other  shapes;  retail  prices  range  from 
£6  75  to  £11  10. 

Sherlock  Bros  feel  that  the  trend  to 
graduated  sunglasses  will  continue  during 
1977  and  they  are  offering  a  range  of 
eleven  models,  seven  of  which  have 
metal  frames,  and  four  are  rimless.  The 
rimless  styles  are  available  in  five  lens 
tints  and  from  the  response  so  far 
received  the  company  feels  these  are 
going  to  be  "real  winners" — prices  range 
from  £1  80  to  £3  30 

Their  range  of  metal  framed  glasses 
with  mirrored  lenses  has  been  enlarged 
with  the  addition  of  one  model  with  black 
metal  frames  and  another  in  the  aviator 
shape.  There  are  now  nine  patterns  in 
this  range.  Altogether  there  are  163 
different  sunglasses  in  the  catalogue. 

Sherlock  Bros,  355  City  Road,  London 
EC1V  1LU. 
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AExrtrr 

RmiA 

^  OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays,  EEC  PREFERENCE  regulations,  ATA, 
BOTB,  CAN,  ECGB.  THE,  VAT  information,  plus 
monthly  up-dating  service, 

700  pages  210x143  mm  £15.00 

Benn  Brothers  Limited  1 25  High  Street  ColliersWood 
London  SW1 9  2JN  Tel :  01 -542  8575 


Brown  photochromic  glasses 

will  be  available  for 

the  1977 sunglass  season. 

Reactolite  glass  will  be  advertised 
nationally  in  the  Spring  and  Summer. 

If  you  would  like  information  write  to: 

CHANCE-PILKINGTON 

St.  Asaph,  CI  wyd,  LL1 7  OLL 
Tel:  St.  Asaph  (STD  0745)  583301 

Jfc  Reactolite  is  the  trade  mark  of  Pilkington  Brothers  Limited. 


TITCOMB  FASHION  SUNGLASSES 
1977 

Offer  personal  service,  good  value,  wide  choice, 
pleasing  profitability  and  efficient  point  of  sale 
display. 

Ask  for  our  brochure  illustrating  the  range  which 
includes  Photochromic,  Zeiss,  CR  39,  Polarised 
and  Gradient  lensed  models. 

Special  telephone  enquiry  and  order  service  nor- 
mally until  7  pm  MONDAY  to  FRIDAY. 

Christchurch  3252  (STD  020  15  3252) 


TITCOMb 

FASHION  SUNGLASSES 

24  HURN  ROAD,  CHRISTCHURCH, 
HANTS.  BH23  2RN 
Telephone:  CHRISTCHURCH  3252 
(STD  020  15  3252) 
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HOCK 
EPORT 


WAVY  DEMAND  FOR 
VSPENSER  SHOWCARD 


he  demand  by  retail 
hemists  for  dispenser 
howcards  has  been  "un- 
irecendented"  said  a  DDD 
ipbkesman  yesterday. 
They  are  really  taking  to 
[the  attractively-designed 
'crowner  in  a  big  way. 
Perhaps  because  they  can 
see  it  will  sell  Deep  Cleans- 
ing Tonic  off  the  shelves." 
No  Worries 
But  we  were  assured  that  they  had 
reprinted  enough  to  meet  all  likely 
demands.  DDD  reps  are  still  offering 
generous  numbers  of  these  display  items 
when  they  call  on  chemists  with  the  new 
DDD  sales  package. 


CLAIRE'S 
our  cleanest 
page  3  WSM 
beauty  Hfl 


Classically  beautiful  Claire  Goodbody 
used  to  be  troubled  by  blackheads. 
"So  I  use  skin  cleansers  all  the  time  to 
prevent  them.  I've  tried  the  lot,  but 
now  I've  found  Deep  Cleansing  Tonic, 
I  don't- think  I'll  ever  change." 
Don't  change  Claire.  You're  a  tonic  for 
us  all. 


WITH  OILY  SKIN  AND  SPOTS  UK£MINS,  HOWCOUIDIACT 
IN  TH£  CUIB  PLAY.  ALL  I COULD  DO  (VAS  PfiOMPT 


-a"  DEEP 
CLEANSING 
TONIC 

good  news  for  oily  skins 


I 


NEW 'DEEP  CLEANSING  TONIC 
LAUNCH  BIGGEST  EVER! 

"The  introductory  advertising  campaign  al- 
ready appearing  for  Deep  Cleansing  Tonic  is 
the  biggest  ever  undertaken  by  DDD  ".  says 
Nigel  Halsby,  their  Marketing  Director. 


"We  are  aiming  for 
blanket  coverage  of  the 
teenage  market  with 
heavyweight  spending 
in  every  major  teenage- 
readership  publication. 
And  we're  appealing 
to  them  in  two  ways." 

When  asked  to  elaborate 
on  this,  David  Thomp- 
son of  T.C.  Bench, 
DDD's  advertising 
agency, said; 


"To  appeal  to  the  more 
sophisticated  teenager, 
we  shall  be  running 
crisply-worded,  down- 
to-earth  !4  page  ads. 
No  flourishes.  Just 
honest-to-goodness  sell- 
ing. And  for  the  younger 
girls  we 've  prepared  four 
lively  cartoon  story 
V2  page  advertisements, 
written  in  the  kind  of 
language  (censored  a 
bit)  that  the  kids  use 


themselves.  With  neari 
200  ads,  it's  the  mo, 
exciting  campaign  IS 
been  involved  with  ft 
a  long  time. " 


I 


I 


40    Chemist  &  Druggist 


15  January  1977 


MORE 

ADVERTISING 
SCHEDULES  FOR 
NYLAX 

Steadily  rising  sales  (it's 
been  going  on  since  inception 
in  1940)  command  continued 
and  increasing  advertising. 

The  mass  readership  National 
Sundays 

SUNDA  Y  EXPRESS 
NEWS  of  the  WORLD 
SUNDAY  PEOPLE 
SUNDAY  MIRROR 

plus  a  number  of  women's 
magazines  will  carry  REGULAR 
INSERTIONS  FOR  NYLAX 
right  through 
FROM  NOW  to 
NOVEMBER,  1977 

If  you  are  not  stocking  Nylax 
you're  missing  out  on  a 
proven  success. 

Nylax  won't  make  your  fortune, 
but  it  will  sell  continuously 
in  ever  increasing  quantities  — 
which  is  exactly  the  kind  of 
pharmacy  line  which  every 
chemist  wants. 

NYLAX  (22p)  £1.82  doz 
THE  MODERN 
HERBAL  &  VITAMIN 
LAXATIVE 

Direct  from 

British  Chemotheutic  Products  Ltd., 
(makers  of  Optabs) 
Kemtheutic  House,  Grant  Street, 
Bradford,  West  Yorks 

Telephone:  Bradford  (0274)  22005 

Or  order  singles  through  your  usual 
wholesaler. 


Suntan  plans 

Continued  from  p38 

in  the  world  wide  sales,  new  larger  sizes 
have  been  introduced  for  1977.  The  factor 
3  cream  previously  45ml  will  now  be 
available  in  80ml  and  the  factor  3  milk 
and  oil  have  doubled  in  size  and  will  be 
available  in  250ml  sizes. 

The  company  describes  its  1976  sales 
as  having  been  outstanding  and  attribute 
some  of  the  success  to  the  Olympic 
Games  when  Piz  Buin  was  the  only  official 
preparation  used  within  the  Olympic 
stadium  for  the  ski-ing  events.  This  fact 
is  reflected  in  the  general  theme  of  1977 
publicity  and  advertising.  Point-of-sale 
material  is  available  in  the  form  of  per- 
manent counter  units,  showcards,  con- 
sumer leaflets,  plus  promotional  activity 
within  chemists  and  stores  with  what  is 
described  as  "virtually  unlimited"  samples. 

As  mentioned  in  last  week's  issue  Plough 
UK  Ltd  will  be  marketing  the  European 
sun  tan  product,  Coppertone  in  Britain  for 
the  first  time  in  1977.  Coppertone  is  sold 
in  52  countries  and  the  company  is  hoping 
for  a  successful  launch  in  the  UK.  There 
will  be  at  least  £175,000  worth  of  adver- 
tising support  behind  the  brand.  The 
national  campaign  will  take  the  form  of 
16  and  4  sheet  posters  featuring  the  inter- 
nationally famous  "little  girl  and  dog" 
logo  on  hoardings  around  the  country. 
These  will  go  up  in  May,  June  and  July 
and  it  is  hoped  that  this  coverage  will 


reach  92  per  cent  of  the  population  and 
offer  an  average  of  45  opportunities  to  see 
the  Coppertone  message.  A  substantial 
range  of  in-store  display  material  will  be 
available  including  life  size  displays  of  the 
little  girl  with  her  bikini  pants  firmly  in 
the  jaws  of  the  black  dog,  whose  motif  is 
carried  through  trolleys,  shelf  strips  crow- 
ners,  T-shirts,  badges  and  merchandisers. 

Plough's  other  sun  tan  products,  QT 
and  Suddentan  will  be  advertised  as  being 
by  Coppertone  and  will  be  advertised 
jointly  in  national  magazines.  There 
are  seven  basic  products  in  the  range, 
Coppertone  oil,  lotion,  cream  (protection 
factor  6  for  people  with  sensitive  skins), 
tanning  butter  in  aerosol  or  jar,  a  baby 
tan  lotion  and  an  after  sun  product,  Cop- 
pertone Tan  Care. 

Skol  started  their  sell-in  on  January  4 
and  expect  record  figures  this  year  because 
last  summer's  hot  spell  wiped  out  most 
stocks.  The  company  is  also  launching  an 
instant  tan  in  1977. 

Tiroler  will  be  doing  a  certain  amount 
of  promotion  in  London  stores  for  their 
products  and  giving  away  beach  balls  for  I 
any  purchase  over  £3.  Their  products  in- 1 
elude  a  nut  oil,  which  contains  extract  ] 
from  the  outer  casing  of  walnuts  and  is 
recommended  for  sun  worshippers  with 
normal  skins,  as  is  the  Braun  sun  cream  I 
which  the  brochure  describes  as  water-] 
resistant.  The  Tiroler  Braun  intensive  pro-| 
ducts  have  been  formulated  for  people 
with  sensitive  skins.  There  is  also  a  sun 
cream  for  children  as  well  as  an  after  sun 
milk  and  a  self-tan  cream. 


Resorption 


CLENORIL  tablets 

Manufacturer  Merck  Sharpe  &  Dohme 
Ltd,  Hertford  Road,  Hoddesdon,  Herts 
Description  Brilliant  yellow,  biconvex 
scored,  hexagonal  tablets  marked  "MSD 
943",  containing  sulindac  lOOmg 
Indications  Osteoarthritis,  rheumatoid 
arthritis,  ankylosing  spondylitis,  acute 
gouty  arthritis,  peri-articular  disorders 
such  as  bursitis,  tendinitis,  tenosynovitis 
Contraindications  Known  allergy  to  drug. 
Patients  in  whom  acute  asthmatic  attacks 
have  been  precipitated  by  aspirin  or  other 
non-steroidal  anti-inflammatory  agents. 
Patients  with  active  gastro-intestinal  bleed- 
ing or  active  peptic  ulcer.  Should  not  be 
given  to  children.  Safety  in  pregnant  or 
lactating  women  not  established 
Dosage  lOOmg  to  200mg  twice  daily  with 
fluids  or  food.  Maximum  given  in  clinical 
studies  400mg.  In  acute  gouty  arthritis — 
200mg  twice  daily  for  7  to  10  days.  In 
peri-articular  conditions,  alternative  treat- 
ment should  be  instituted  if  effective  res- 
ponse not  achieved  in  7  to  10  days 
Precautions  Care  in  patients  with  history 
of  gastro-intestinal  haemorrhage  or  ulcers. 
Dose  may  need  to  be  reduced  in  patients 
with  renal  impairment.  No  evidence  of 
interaction  with  oral  anticoagulants  or 
oral  hypoglycaemic  agents  but  should  be 
used   with   caution   in   patients  receiving 


such  drugs.  Sulindac  is  a  moderate  to  weak 
inhibitor  of  platelet  function  so  patients 
who  may  be  adversely  affected  should  be 
carefully  observed 

Side  effects  Gastro-intestinal  reactions  in- 
clude abdominal  pain,  dyspepsia,  nausea, 
vomiting,  constipation  and  diarrhoea.  Pep- 
tic ulcer  and  gastro-intestinal  bleeding  have 
been  reported  rarely.  Occasional  elevations 
of  routine  liver  function  tests  have  occur- 
red. Dizziness,  vertigo,  headache,  somno- 
lence, insomnia,  sweating,  asthenia  and 
tinnitus  have  been  reported  infrequently. 
Hypersensitivity  reactions  have  been  re- 
ported rarely — pruritus,  skin  rash,  eosino- 
philia,  angio-oedema,  abnormal  liver  func- 
tion tests  which  returned  to  normal  on 
withdrawal  of  drug.  Skin  reactions  such  as 
rash,  pruritus  and  stomatitis  have  occur- 
red infrequently  and  in  some  cases  dis- 
appeared with  continued  treatment 
Storage  In  a  cool  place  and  protected  from 
light.  Keep  container  well  closed 
Packs  100  (£9-70  trade) 
Supply  restrictions  Recommended  on  pres- 
cription only 
Issued  January  1977 

BRICANYL  compound  tablets 

Manufacturer  Astra  Chemicals  Ltd,  King 
George's  Avenue,  Watford,  Herts 
Description  Plain  white  tablet  containing 
terbutaline  sulphate  2-5mg,  guaiphenesin 
lOOmg 

Indications  etc  As  for  Bricanyl  expectorant 
Dosage  Two,  three  times  daily  at  eight 
hourly  intervals 
Packs  100  (£3-80  trade) 
Supply  restrictions  PI 
Issued  January  1977 
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New 
products 


Dietary 

Carnation's  Build  Up 

Carnation  Foods  Co  Ltd  will  be  selling 
Build  Up  exclusively  through  chemists. 
Described  as  a  complete  meal  in  a  sachet, 
Build  Up  (£0-58)  is  available  in  four 
flavours  and  when  added  to  milk  is  said 
to  offer  a  complete  high  protein  meal  in  a 
glass,  easy  to  drink  and  digest  when  the 
user  cannot  face  a  proper  meal.  It  is 
aimed  primarily  at  convalescents  but  could 
also  appeal  to  athletes,  housewives, 
mothers-to-be  and  youngsters  who  are  off 
their  food.  For  several  years  the  product 
has  been  used  under  a  different  name  in 
hospitals  as  a  liquid  meal  supplement  for 
post-operative  and  convalescent  patients. 

The  introduction  of  Build  Up  will  be 
backed  by  a  four  week  national  television 
advertising  campaign  beginning  on  Feb- 
ruary 2,  followed  in  March  by  a  sampling 
promotion  in  Woman's  Realm.  Display 
material  will  include  window  cards,  display 
stands  and  shelf  strips  (Carnation  Food  Co 
Ltd,  1 1  High  Road,  London  N2  8AW). 

Cosmetics  and  toiletries 

Atkinson  additions 

Atkinsons  have  introduced  several  new 
fragrance  ranges  to  the  British  market.  The 
Ainsi  range  comprises  perfume,  eau  de 
cologne  and  bath  products,  perfume  and 
eau  de  toilette  are  available  in  the  Espiegle 
range  and  eau  de  cologne  in  Bal  des 
Fleurs,  Presage  and  Tendresse.  Three  per- 
fumed soaps  (£0-40)  have  also  been  intro- 
duced— Golden  Cologne,  London  Elm, 
Green  Fragrance  (J.  &  E.  Atkinson  Ltd, 
26  Conduit  Street.  London  W1R  9TA). 

DDD  deep  cleansing  tonic 

Deep  cleansing  tonic  (£0-57)  has  been 
introduced  by  DDD.  Developed  in  collab- 
oration with  laboratories  in  Switzerland 
and  Germany,  the  tonic  is  described  as  a 
deeply  penetrating  solvent  which  dissolves 
excess  sebum  blocking  the  pores  and  stim- 
ulates circulation  at  the  surface.  It  should 
be  used  after  first  taking  off  make-up  to 
ensure  complete  daily  cleansing. 

The  product  contains  allantoin,  a  kera- 
tolytic  agent  which  enables  the  skin  to 
slough  off  damaged  cells  and  scar  tissue, 
and  an  antibacterial  agent.  The  tonic  has 


a  low  pH.  A  light  perfume  and  moisturi- 
sing agent  are  also  included. 

A  consumer  promotional  offer  of  free 
sew-on  jean  patches  displaying  the  signs 
of  the  zodiac  is  available  (DDD  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts). 

Over  the  counter  medicinais 

Sudocrem  in  Granada  area 

Sudocrem  antiseptic  cream  in  two  sizes 
(75g,  £0-35;  150g,  £0-55),  is  being 
launched  in  the  Granada  television  area 
this  month,  having  been  available  pre- 
viously in  Northern  Ireland  only.  Con- 
taining zinc  oxide  15-25  per  cent,  benzyl 
benzoate  1-01  per  cent,  benzyl  cinnamate 
0-15  per  cent,  benzyl  alcohol  0-39  per 
cent  its  use  extends  from  nappy  rash  to 
bedsores.  Promotional  support  includes 
product  sampling,  advertising  on  Radio 
City  and  Radio  Piccadilly  from  February 
7  for  eight  weeks  and  coverage  on  Gran- 
ada television  from  March  1  for  12  weeks. 
A  free  introductory  display  pack  is  avail- 


able until  February  28  (Tosara  Products 
(UK)  Ltd,  (distributors  David  Anthony 
Ltd),  59  Crosby  Road  North,  Liverpool 
L22  4QD.  Distributors  in  Northern  Ire- 
land, Linford  Sales  &  Marketing  Ltd). 


f 
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News 


A  new  anti-inflammatory 
agent  sulindac 

Sulindac,  being  introduced  by  Merck 
Sharp  &  Dohme  Ltd  under  the  name 
Clinoril,  is  a  non-steroidal,  analgesic,  anti- 
inflammatory agent  with  antipyretic  pro- 
perties. It  is  not  a  salicylate,  propionic 
acid  derivative,  pyrazole  or  corticosteroid, 
but  an  indene-type  compound — (Z)-5- 
fluoro  -  2  -  methyl  -  l-(4-methylsulphinyl- 
benzylidene)  indene-3-acetic  acid. 

The  drug  is  rapidly  absorbed  in  man 
after  oral  administration,  reaching  a  peak 
level  within  an  hour  in  the  fasting  state 
and  within  four  hours  after  ingestion  of  a 
meal.  It  has  a  prolonged  action,  allowing 
twice  daily  dosage.  In  man  excretion  is 
mainly  via  the  urine  as  both  the  unchanged 
drug  and  its  sulphone  metabolite.  Limited 
data  in  rats  suggest  that  the  anti-inflamma- 
tory action  corresponds  with  plasma  levels 
of  the  sulphide  metabolite  and,  in  man, 
sustained  low  levels  of  the  sulphide  have 
been  found  in  the  plasma  consistent  with 
a  prolonged  anti-inflammatory  effect. 

Sulindac  is  said  to  provide  symptomatic 
relief  of  inflammation,  pain  and  tenderness 
and  to  promote  early  restoration  of  joint 
mobility,  with  side  effects  usually  mild 
and  frequently  responding  to  a  reduction 
in  dosage.  In  a  drug  interaction  study  an 
antacid  (magnesium  and  aluminium  hyd- 
roxides) was  given  with  no  significant  dif- 
ference in  Clinoril  absorption.  (For  full 
information  see  Prescription  Specialities.) 

Albumin  preparation 

Human  albumin  20  per  cent  BP  Immuno 
contains  20  per  cent  of  protein  of  which  at 
least  97  per  cent  is  albumin,  presented  as 
a  solution  for  intravenous  injection  or 
infusion  in  hypoalbuminaemia,  oedema, 
hyperbilirubinaemia,  eclampsia  and  shock. 
It  is  supplied  to  hospitals  only  direct  from 
Immuno  Ltd,  Arctic  House,  Rye  Lane, 
Dunton  Green,  Sevenoaks,  Kent. 

The  company  has  also  introduced  a 
50ml  size  (£3-30  trade)  of  human  albumin 
fraction  (saline)  4-3  per  cent  BP  Immuno. 

Over  the  counter  Actal 

A  100ml  size  of  Actal  suspension  is  avail- 
able for  OTC  sale  (£0  45)  from  Winthrop 
Laboratories,  Sterling-Winthrop  House, 
Surbiton-upon-Thames,  Surrey  KT6  4PH. 
The  trade  price  of  the  300ml  dispensing 
pack  was  reduced  to  £0  82  on  January  4. 

Beta-cardone  200mg  tablets 

Duncan,  Flockhart  &  Co  Ltd,  Birkbeck 
Street,  London  E2  6LA,  have  introduced 
Beta-cardone  200mg  tablets  (100,  £10  48 
trade),  an  addition  to  the  40mg  and  80mg 
range  already  available. 

New  agency  for  Allphar 

Allphar  Services  Ltd,  McKee  Avenue, 
Finglas,  Dublin  11,  have  been  appointed 
Irish   importers  and   distributors  for  E. 


Merck,  Darmstadt,  and  Delandale  Labora- 
tories Ltd,  Canterbury,  from  this  month. 
Allphar,  an  Irish  agency  company  set 
up  in  1975,  already  acts  for  a  number  of 
pharmaceutical  companies  in  Ireland  in- 
cluding Pennwalt,  Stiefel,  Rona,  Ferring, 
and  International  Laboratories  Ltd. 

Paminal  elixir  discontinued 

No  further  supplies  of  Paminal  elixir 
500ml  are  available  from  Upjohn  Limited, 
Fleming  Way,  Crawley,  West  Sussex. 

Kloref  in  smaller  pack 

The  250  pack  size  of  Kloref  tablets  from 
Cox-Continental  Ltd,  Galen  House,  Artex 
Avenue,  Rustington,  Sussex  BN16  3LW,  is 
to  be  replaced  by  a  new  pack  of  100 
(£1  25  trade)  when  stocks  of  the  former 
are  exhausted. 

Babymilk  withdrawal  next  month 

Cow  &  Gate  Babyfoods  Ltd,  Trowbridge, 
Wilts  BAH  8HZ,  will  be  phasing  out 
Babymilk  1  and  2  by  February  1  and  con- 
centrating their  resources  in  future  on  the 
manufacture  of  their  modified  milks.  The 
company  asks  to  be  contacted  where  diffi- 
culty is  experienced  in  obtaining  supplies 
after  the  withdrawal  date. 

Almay  Rich  Lash 

Rich  Lash  is  a  new  formula  mascara  from 
Almay  (London  New  York),  225  Bath 
Road,  Slough,  Berks  SL1  4AU.  Its  water 
based  fibre-free  formula  is  recommended 
for  girls  with  delicate  eyes,  especially  con- 
tact lens  wearers,  and  is  said  to  lend  a 
rich,  wet  look  to  eyelashes.  Rich  Lash 
(£155)  will  be  available  from  mid-March 
in  the  following  three  shades :  brown, 
brown-black  and  black. 

Shulton  promotions 

Consumer  promotions  from  Shulton  (Great 
Britain)  Ltd,  Trevor  House,  100  Brompton 
Road,  London  SW3  1EW,  include  20p-off 
both  Old  Spice  after  shave  lotion  (£110) 
and  Old  Spice  roll-on  deodorant  (£0  69), 
an  extra  50  per  cent  in  an  aerosol  of  Old 
Spice  deodorant  for  the  price  of  120g  size 


15  January  1977 

and  an  extra  50  per  cent  in  the  antiper- 
spirant  150g  size.  Old  Spice  pre-electric 
lotion  is  offered  at  15p-off  (£0  84)  and 
there  is  a  giant  600g  size  of  Old  Spice 
smooth  shave  (£0  99).  There  is  also  an 
extra  fifty  per  cent  in  a  150g  aerosol  of 
Blue  Stratos  deodorant  and  Desert  Flower 
hand  and  body  lotion  is  available  at  a 
reduced  price  (£0-99). 

Wella  white  conditioner 

Wella  white  conditioner  has  been  formula- 
ted for  women  who  either  tint  or  bleach 
their  hair.  It  is  estimated  that  about  4+ 
million  women  colour  their  hair  and 
Wella  Great  Britain  Ltd,  Wella  Road, 
Basingstoke,  Hants,  say  that  white  con- 
ditioner (sachets  £013,  bottles  £0  35  and 
£0  74)  guards  against  the  possible  drying 
effect  of  hair  colourants  and  bleaches  and 
helps  stop  the  colour  fading. 

Larger  Fresh  &  Dry 

Bristol-Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Bucks  SL3  6EB, 
are  launching  a  250g  aerosol  (£0  85)  of  the 
Daybreak  fragrance  in  the  Fresh  &  Dry 
antiperspirant  range.  The  Daybreak  fra- 
grance was  introduced  in  February  1976 
and  has  been  available  only  in  the  smaller 
190g  size.  During  1977  the  Fresh  &  Dry 
range  will  be  heavily  supported  by  an 
advertising  campaign. 

Badedas  distribution 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex  TW8  9BD,  have 
taken  over  the  marketing  and  distribution 
of  the  Badedas  range,  formerly  distributed 
by  Cussons  Sons  &  Co  Ltd. 

Bonded  blades  10  pack 

Wilkinson  Sword  Ltd,  Sword  House,  High 
Wycombe,  Bucks  HP  13  6EJ,  have  added 
a  pack  of  ten  bonded  blades  (£112)  to 
their  range. 

Personality  all  year  round 

Personality  toiletries  from  Richards  & 
Appleby  Ltd,  Gerrard  Place,  East  Gilli- 
brands,  Skelmersdale,  Lanes  WN8  9SU, 
previously  sold  only  at  Christmas  will,  in 
future,  be  available  all  year  round.  Coun- 
ter display  units  (£18  73),  containing  18, 
25cc  and  16,  lice  sprays  and  9,  lOOg  talc  I 
shakers  and  a  2cc  tester,  have  been  de- 1 
signed  for  retail  outlets. 

Recital  on  TV  and  radio 

Golden  Ltd,  18  Bruton  Street,  London 
W1A  1BX,  have  announced  that  their  1977 
promotional  programme  for  the  gel 
formula  Recital  will  open  with  the  second 
stage  of  the  £580,000  television  advertising 
campaign  begun  last  autumn.  From  the 
last  week  in  January  until  the  end  of 
February  this  will  be  a  heavier  burst  pro- 
viding approximately  250  spots  in  all 
regions,  including  Ulster  and  Eire,  with 
the  theme  that  the  L'Oreal  girl  "never 
settles  for  second  best". 

The  advertisement  will  be  backed  by  the 
product's  first  campaign  on  commercial 
radio.  Breaking  around  the  same  time  as 
the  television  campaign,  radio  spots  will 
be  on  the  air  in  London  (Capital),  Birming- 
ham, Manchester,  Glasgow,  Liverpool  and 
Edinburgh,  say  the  company. 

Continued  on  p44 
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Everyone  knows*  Hedex 
is  for  headaches. 
But  some  people  don't  know 
Hedex  is  for  colds  and  flu,  too. 

WE'LL  BE  PUTTING  THAT  RIGHT  ON  TV  STARTING  JANUARY  24TH. 


Dad's  got  a  headache—  Daughter  Maureen's  got  the  Hedex, 

and  no  Hedex.  because  she's  got  a  bad  cold. 


Hedex  for  headaches  and  the 
fever  aches  and  pains 
of  colds  and  flu. 


"That's  the  story. . .  and  we're  telling 
it  in  a  big  way  with  30  second  TV 
spots,  nationwide— this  month,  when 
colds  and  flu  are  at  their  worst. 

TV  spots  they'll  see  and  remember- 
that  Herloy  ic  nnt  ii  ict  fnr  A 


headaches,  but  also  for  colds 
and  flu. 

The  result  is  you'll  be 
selling  a  lot  more  Hedex. 


*  Hedex  is  a  registered  trade  mark. 
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Continued  from  p42 

Daffodil  product  and 
packs  relaunch 

Modo  Consumer  Products  are  relaunching 
their  range  of  paper  products  and  at  the 
same  time  giving  a  packaging  facelift  to 
four  of  the  most  popular  brands — Daffodil 
toilet  tissues,  household  towels,  man-size 
facial  tissues  and  soft  coloured  tissues. 

Modo  say  that  despite  the  current 
squeeze  on  incomes,  there  has  been  a  40 
per  cent  increase  in  sales  of  "middle 
market"  toilet  tissues  (200-sheet  rolls  of 
high-quality  soft  tissue)  and  a  28  per  cent 
increase  in  sales  of  Daffodil  brand  house- 
hold towels  at  a  time  when  the  total  size 
of  the  branded  market  has  dropped  by  11 
per  cent. 

The  newly-launched  products  are  said 
to  offer  consumers  high  quality  at  low 
price.  The  new  toilet  tissue  packs  (two, 
four  and  six  rolls)  are  marked  with  the 
number  of  sheets  per  roll ;  colours  are 
pink,  yellow  and  white.  For  household 
towels  the  new  pack  colours  are  orange 
and  brown  with  new  border  pattern ;  the 
towels  are  said  to  be  10  per  cent  larger 
than  other  brands  on  the  market.  Man-size 
tissues  packs  have  been  completely  re- 
designed as  a  result  of  research  findings 
which  showed  that  the  majority  were  being 
bought  by  women — the  new  design  pack 
is  described  as  "delicate,  subtle  and  ex- 
tremely feminine".  The  soft  coloured 
tissues  pack  is  a  more  colourful  version 
of  the  pack  for  man-size  tissues  and  the 
box  is  designed  to  reflect  the  colour  of  the 
tissues  inside. 

The  relaunch  will  be  backed  by  a  new 
on-pack  promotion  called  "Help  a  senior 
citizen"  which  asks  consumers  to  nominate 
a  senior  citizen  who  "deserves  to  have  his 
or  her  living  expenses  reduced  for  a  year". 
Modo  will  award  the  winners  £5  a  week  in 
cash  towards  their  shopping  bills  for  a 
year.  Modo  Consumer  Products  Ltd, 
Chichester  Street,  Chester  CHI  4BP,  will 
also  be  assisting  Help  ihe  Aged  by  dona- 
ting lp  to  the  charity  for  every  entry. 

Outdoor  Girl  mascara 

Marvelash  mascara  from  Outdoor  Girl, 
Myram  Picker  Ltd,  Hook  Rise,  Kingston 
By-Pass,  Surbiton,  Surrey  KT6  7LU,  is 
being  ottered  at  £0-22  (instead  of  the 
normal  price  of  £0-44)  during  January 
and  February,  while  stocks  last. 

Unichem  golfers 

"Unichem  pharmacist  golfer  of  the  year 
tournament",  said  to  be  the  first  nation- 
wide golfing  tournament  ever  held  for 
UK  pharmacists,  will  be  staged  this  year 
by  Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  in  co-operation  with  Colgate- 
Palmolive  Ltd,  76  Oxford  Street,  London 
W1A  1EN.  The  tournament  is  open  to  all 
pharmacists,  whether  retail,  wholesale,  in- 
dustrial or  academic.  The  final  will  be  held 
on  September  7,  1977,  at  the  eighteen  hole 


championship  course  set  in  the  400  acre 
park  of  the  St  Pierre  Golf  and  County 
Club,  Chepstow,  Gwent.  The  sponsers  will 
cover  the  cost  of  travel  to  the  venue  and 
the  thirty  finalists  will  be  re-imbursed  if 
they  need  to  engage  a  locum  for  the  day 
of  the  final. 

Cupal  carriage-paid  limit 

The  £14  order  limit  above  which  carriage 
will  be  paid  by  Cupal  Ltd,  King  Street, 
Blackburn,  Lanes  BB2  2DX,  was  raised  to 
£15  with  effect  from  January  1. 

Portia  1977  range  of  toilet  bags 

A  new  range  of  both  plastic  and  soft 
material  toilet  and  sponge  bags,  pochettes, 
etc,  is  now  available  for  1977  from  Solport 
Brothers  Ltd,  Portia  House,  Goring  Street, 
Goring  by  Sea,  Worthing,  West  Sussex 
BN12  5 AD.  All  gussetted  toilet  bags  are 
fully  lined  with  inside  pockets,  and  one  of 
the  sponge  bags  features  an  exclusive  print 
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on  a  variety  of  plain  coloured  back- 
grounds. Colour  brochure  and  price  list 
have  been  prepared. 

Film  on  the  foetus 

"Development  of  the  foetus ;  the  first  days 
of  life"  is  the  title  of  the  latest  35mm  film- 
strip  produced  by  Camera  Talks  Ltd,  31 
North  Row,  London  W1R  2EN.  Available 
also  as  a  set  of  slides  with  cassette  tape, 
the  film  traces  the  development  of  the 
human  embryo  from  conception  to  birth. 

Hire-a-rep  from  Sales  Force 

The  territory  relief  sales  division  of  Sales 
Force  Ltd,  1  Berners  Street,  London  Wl 
has  been  extended  to  cope  with  the  rapidly 
increasing  demand  for  territory  relief  sales 
representatives.  For  several  years  the  com- 
pany has  supplied  representatives  from  its 
permanent  sales  force  to  major  companies 
requiring  from  2-20  sales  personnel  on  a 
short  term  basis  to  augment  temporary 
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shortages  and  according  to  managing 
director,  Frederick  Buckland,  his  clients 
are  increasingly  requiring  additional  sales 
power  to  cope  with  seasonal  sales  drives. 

Beecham's  latest 

Beecham  Proprietaries  have  linked  Vosene 
with  Walt  Disney  Productions  and  the 
New  English  Library  to  offer  six  Walt 
Disney  children's  books  at  half  their  re- 
commended price.  They  will  be  available 
for  £105  with  any  Vosene  carton  featur- 
ing the  offer,  until  February.  The  promo- 
tion is  supported  by  trade  discounts  and 
display  material. 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  also  say  that  their  Body 
Mist  range  of  antiperspirants  has  been  re- 
formulated and  repackaged  for  1977,  and 
a  new  variant — Breakaway — has  been  in- 
troduced, described  as  a  light  fragrance 
designed  to  appeal  to  the  "freedom-loving 
young  user".  An  emollient  base  has  been 


added  to  these  antiperspirants  which  is 
said  to  reduce  the  possibility  of  staining. 


on  TV 

next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands 

Anadin:  All  areas 

Aspro  Clear:  All  areas 

Beecham's  powders  with  hot  lemon:  All 

except  WW,  So,  We,  E,  CI 

Buttercup:  M,  Lc,  Y,  Sc,  NE,  B 

Clearasil  cleansing  lotion:  All  areas 

Complan:  All  except  E 

Contac  400:  All  areas 

Galloways:  Ln 

Harmony  hairspray:  All  areas 
Herbal  Sensation:  WW,  We 
Milgard:  M 
Milton  crystals:  U 
Night  Nurse:  All  except  E 
Pears  Lasting  Care:  All  areas 
Pears  shampoo:  All  areas 
Ribena:  All  areas 

Rinstead  pastilles:  All  except  U,  Sc,  G 
Slender:  All  except  U,  E 
SR:  All  areas 
Venos:  All  except  E 


Equipment 

Industrial  sterilisers 

Chas  F.  Thackray  Ltd,  Park  Street  LSI 
IRQ,  have  launched  a  range  of  "jumbo" 
sterilisers  for  industrial  use.  The  range  of 
fully  automatic,  bulk  capacity  fluids,  auto- 
claves comprises  four  models — 50,  75,  90 
and  180  cu  ft,  and  a  feature  of  all  four 
units  is  the  Autoclam  steam  sealed  sliding 
door,  which  can  only  be  opened  when  the 
chamber  is  at  atmospheric  pressure.  Work- 
ing pressure  is  151bs  psi. 

New  label  printers 

A  new  company — -Stampiton  Labels  Ltd, 
Bridge  Street  Works,  Whaley  Bridge, 
Stockport,  Cheshire — claims  to  offer  a  fast 
printing  service  for  self-adhesive  labels  in 
up  to  five  colours,  as  well  as  non-adhesive 
labels.  It  also  has  a  studio  experienced  in 
the  requirements  of  label  design  and 
utilises  a  printing  machine  that  operates 
up  to  250  feet  a  minute. 

Servicing  fire  equipment 

L  &  G  Fire  Protection,  235  Romford 
Road,  London  E7,  have  launched  a 
national  plan — Onguard — for  the  servicing 
of  all  types  and  makes  of  fire  equipment. 
The  plan,  monitored  through  the  com- 
pany's 15  branches  throughout  the  UK 
includes  service  within  24  hours  of  an 
urgent  call  and  two  regular  visits  a  year 
according  to  customer  requirements. 

Servicing  consists  of  a  regular  visual 
check,  and  a  thorough  operational  test  on 
all  types  of  protection,  detection  and  life 
support  systems,  including  breathing  ap- 
paratus. Quotes  should  remain  stable  for 
twelve  months  from  the  date  of  tender, 
says  the  company,  itself  a  manufacturer. 


Something  new, 
Something  old. 

ome  changes  are  for  the  better. 

ALBION  SKIN  SOAP  was  previously  called 
lbion  Milk  &  Sulphur.  We  did  some  pretty  exhaustive 
search  and  came  up  with  an  eyecatching  new  pack 
nd  a  simplified  name. 

lut  the  soap's  the  same. 

rankly,  some  things  just  can't  be  improved. 


The  Albion  Soap  Company  Ltd., 
Station  Road,  Hampton,  Middlesex. 


Europe's 
best-seller 

will  be 
turning  on 

the  heat 

in  the  U.K. 


Watch  it 


Watch 

Delial  spend 
£300,000 

If  s  never  happened  before— but  it's 
happening  now!  So  stand  back  and  watch 
the  biggest  spend  ever  in  3  months  on 
any  suhtan  preparation!  Europe's 
best-seller  will  be  making  it  very  hot  for 
competitors  in  the  U.K.  Watch  Delia! — 
watch  this  year's  big  spender! 

Watch  Delial 
advertising 

Watch  the  big  colour  pages  in  the 
women's  press!  Watch  the  big  spaces  in 
the  national  press!  Listen  to  Delial 
going  nation-wide  on  commercial  radio! 
Watch  90% of  all  women  in  this  country 
getting  the  Delial  message  this  summer! 
Watch  all  this— and  keep  watching. 
Because  Delial  has  more— much  more 
excitement  on  the  way! 


Watch 

the  Delial  tan 


Watch  this  advanced  and  exciting  range  of 
suntan  products  from  the  world-famous  house 
of  Bayer,  give  your  customers  a  better  suntan 
than  they've  ever  had  before!  With  Delial  Sun  Milk. 
Delial  Sun  Cream.  Delial  Sun  Oil.  Delial  Baby 
Sun  Milk— specially  for  children.  Delial  Apres  Milk 
and  Cream— and  Maxi  Braun,  the  fast  tan  from 
Bayer.  Give  them  the  tan  that  everyone  will  be 
talking  about— the  Delial  tan.  Stock  up  now! 


Watch  your  Delial  profit 

Watch  out  for  your  Delial  representatives!  They'll  be  coming 
your  way  very  soon  to  discuss  your  stocks  for  the  1 977  season,  and 
the  Delial  bonus  scheme!  — r  mmwdttk 

defm 

mope's  best-selling  suntan  range 


BAYER 


BAYER  U.K.  Limited,  Pharmaceutical  Division,  Haywards  Heath, West  Sussex. Telephone:  0444  5791 1 . 


Much  as  I  dislike  to 
I  have  to  recommend 


Homy  Pedsr 


I've  campaigned  for  years  against  those  ludicrous 
)otwear  trends  which  are  ruining  the  nation's  feet. 

So  Homy  Peds  came  as  a  bit  of  a  surprise. 

They  look  just  like  the  outrageous  fashion  footwear 
lat  today's  women  buy  so  misguidedly 

But  far  from  being  harmful,  Homy  Peds  are  actually 
esigned  to  snugly  fit  the  shape  of  the  foot;  making  them 
jmarkably  comfortable,  and  very  popular 
I    In  fact,  they're  best-sellers  in  Australia  and  most  of 
iurope,  where  ladies  seem  to  find  the  range  of  styles 
lore  appealing  than  traditional  exercise  sandals. 

So  there's  bound  to  be  a  most  unlady-like  rush 
)  the  chemists,  now  that  Wilkinson  Sword  are  selling 
hem  in  this  country 

I    And  although,  personally  I  find  them  a  little... 
:  olourful,  I  can  only  urge  you  to  stock  Homy  Peds  as 
i  Don  as  possible!' 


e  first  exercise  sandals  to  sell  like  fashion  footwear 
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Puts  spring  into  Your  profits 

MASSIVE  SPRING 


Starting  February  23  rd 

Big  national  TVcampaign  over  200  TV  spots. 
Build  up  your  BiC  Razor  stocks  now!! 

^S/^I^Iiiit  si  in  it  r  ^k/^^^h  • 

Special  limited  offer  of 
50p  off  per  case  of 
150  razors/ 


Offer  2 

2  cases  and  free 

display  for 
£l5.23inc.VAT- 
normally  £16.31 


-  or  fill  in  coupon  for  your  direct  order!! 


V  RAZOR  ORDER  FORM 


Please  sendmeas  quickly  as  possible  my  order  for  BiC  Razors 
my  cheque  is  enclosed  for.  

Name  


Biro  BiC  Limited 
Whitby  Avenue 
Park  Royal 
London  NW107SG 


Address. 


Bankers  Name  and  Address. 


CD 
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Pharmaceutical  Society  of  Ireland 


Council  approves  motion  on 
disciplinary  procedure 


A  motion,  put  before  the  Pharmaceutical 
Society  of  Ireland's  Council,  calls  for 
machinery  to  be  set  up  to  implement 
Regulation  33  which  allows  for  the 
expulsion  of  members  from  the  Society. 

At  last  month's  Council  meeting,  Mr  T. 
MoGuinn  said  the  Society  had  powers  to 
regulate  pharmacy  practice  in  Ireland, 
with  responsibility  for  standards  of  edu- 
cation, training,  examination  and  pre- 
liminary registration.  Responsibility  did 
not  stop  upon  the  student's  qualification 
— supervision  and  adherence  to  standards 
had  to  be  continued.  He  proposed  the 
motion,  that  Council  "establish  a  pro- 
cedure to  investigate  the  circumstances 
leading  to  the  conviction  of  any  person 
in  regard  to  his  handling  of  medical  pre- 
scriptions and  to  determine  whether  any 
pharmacist  connected  with  such  a  convic- 
tion is  worthy  to  retain  his  membership 
of  this  Society" ;  it  was  accepted  in  prin- 
ciple and  referred  to  the  Law  Committee. 

Mr  M.  F.  Walsh,  president,  made  the 
following  statement  regarding  the  supply 
of  fenfluramine: 

"Pharmacists  have  a  duty  to  the  public 
in  relation  to  the  supply  of  medicines  that 
sometimes  requires  them  to  refuse  a 
request  for  a  drug  which  is  not  a  Sched- 
uled Poison  or  a  Controlled  preparation. 
In  the  case  of  fenfluramine  the  issue  is  not 
simply  whether  this  drug  has  a  potential 
for  habituation  or  mis-use.  The  control  of 
acute  obesity  is  essentially  a  medical  prob- 
lem and  it  is  an  example  of  a  condition 
where  self  medication  should  not  be 
encouraged.  The  Society  believes  that 
fenfluramine  should  be  controlled  under 
the  Medical  Preparations  (Control  of  Sale) 
Regulations  1966  (schedule  one,  part  B). 
This  would  ensure  treatment  involving  the 
use  of  the  drug  would  be  initiated  by  a 
medical  practitioner  and  that  the  pharma- 
cist would  have  responsibility  for  repeat- 
ing the  medication  in  accordance  with 
accepted  practice.  Until  such  time  as  fen- 
fluramine is  officially  and  appropriately 
scheduled,  the  Council  recommends  phar- 
macists not  to  supply  the  drug  otherwise 
than  on  a  medical  prescription." 

Deprived  of  GMS  dispensing 

Repeating  an  earlier  statement  about 
the  absence  of  complete  pharmaceutical 
services  in  certain  area,  Mr  Walsh  said  it 
was  regrettable  that  the  people  in  a  size- 
able town  in  co  Meath,  entitled  to 
dispensing  under  the  General  Medical  Ser- 
vice scheme,  were  considerably  incon- 
venienced because  the  local  pharmacist 
had  discontinued  her  GMS  contract. 
Several  towns  in  the  Meath /Mayo/ 
Roscommon  area  were  similarly  deprived 
by  the  departure  or  retirement  of  their 
sole  pharmacists.  The  president  added  that 
any  pharmacist  interested  in  commencing 


practice  in  these  places  should  contact  the 
Society's  registrar  at  IS  Shrewsbury  Road. 

The  Federation  of  Professional  Associa- 
tions presented  a  copy  of  their  constitution 
to  assist  the  Society  in  considering 
membership  of  that  body.  The  registrar, 
Mr  M.  J.  Cahill,  read  out  the  Federation's 
objects  and  a  list  of  institutes  and  asso- 
ciations that  are  currently  members.  The 
matter  was  referred  to  the  Law  Committee 
for  detailed  consideration. 

Welcoming  the  recently  co-opted  Coun- 
cil member,  Mr  Denis  Hickey,  to  his  first 
meeting,  Mr  Walsh  said  that  whilst  the 
reason  for  the  co-option — the  death  of  Mr 
Eric  Burrell — was  sad,  it  was  a  great 
pleasure  to  welcome  his  replacement.  Mr 
Hickey,  a  community  pharmacist  from 
Rush,  co  Dublin,  and  one  of  the  younger 
graduates,  came  from  a  respected  pharma- 
ceutical family.  His  father,  Mr  B.  P. 
Hickey,  had  been  president  of  the  Society 
in  1937  and  1938,  continued  Mr  Walsh. 

In  response,  Mr  Hickey  said  he  hoped 
to  live  up  to  expectations,  and  intended 
that  his  work  for  pharmacy  and  the 
Society  would  be  constructive.  To  that 
end  he  was  prepared  to  work  hard. 

Mr  Cahill  reported  that  the  forthcoming 
37th  International  Congress  of  Pharma- 
ceutical Sciences  of  FIP  would  be  held  in 
The  Hague,  Holland,  September  5-9,  1977, 
on  the  theme  "Formulation  and  prepara- 
tion of  dosage  forms." 

As  chairman  of  the  Irish  EEC  com- 
mittee, Mr  R.  J.  Power  reported  on  a 
recent  meeting  of  the  Groupement  in 
Brussels  which  he  attended.  He  also 
informed  Council  of  progress  in  drafting 
a  report  for  the  parliamentary  secretary, 
Mr  R.  Barry,  TD. 

Postgraduate  education  activities 

Dr  P.  Deasy,  chairman,  Postgraduate 
Education  Committee,  said  the  Committee 
had  spent  some  time  compiling  more  accu- 
rate costings  of  courses,  and  analysing 
those  already  completed.  From  February, 
physiology  and  pharmacology  courses 
would  be  offered  in  Newbridge,  co  Kil- 
dare,  and  in  Donegal.  A  veterinary  course 
would  also  be  organised,  to  be  held  in 
Cork.  The  Committee  were  close  to 
launching  a  therapeutics  and  clinical 
pharmacy  course  in  the  Dublin  area. 

Congratulations  and  good  wishes  were 
expressed  by  the  Council  to  Dr  P.  Hillary, 
the  newly  inaugurated  President  of  Ireland, 
on  his  appointment. 

Mr  McGuinn  proposed  a  motion  calling 
for  regulations  for  the  designation  of 
Fellows  of  the  Society  and  consideration 
of  the  draft  "The  Pharmaceutical  Society 
(Designation  of  Fellows)  Regulations 
1977".  He  explained  that  his  purpose  was 
to  formalise  the  procedures  to  be  followed 
when    Fellows  were  being   selected.  He 


envisaged  two  broad  classes :  ordinary  or 
designated  Fellows  who  would  be  regis- 
tered pharmaceutical  chemists  in  Ireland ; 
and  honorary  Fellows  who  would  not  be 
so  registered.  A  panel  would  be  created 
for  nominating  people  who  have  made  an 
outstanding  contribution  to  pharma- 
ceutical knowledge,  the  profession,  history 
or  science  of  pharmacy.  Another  panel 
would  assess  applications  from  pharma- 
cists who,  by  their  outstanding  research 
or  academic  work,  believed  themselves 
qualified  for  the  honour.  Honorary 
fellowships  would  relate  to  people  promi- 
nent in  the  national  life  of  the  country  or 
any  other  persons  in  the  scientific  field. 

The  motion  was  seconded  by  Professor 
R.  F.  Timoney  and  adopted  in  principle. 
Council  decided  to  establish  a  special 
committee  under  the  chairmanship  of  Mr 
R.  J.  Power  to  examine  the  proposals  in 
detail  and  report  back. 

The  registrar  reported  with  regret  the 
deaths  of  Mr  Christopher  Clarke,  MPSI, 
Mr  Gerard  D.  Golden,  MPSI,  and 
Gwyneth  G.  O'Leary,  LPSI. 

Register  changes 

Marriage  certificates  having  been  sub- 
mitted, the  following  were  granted  a 
change  of  name  in  the  Registers:  Mrs 
Patricia  McDonagh  (nee  Mulligan),  MPSI, 
and  Mrs  Evelyn  Casserly  (nee  Cavanagh), 
LPSI.  Mrs  Eileen  Glemon  (nee  Gilvarry), 
LPSI,  was  restored  to  the  Register  and 
Mrs  C.  Buckley  (nee  Gorman)  was  elected 
as  a  member  of  the  Society. 

The  following  addresses  were  changed 
in  the  Registers :  Mrs  Mary  G.  Brennan, 
MPSI  to  Nicholastown,  Kilcullen,  co  Kil- 
dare ;  Mrs  Evelyn  Casserly,  LPSI  to 
Lower  Main  Street,  Abbeyleix,  co  Laois ; 
Mrs  Patricia  McDonagh,  MPSI  to  Ham- 
linstown,  Monasterboice,  Drogheda,  co 
Louth;  Miss  B.  M.  Murray,  MPSI  to  30 
Marsham  Court,  Upper  Kilmacud  Road, 
Stillorgan,  co  Dublin ;  Mr  W.  J.  Butler, 
MPSI  to  Kilsheelan,  Clonmel.  co  Tip- 
perary;  Mr  Thomas  F.  Moran,  MPSI  to 
"Clynoe",  Ballycurreen,  Cork ;  Mr 
Abraham  Weiss,  LPSI  to  123  Rowanbyrn, 
Blackrock,  co  Dublin ;  Miss  Margaret  E. 
Carolan,  LPSI  to  32  York  Road,  Rath- 
mines,  Dublin  6. 

Nominated  for  Society  membership  were;  D.  J. 
Dempsey,  222  Haheen  Heights.  Limerick;  T.  J. 
Murnane.  14  The  Close,  Mount  Merrion,  co  Dub- 
lin; P.  T.  McGee.  St  Catherine's  Road,  Killybegs, 
co  Donegal;  A.  Weiss.  6  Butterfield  Close,  Rath- 
farnliam,  Dublin  14;  J.  A.  E.  Maher.  63 
Palmers  ton  Road,  Ralthirrin.es,  Dublin  6;  R.  A.  M. 
Phelan.  33  Michael  Street,  Waterford;  M.  M. 
Sheehan,  5  Braemer  Avenue,  Churchtown,  Dublin 
14;  C.  McVeigh,  Strawhall,  Athy  Road,  Carlow; 
C.  A.  Gallagher,  "Navona",  96  Churchview  Road, 
Killiney.  co  Dublin;  J.  P.  Dutton,  12  Glenabbey 
Road,  Mount  Merrion,  co  Dublin;  M.  C.  Donnelly, 
"Freja",  Dublin  Road,  Naas,  co  Kildare;  J.  F. 
Doran,  "St  Anthony's",  Carrigans,  LifTord.  co 
Donegal;  E.  M  O'Brien,  Corracunna,  Mitchels- 
town,  co  Cork;  C.  T.  Stanley,  12  Deerpark 
Avenue,  co  Dublin;  G.  C.  M.  Barrett,  7  Ashfield 
Park,  Stillorgan  Road,  Dublin  4;  A.  G.  Broe. 
"Moyola".  Belvedere  Road,  Wexford;  P.  J. 
Halligan,  Ballynacargy,  Mullinger,  co  Westmeath; 
N.  R.  Dargen,  8  Orwell  Park.  Rathgar.  Dublin  6; 
E.  M.  Barron.  "Samphire",  6  Rock  Lodge, 
Monkstown.  co  Cork. 

The  following  licence  certificates  were  signed 
and  sealed:  G.  C.  M,  Barrett;  E.  M.  Barron; 
A.  G.  Broe;  H.  M.  Corish:  A.  M.  P.  Creedon; 
N.  R  Dargan;  J.  F.  Doran;  M.  C.  Donnelly:  .T.  P 
Dutton;  C.  A.  Kelly  (nee  Gallagher);  P.  J. 
Halligan;  M.  P.  Hennigan:  F.  J.  M.  McAnena; 
P.  T.  McGee;  C.  A.  McVeigh;  J,  A.  E.  Maher; 
T.  J.  Murnane;  E.  M.  O'Brien;  R.  A  M.  Phelan; 
M   M.  Sheehan;  C.  T.  Stanley. 

Continued  on  p52 
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The  following  were  granted  preliminary 
registration  in  the  pharmaceutical  chemists 
preliminary  register  recently: 

Gaughan,  Mary,  40  Walkinstown  Road,  Dublin  12; 
Upton,  Johanna  Mary,  Ballylanders,  co  Limerick; 
McCarthy,  Elizabeth  Mary  Deirdre,  20  Lakelands 
Crescent,  Upper  Kilmacud  Road,  Stillorgan; 
Geraghty,  Gerard  Anthony,  Cedar  House,  Sragh, 
Tullamore,  co  Offaly;  Colleran,  Thomas  D.  C, 
Main  Street,  Charlestown,  co  Mayo;  Logue,  Anne 
Mary  Dolores,  100  Duke  Street,  Waterside,  Derry, 
N  Ireland;  Murphy,  Mary  Gillian,  Benmur, 
Wilton  Avenue,  Bishopstown,  Cork;  Kelly,  Mary 
Bernadette,  Ryefield.  Celbridge,  co  Kildare; 
Bradley,  Linda  Mary  Helene,  48  Saint  Bridget's 
Road,  Artane,  Dublin  5;  Harnett,  Paul  Anthony, 
17  Shantalla  Drive,  Beaumont,  Dublin  9;  Hession, 
Frances  Mary,  High  Street,  Tuam,  co  Galway; 
Hayes.  Christina  Mary  Geraldine,  Drombane, 
Pallasgreen,  co  Limerick;  Lang,  Mary  Gabrielle, 
Knockbeg,  Collooney,  co  Mayo;  Domican,  Imelda 
Mary,  Saint  Anne's,  Newhall,  Newbridge,  co 
Kildare;  Kyne,  Timothy  Martin,  27  Whitestrand 
Park.  Galway  City. 

Broekhoven.  Ann  Ruth,  1  Rowanbryn,  Black- 
rock,  co  Dublin;  Carey,  John  Gerard,  Bellview, 
Prior  Park,  Clonmel,  co  Tipperary;  Howett, 
Bsrnadette  Mary,  153  Templeogue  Road.  Dublin  6; 
Caffrey,  Josephine  Marian,  Glenwood,  Carlingford, 
Dundalk,  co  Louth;  Weir,  Niall  Patrick,  Ballin- 
derry,  Mullingar,  co  Westmeath;  Power,  Geraldine 
Ann  Marie,  Ardfinnan,  Clonmel,  co  Tipperary; 
O'Hanlon.  Ursula  Catherine,  Coliemore,  Wilton 
Avenue,  Bishop9town,  Cork:  McMeel.  George 
Enda.  Moybridge,  Emyvale,  co  Monaghan;  Rocks, 
Gerard  Joseph,  54  Coolgariff  Road,  Beaumont, 
Dublin  9;  Hennigan,  Patrick  John.  Carrowcushlaun. 
Ballina.  co  Mayo;  Kajee,  Ismail  Mahomed,  PO 
box  3621,  Durban,  South  Africa  (25  Butterfield 
Orchard,  Dublin  14);  Bourke,  Ann  Gabriel,  Main 
Street,  Castlebar,  co  Mayo;  Murray,  Patrick 
Joseph,  "Menloe",  Kerrymount  Avenue,  Foxrock, 
co  Dublin;  Kelly,  Geraldine  Ann  Mary,  Penelope 
House,  New  Quay,  Burrin,  co  Clare;  Tierney, 
Michael  Laurence.  Rathdrum.  co  Wicklow;  Phelan, 
Anne  Marie,  Railway  Road,  Birr,  co  Offaly;  Ni 
Chrochaigh,  Marie  Majella,  "Greenville",  Athy 
Road,  Carlow. 

MoNamara,  Bernadette  Elizabeth,  Main  Street. 
Castlerea,  co  Roscommon;  White,  John  Paul,  39 
Tullow  Street,  Carlow:  O'Connor,  Sandra  Mary 
Elizabeth,  5  Hyde  Park,  Dalkey,  co  Dublin; 
Phelan,  Nora  Frances  Mary,  7  Parkview  Drive, 
Greystones,  Limerick;  O'Connor.  Mary  Bridget, 
Killygarry  House,  Cavan;  O'Leary,  Ethna  Marie, 
Tureenglanahee.  Ballydesmond,  Mallow,  co  Cork; 
Tierney,  Catherine,  Lavey  Strand,  Stradone,  co 
Cavan;  Moriarty,  Johanna  Mary,  Cappa,  Brandon, 
Tralee,  co  Kerry;  Shaban,  Sadallah  Ali,  PO  box 
8029,  Beirut,  Lebanon;  Murphy,  Patrick  Joseph, 
Kilbamurren.  Bartlemy,  Fermoy,  co  Cork;  Waters, 
Ann  Margaret,  Blackrath,  Colbinstown.  co  Kildare; 
Nally,  Ailbhe  Mary,  9  Eaton  Brae,  Orwell  Road, 
Dublin  14;  Veale,  Laurence  Peter  Gerard,  59  Main 
Street,  Cavan:  O'Sullivan,  John  Joseph  Brendan. 
Main  Street,  Ardfert,  co  Kerry;  Staunton,  Patrick 
Joseph;  Quinn.  Bridget  E.,  Main  Street,  Castlebar, 
co  Mayo;  Ryan,  Christopher  Francis,  New  Square. 
Mitchelstown,  co  Cork;  Chambers,  Frances. 

Veterinary  surgeon  fined 
for  illegal  sale 

A  veterinary  surgeon,  Mr  Owen  Francis 
O'Neill,  pleaded  guilty  at  Kilcormac 
District  Court  recently  to  each  of  four 
summonses  brought  by  the  Pharmaceutical 
Society  of  Ireland  for  breaches  of  the 
Poisons  and  Pharmacy  Acts. 

The  Society's  inspector,  Mr  P.  Cummins, 
purchased  a  preparation  containing  a 
Scheduled  Poison  in  Mr  O'Neill's  shop  at 
Kilcormac  in  May.  The  Justice  convicted 
on  all  four  summonses  and  imposed  a  fine 
of  £5  under  the  Pharmacy  Act  1875  and 
£5  under  the  Sale  of  Poisons  Act  1870.  A 
sum  of  £15  expenses  and  £30  costs  were 
allowed  to  the  Society  for  whom  Mr 
Dominic  Dowling,  solicitor,  appeared. 


Law  for  retailers 

No2:  Unfair 
dismissal 

by  Nemean 

The  Trade  Union  and  Labour  Relations 
Act  1974  repeals  the  Industrial  Relations 
Act  1971  and  makes  provisions  with  re- 
gard to  the  law  relating  to  trade  unions, 
employees'  associations,  workers  and  em- 
ployers— including  the  law  relating  to 
unfair  dismissal.  This  Act  was  amended 
by  both  the  Trade  Union  and  Labour 
Relations  Amendment  Act  1976,  and  the 
Employment  Protection  Act  1975.  The 
Trade  Union  and  Labour  Relations  Act 
also  alters  the  law  in  connection  with  the 
jurisdiction  and  procedure  of  industrial 
tribunals. 

The  Act  defines  trade  unions  and  re- 
establishes closed-shop  agreements  as 
legitimate,  because  the  right  not  to  belong 
to  a  trade  union  has  now  gone.  The  Act 
provides  that  where  a  union  membership 
agreement  exists  it  is  fair  to  dismiss 
employees  for  refusing  to  belong  to  a 
specified  union,  unless  they  have  genuine 
religious  objections  to  being  a  member 
of  any  trade  union.  This  Act  also  restores 
the  protection  against  legal  action  given 
to  people  involved  in  strikes. 

Unfair  dismissal  protection 

With  certain  exemptions  every  worker 
with  26  weeks'  service  and  under  the  nor- 
mal retirement  age  for  his  job  is  given 
legal  protection  against  unfair  dismissal. 
These  exemptions  include: 

□  Employees  working  less  than  16  hours 
per  week ; 

□  Employees  of  more  than  five  years' 
service  working  less  than  8  hours  per 
week ; 

□  An  employee  who  is  the  spouse  of  an 
employer. 

It  is  "unfair  industrial  practice"  for  an 
employer  to  dismiss  an  employee  unfairly. 
A  dismissal  is  fair  if  an  employer  has 
acted  reasonably  and  has  dismissed  an 
employee  for  one  of  a  number  of  per- 
mitted reasons,  such  as : 

□  Redundancy; 

□  Misconduct ; 

□  Incapability  or  lack  of  the  requisite 
qualifications ; 

□  Other  substantial  reason  sufficient  to 
justify  a  particular  dismissal. 

However,  a  dismissal  will  be  regarded 
as  unfair  if,  for  example: 

□  It  is  for  belonging  to  or  taking  part  in 
the  activities  or  refusing  to  join  a  non- 
independent  union. 

□  It  is  of  an  employee  in  a  closed  shop 
agreement  who  objects  on  religious 
grounds  to  joining  a  specified  union. 

□  It  is  for  breach  of  normal  redundancy 
procedure. 

□  It  is  solely  due  to  pregnancy  (except 


Nemean  is  a  pharmacist  with  legal 
qualifications  employed  in  a  consultative 
capacity  in  the  pharmaceutical  industry. 


where  incapable  of  work  or  prohibited  by 
statutory  provisions). 

Dismissal  may  take  place  along  the  lines 
of  the  Redundancy  Payments  Act  where 
an  employee's  resignation  is  justified  by 
means  of  his  employer's  conduct. 

Any  employee  who  considers  himself  to 
have  been  unfairly  dismissed,  can,  within 
three  months  of  leaving  his  job,  complain 
to  an  industrial  tribunal  and  seek  compen- 
sation. There  is  also  the  opportunity  for 
conciliation  and  a  voluntary  settlement.  If 
the  case  proceeds  to  the  tribunal,  the 
onus  of  proof  is  on  the  employer.  If  the 
dismissal  is  found  to  be  fair,  nothing  is 
done,  or  costs  may  be  possibly  awarded 
against  the  employee. 

Where  unfair  dismissal  is  proved,  the 
compensation  is  based  on  loss  suffered  by 
the  individual  as  a  result  of  his  dismissal 
and  the  maximum  payable  is  £5,200,  but 
the  employee  is  under  an  obligation  to 
seek  alternative  employment,  and  the 
quicker  he  finds  this  employment  the  more 
his  compensatory  award  will  be  reduced. 
There  was  the  case  of  a  pharmacist  who 
was  found  to  have  been  unfairly  dismissed, 
but  because  he  found  work  immediately, 
no  compensation  was  awarded. 

In  addition  to  this  £5,200,  a  basic  award 
related  to  the  length  of  service  and  calcu- 
lated in  the  same  way  as  a  redundancy 
payment  may  be  awarded  to  a  maximum 
of  £2,400.  Conditions  regarding  re-instate- 
ment  and  re-engagement  are  laid  down  in 
the  Employment  Protection  Act,  and  fail- 
ure to  comply  with  a  tribunal's  orders 
renders  the  employer  liable  to  pay  a 
further  sum  of  between  13-26  weeks'  pay 
or  between  26-52  weeks'  pay,  if  the 
decision  is  based  on  the  grounds  of  race 
or  sex.  An  employee  who  commits  a  grave 
offence  may  be  summarily  dismissed,  and 
the  risk  of  an  unfair  dismissal  case  will  be 
remote. 

Points  established  by  cases 

□  An  employee's  misconduct  during 
employment,  discovered  after  dismissal, 
cannot  form  the  defence  to  a  complaint 
of  unfair  dismissal. 

□  A  dismissal  is  fair  when  it  results  from 
a  personality  clash  between  employees. 

□  In  the  case  of  five  assistants  who  were 
sacked  from  a  company  for  alleged  theft 
of  chocolate  bars,  only  four  were  prose- 
cuted. The  remaining  girl  appealed  to  an 
industrial  tribunal  on  the  grounds  that 
she  had  been  unfairly  dismissed.  The 
ruling  of  the  tribunal  was  that  the  girl 
had  been  unfairly  dismissed,  and  they 
ordered  compensation  to  be  made  to  her. 
The  amount  of  compensation  was  later 
reduced  because  the  girl  had  been  receiv- 
ing social  security  benefits  since  her 
dismissal. 

□  The  manager  of  a  chemist  shop  had 
not  acted  unfairly  in  making  redundant 
the  assistant,  who  had  the  greatest  num- 
of  days  off  work,  in  preference  to  other 
workers  with  shorter  working  periods. 
This  assistant's  claim  of  unfair  dismissal 
was  rejected — because  in  a  small  business 
such  as  this  chemist  shop,  a  member  of 
staff  having  merely  a  half  day  off  would 
put  the  rest  of  the  staff  under  much  strain. 

Such  are  the  intricacies  of  this  part  of 
the  law  relating  to  unfair  dismissal  that  a 
pharmacist  would  be  well  advised  to  con- 
sult his  solicitor  before  dismissing  any 
member  of  staff. 
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TWO-WAY  ACTION 

FOR  COLDS-COUGHS-SORE  THROATS 


New  Mentholatum  Antiseptic  Lozenges 
are  extra  strong  to  clear  head  and  chest  and 
antiseptic  to  soothe  sore  throats. 

Mentholatum  Antiseptic  Lozenges  are 
offered  through  January  on  special  Bonus 
Terms  of  12  as  10. 

PLUS 

Large  scale  National  Press  advertising  in 
Daily  Mirror,  Daily  Express,  Daily  Mail,  Sun, 
News  of  the  World,  Sunday  People  and 
Provincial  newspapers  to  tell  Cold,  Cough  and 
Sore  Throat  sufferers  that  Mentholatum 
Antiseptic  Lozenges  are  available 
only  from  chemists. 


Write  now  or  ring 
The  Mentholatum  Co.  Ltd., 
24  Fairlie  Rd.,  Slough,  Berks. 
Tel:  Slough  23341/2. 
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Rotary  if  Spacemaker 

— 55ft.  of  display  in  33 ins.  of 
space  Rotary  and  mobile 


To  : 

SPACEMAKERS  SYSTEMS 
7  HIGH  STREET,  EWELL,  SURREY 
Telephone  :  01-394  1211 

Please  send  me  full  details  of  Rotary  Spacemaker 

NAME  

ADDRESS  

 TEL  


CD7 


PulmoBailly: 
it  even  tastes  like  it's 
doing  some  good. 

Pulmo  Bailly  is  not  like  other  cough 
remedies. 

For  a  start,  its  formulation  is  so 
strong  that  it  needs  to  be  diluted  with 
water. 

It's  a  Part  1  medicine  so  it  can  only 
be  sold  through  chemists  and  cannot 
be  displayed  within  easy  reach  of 
customers. 

Finally,  Pulmo  Bailly  has  a  really 
strong  taste.  Children  won't  take  to  the 
flavour.  For  that  matter,  neither  will 
many  adults. 

Despite  all  these  disadvantages, 
thousands  of  people  take  Pulmo  Bailly 
for  their  cough. 

Perhaps  they  think 
that  anything  that 
tastes  so  bad  must  be 
doing  them  good. 

Pulmo  Bailly 's 
medically-approved 
formula  contains 
Codeine  to  soothe  the 
cough  reflex  from  the 
brain  and  Guaiacol  to 
loosen  phlegm. 

So  stock  and 
recommend  PulmoBailly 

It's  the  adult  remedy 


PULM< 

BAILLY 


!  COUGH  SET 

|  EXPECTQ! 

j  ANTISB 

■  COtOS  <w«t:4$ 
i  LASVftOitlS.M^ 

I  t.vJT,Mil1t4 

:-  „ — ■   .. 

for  the  adult  cough. 

PulmoBailly 

The  adult  remedy  for  the  heavy  cough. 

Bengue&  Co.  Ltd.,  St.  Ives  House,  Maidenhead. 
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Why  not  an  Open  University 
pharmacy  course? 

A  personal  viewpoint  by  W.  Ivor  Shipley,  MPS,  founder  chairman, 
Open  Medicine  Trust 


In  a  week  that  has  seen  an  important  con- 
ference at  the  Royal  Society  of  Medicine 
on  the  introduction  of  undergraduate 
medical  education  at  the  Open  University, 
the  pharmaceutical  profession  is  faced  with 
the  question — can  the  Open  University  do 
the  same  for  us? 

In  order  to  answer  this  question  one 
must  first  establish  a  requirement,  within 
the  profession,  for  such  a  course  and  also 
to  satisfy  ourselves  that  pharmaceutical 
education  is  practical  by  this  method.  If 
we  accept  that  the  role  of  the  pharmacist 
within  the  community  is  essential  and  that 
there  are  too  few  pharmacies  in  many 
areas  of  the  country,  it  follows  that  we 
should  accept  that  there  is  a  need  for  more 
pharmacists.  The  many  rejected  applica- 
tions to  schools  of  pharmacy  each  year, 
due  to  a  shortage  of  available  places,  is 
a  clear  indication  that  potential  entrants, 
and  therefore  potential  pharmacists,  exist. 
It  is  unlikely,  given  that  government 
money  is  at  a  premium,  that  increased 
traditional  facilities  will  be  made  available 
to  tap  this  potential  source.  The  supporters 
of  undergraduate  medical  education  at  the 
Open  University  claim  that  a  doctor  can 
be  trained  at  one  fifth  of  the  cost  of 
traditional  medical  school  training.  No 
figures  are  at  present  available  for  phar- 
maceutical training  through  the  Open 
University,  but  it  can  be  anticipated  that 
the  savings  would  be  comparable. 

Potential  entrants 

Apart  from  the  school-leavers  for  whom 
no  place  is  available  at  a  school  of  phar- 
macy there  are  a  number  of  other  cate- 
gories of  potential  entrants.  There  are 
many  dispensing  assistants  working  within 
retail  pharmacy  who  would  consider  gain- 
ing entry  to  the  profession  by  this  means. 
There  are  also  equivalent  needs  in  the 
hospital  and  industrial  sectors.  There  are 
many  chemists  who  held  the  obsolete 
chemist  and  druggist  qualifying  examina- 
tion certificate  who  would  welcome  the 
opportunity  of  taking  a  part-time  degree 
course.  Courses  need  not  be  limited  to 
degree  courses  only  but  can  include  "up- 
dating", refresher"  and  "post-experience" 
courses.  The  door  could  also  be  open  to 
postgraduates  to  carry  out  research  pro- 
jects in  their  particular  field  of  interest. 

Concern  has  been  expressed  within  the 
profession  that  too  many  pharmacists  are 
being  trained  in  the  UK.  On  the  other 
hand,  United  Nations  organisations  claim 
there  is  a  world  shortage  of  health-care 
personnel,  so  with  such  a  demand  it  can 
be  assumed  that  British-trained  phar- 
macists would  be  acceptable  in  all  the 
English-speaking  countries  of  the  world. 

Now  that  the  areas,  from  which  entrants 
would  be  drawn,  have  been  established  it 
is  necessary  to  consider  that  practical  form 
that  Open  University  courses  in  pharmacy 


would  be  likely  to  take  were  they  agreed. 

One  could  expect  that  the  immediate 
reaction  to  such  a  proposal  is  as  predict- 
able as  it  was  when  the  idea  was  first 
voiced  in  the  medical  profession — where  is 
the  professional  and  clinical  experience 
obtained?  The  answer  for  medicine  is  that 
many  experienced  general  practitioners, 
armed  with  refresher  and  updating  courses, 
can  fill  the  role  of  preceptors  and  that 
2,300  hospitals  can  provide  adequate 
facilities  for  the  necessary  clinical  ex- 
perience. This  is  the  Open  University 
formula  used  successfully  in  the  field  of 
education  and  therefore  the  model  already 
exists  for  the  establishment  of  pharmaceu- 
tical preceptors  in  hospitals,  in  industry 
and  in  general  practice. 

The  Open  University  already  offers 
courses  in  a  number  of  related  subjects 
such  as  physiology,  biochemistry,  virology 
and  the  chemistry  of  carbon  compounds. 
It  is  anticipated  that  the  Open  University 
would  be  able  to  provide  the  additional 


Mr  I.  Shipley,  MPS  (Photo  courtesy 
Ron  Coverson) 

subjects  required  by  the  medical  profes- 
sion. There  should  be  no  additional  pro- 
blems for  the  Open  University  by  the 
introduction  of  pharmaceutical  courses. 

At  the  beginning  of  this  article  the 
question  was  posed,  "can  the  Open  Univer- 
sity do  the  same  for  us  as  is  proposed  for 
the  medical  profession?"  All  available 
evidence  suggests  that  the  answer  to  the 
question  is  in  the  affirmative.  [Open 
Medicine  conference  report  p33.] 


Westminster  Report 


'No'  to  fluoride  tablets 

Experience  has  shown  that  use  of  fluoride 
tablets  is  not  a  satisfactory  community 
health  measure  for  protection  against 
dental  caries,  particularly  since  the  neces- 
sary regularity  of  administration  through- 
out the  years  of  tooth  formation  is  rarely 
achieved.  That  was  stated  by  Mr  Roland 
Moyle,  Minister  for  Health,  in  reply  to 
Mr  Laurie  Pavitt  who  had  asked  whether 
the  Secretary  for  Social  Services  would 
permit  dental  practitioners  to  prescribe 
sodium  fluoride  tablets  for  children  aged 
up  to  16  on  Form  FP10.  Mr  Moyle  said 
he  preferred  to  encourage  fluoridation  of 
water  supplies  "which  is  a  far  more  effec- 
tive means  of  protecting  the  community 
against  dental  caries".  The  cost  of 
dentists  prescribing  sodium  fluoride  tablets 
could  not  be  reliably  estimated. 

'Increase  script  charges'  call 

An  increase  in  prescription  charges  was 
advocated  by  Conservative  MPs  this  week 
as  a  means  of  reducing  public  expenditure. 
They  urged  that  this  course  should  be 
followed  when  they  successfully  resisted 
the  Government's  attempts  to  cut  unem- 
ployment pay  to  men  over  60  years  of  age 
drawing  occupational  pensions  of  more 
than  £30  a  week. 

'Unethical  experiments'  Bill 

A  Bill  to  protect  patients  and  others  from 
having  medical  experiments  performed  on 
them  without  their  consent  was  presented 


in  the  Commons  on  Monday  by  Mrs 
Joyce  Butler.  The  prohibition  of  experi- 
ments in  the  case  of  "certain  other 
persons",  and  the  provision  of  penalties 
are  also  included  in  the  Bill. 
□  A  Private  Member's  Bill  seeking  in- 
creased restrictions  on  smoking  is  to  be 
presented  for  second  reading  in  the  House 
of  Commons  in  March  by  Mr  Roger  Sims, 
MP.  The  Clean  Air  (Places  of  Entertain- 
ment) Bill  would  control  smoking  in  places 
of  public  entertainment  and  require  pro- 
vision of  non-smoking  facilities  in  them. 


Unions'  effectiveness 

The  letter  by  "Doubting  Thomas", 
demonstrates  the  way  in  which  we  have 
over  the  years  remained  aloof  from 
collective  bargaining  and  the  effectiveness 
of  trade  unionism. 

Pharmacists  of  the  same  mind  as 
"Doubting  Thomas"  must,  however,  be 
aware  of  the  gains  made  by  other  trade 
union  organisations,  and  we  are  about  to 
see  the  great  gain  the  miners  will  very 
deservedly  make  in  reducing  their  retiring 
age.  We  must  also  remember  specifically 
the  big  wage  increase  obtained  by  hospital 
pharmacists  on  joining  ASTMS. 

Brothers  and  sisters  come  in  out  of  the 
cold,  we  have  nothing  to  lose,  and  every- 
thing to  gain. 

K.  Hampson 

Oxted,  Surrey 
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Like  your  problems, 
Kimball  comes  in  all 
shapes  and  sizes. 


*  73 'SQ, 


The  Kimball  Tag. 

To  give  you  comprehensive 

management  data, 

buying  trends,  stock  levels,  etc. 


From  simple  price  and  code 
labelling  machines  to  sophisticated 
computerised  data  capture  systems, 
Kimball  have  the  answer. 
Whether  you're  big  or  small. 
Whether  you're  a  manufacturer, 
wholesaler  or  retailer.  Whether  you're 
selling  clothing,  ironmongery  or  groceries. 
Because  Kimball  tickets,tags  and 
equipment  will  do  everything  from 
simply  telling  your  customers  the  price, 
to  giving  you  the  kind  of  management 
information  you  need  to  run  your 
business  more  efficiently  and  more 
profitably. 


Kimco  Garment  Ticket  System 

Will  print  a  wide  variety  of  tags  and  tickets, 
with  control  stubs  if  required,  in  strips  or  fan 
fold.  Fast,  simple  to  use  and  more  economical 
than  any  competitive  machine 


Speeder  Pricer 

Ideal  for  the  smaller  business.  Copes  with 
any  shape  or  size  on  almost  any  material. 
Prices  up  to  99  'Ap  or  £9.99 '/ip.  Self-inking 
pad  in  different  colours,  safe  to  use  with  all  foods. 


Kimball  Midget  Marker 

An  economical,  simple  to  operate,  portable 
tag,  ticket  and  label  printer  to  cope  with  a  wide 
variety  of  labelling  applications. 


Labelling  Guns  for  all  purposes. 


To  Kimball  Systems  Ltd., Litton  House, 
27  Goswell  Road, London  EC1M  7AL 
Tel:  01-253  1800 

Please  send  me  further  information  on 

□   Kimball  computerised 

data  systems 
D   Midget  Marker 


Q  Kimco 

D  Speeder  Pricer 

D  Labelling  Guns 


Company- 
Address_ 


Litton 


KIMBALL 


CD  15/1 


15  January  1977 


Microscopes  becoming 
collectors'  items 


Several  microscopes  were  included  in  an 
auction  of  scientific  instruments,  cameras, 
model  steam  engines  and  other  mechanical 
toys  at  Sotheby's  Belgravia,  London,  on 
December  21.  This  reflects  the  fact  that 
such  instruments  are  becoming  collectors' 
items  not  only  for  their  fine  appearence  but 
also  for  their  decorative  value. 

Of  the  three  examples  of  19th  century 
simple  microscopes  sold,  lot  184 — an 
English  brass  instrument  by  J.  H.  Steward 
with  two  boxes  of  slides — made  £42,  whilst 
lot  189,  a  brass  and  ivory  and  a  brass 
example,  sold  together  as  English  19th 
century,  fetched  £70.  Lot  182,  a  Martin 
type  monocular,  described  as  early  20th 
century  English,  with  a  box  of  36  specimen 
slides,  made  £30  and  lot  183,  a  Leitz  model 
with  a  box  of  slides,  German,  early  20th 
century,  fetched  £62. 

Lot  185  was  a  John  Benjamin  Dancer 
brass  binocular  instrument  and  a  case  of 
slides,  made  about  1865  (see  illustration); 
it  sold  for  £540.  A  late  19th  century 
brass  Henry  Crouch  with  the  original  in- 
voice for  £11.19.6,  dated  October  26,  1891, 
fetched  £95,  whilst  lot  187,  a  horizontal 
microscope  (also  illustrated)  by  Cary, 
English,  about  1830,  realised  £240  and  lot 
188,  a  19th  century  Watson  with  a  box 


Brass  binocular 
microscope  (above) 
and  horizontal 
model  (far  right) 

of  slides,  £100;  a  Baker  brass  travelling 
microscope,  late  19th  century,  made  £50. 

In  addition  was  lot  213,  a  collection  of 
medical  instruments  comprising:  a  trepan- 
ning set  with  7  steel  instruments  with 
lignum  vitae  handles  contained  in  an  11  in 
wide  velvet  lined  mahogany  case ;  an 
electric  shocking  coil  in  its  original  case; 
and  a  blood  pressure  instrument  with 
syringe.  The  collection  realised  £360. 

Metal  mortar 

Lot  214,  a  large  English,  19th  century 
cast  iron  mortar  and  pestle  made  £50, 
whilst  £95  was  paid  for  an  English  late 
19th  century  mahogany  apothecary's 
medicine  chest  (lot  216)  l\'m  tall,  contain- 
ing six  large  and  eight  small  stoppered 
bottles  and  a  drawer  in  the  base  for  storing 
accessories,  together  with  a  brass  apothe- 
cary's scale  with  glass  pans,  mounted  on  a 
brass  column,  which  could  be  dismantled 
and  stored  in  a  drawer  contained  in  the 
9in  thick  oak  base.  Lot  217  was  an  early 
19th  century  mahogany  materia  case  by 
Evans,  Lescher  containing  129  specimens  in 


two  trays  and  bearing  a  printed  label  with 
the  wording  "cabinet  of  materia  medica 
for  the  major  examination";  it  made  £38. 


Talks  with  farmers 
on  medicines  sales 

National  Farmers'  Union  members  are 
hoping  to  meet  representatives  of  veteri- 
nary organisations  on  January  24  to 
discuss  distribution  of  animal  medicines.  A 
meeting  with  the  Pharmaceutical  Society 
is  expected  to  follow. 

The  NFU,  in  a  letter  to  Dr  Strang, 
Parliamentary  Secretary,  Ministry  of  Agri- 
culture, Fisheries  and  Food,  expressed 
concern  about  proposals  in  the  booklet 
"Farmers  and  pharmacy"  published  by 
the  Society  and  supported  by  the  British 
Veterinary  Association  and  the  Royal 
College  of  Veterinary  Surgeons  (C&D, 
October  30,  1976,  p580).  The  booklet 
suggested  that  animal  medicines  included 
on  the  Farmers  List  should  be  sold  only 
under  pharmacy  supervision. 

The  letter,  also  signed  by  the  Associa- 
tion of  the  British  Pharmaceutical  Industry 
and  four  other  organisations  concerned 
with  manufacture  of  animal  products, 
reiterated  support  for  the  general  prin- 
ciples concerning  Farms  List  products 
contained  in  the  draft  orders  implement- 
ing Part  III  of  the  Medicines  Act.  The 
authors  were  confident  that  the  highest 
standards  of  safety  would  be  maintained 
if  the  present  proposals  were  implemented, 
particularly  if  there  was  a  registration 


scheme  for  approved  distributors.  The 
Ministry  has  replied  that  it  was  intended 
to  make  proposals  on  the  lines  of  the 
draft  circulated  in  March  1976,  with 
possible  minor  modifications. 

Offers  more  tempting  on 
shelf  than  by  till 

Housewives  are  more  likely  to  be  tempted 
by  special-offer  displays  throughout  the 
shop  than  at  checkout  counters.  A  recent 
report  by  Business  Decisions  (Marketing, 
54  Regent  Street,  London  W1A,  £30), 
suggests  that  consumers  appear  to  be 
aware  of  the  psychological  effect  of  check- 
out displays,  but  consider  a  "find"  else- 
where as  "good  fortune". 

The  survey  also  found :  special  offer 
items  such  as  toothpaste  are  often  ignored 
until  needed  because  consumers  believe 
that  there  will  always  be  such  an  offer 
when  required  ;  consumers  now  shop  more 
on  Thursday  and  Friday  evenings,  prefer- 
ring to  leave  weekends  free. 

More  time  allowed  for 
credit  licensing 

Retailers  whose  businesses  include  con- 
sumer credit  hire  facilities  are  to  be  given 
a  further  two  months  to  apply  for  a  licence 
under  the  Consumer  Credit  Act.  The  Office 
of  Fair  Trading  now  states  that  retailers 


who  require  a  licence  under  the  Act's 
second  stage  of  licensing — that  is  anyone 
in  business  who  lends  money,  offers  credit 
or  gives  customers  time  to  pay  for  goods 
or  services,  or  who  hires  out,  leases  or 
rents  goods — will  be  invited  to  apply  for 
a  licence  before  June  30  and  the  licences 
will  run  from  October  1.  Free  advisory 
booklet  will  be  available  in  the  spring. 

Retailing  costs  to  climb! 

The  Retail  Consortium  predicts  that  costs 
in  1977  will  resume  their  climb  but  it 
says  it  is  too  early  to  speculate  when  the 
volume  of  sales  will  continue  the  upward 
trend  experienced  until  recent  years. 

Mr  Jospeh  Godber,  chairman  of  the 
Retail  Consortium,  writing  in  the  Financial 
Times  recently,  argued  that  wages  repre- 
sent the  largest  single  cost  factor  in  retail- 
ing and  that  they  will  rise  more  sharply 
than  in  the  rest  of  industry,  contributed 
to,  "in  no  small  way",  by  the  two  per 
cent  national  insurance  surcharge  due  in 
April.  In  addition,  general  heavy  increases 
in  local  authority  rates  will  contribute  to 
rising  costs.  He  sees  little  change  in 
overall  margins  unless  volume  rises  and 
costs  can  be  contained.  The  final  un- 
certainty is  Government  intervention  on 
prices;  however,  free  competition  un- 
constrained by  artificial  price  controls 
leads,  he  argued,  to  the  lowest  possible 
prices  to  the  consumer. 
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Savory  &  Moore  acquire 
120-year-old  pharmacy 

Savory  &  Moore  Ltd  have  acquired  the  old 
established  business  of  Parris  &  Greening, 
105  Church  Road,  Hove. 

The  name  Parris  &  Greening  will  con- 
tinue to  be  used  for  trading  purposes 
although  there  will  be  obvious  links  with 
Savory  &  Moore  and,  particularly,  John 
Bell  &  Croyden,  who  specialise  in  invalid 
aid  equipment  and  surgical  instruments. 
Mr  Malcolm  Bayly,  who  has  gained  wide 
experience  in  the  company's  branches  at 
Beaconsfield,  Reading  and  Bond  Street, 
London,  has  been  appointed  manager. 

Parris  &  Greening  was  established  in 
1856  at  the  present  address.  In  1928  the 
Greening  family  took  Mr  D.  W.  Hudson, 
who  was  president  of  the  Pharmaceutical 
Society  from  1957  to  1959,  into  the  part- 
nership, forming  a  company.  During  the 
1930's  the  business  expanded  considerably, 
providing  a  24-hour  service  until  the  mid- 
fifties.  New  departments  were  opened 
handling  surgical  instruments  and  invalid 
furniture,  together  with  an  analytical 
laboratory.  Mr  C.  H.  Tiptaft  and  Mr  W. 
R.  Peel  acquired  the  company  from  the 
late  Mr  Hudson's  family  and  it  is  as  a 
result  of  their  recent  retirement  that  the 
business  has  passed  on  to  Savory  &  Moore. 

J u vena  to  withdraw 
from  UK  market 

Juvena  (Great  Britain)  Ltd,  the  UK  sub- 
sidiary of  the  Swiss  company  Juvena  AG, 
is  to  close  "because  of  generally  poor 
economic  and  business  prospects  in  the 
UK."  Despite  a  40  per  cent  increase  in 
sales  last  year,  the  UK  company  has  been 
a  consistent  loss-maker,  and  the  group 
consider  that  the  d  rop  in  the  value  of 
sterling  against  the  Swiss  franc  would  make 
it  impossible  for  the  UK  company  to 
survive  by  trading  in  cosmetics  imported 
from  Switzerland. 

The  decision  to  close  the  UK  subsidiary 
had  already  been  taken  at  the  time  British 
American  Cosmetics  bought  a  51  per  cent 
interest  in  J  uvena  in  October.  BAC  paid 
about  £10m  for  the  51  per  cent  holding, 
and  are  to  acquire  the  remaining  49  per 
cent  in  1981  at  a  price  to  be  determined 
by  Juvena's  current  performance. 

Syntex  report  record 
turnover  and  profit 

Net  sales  of  Syntex  Corporation  in  the 
year  ended  July  31,  1976,  were  S277  4m, 
an  increase  of  13  per  cent  over  the  pre- 
vious year,  and  net  income  at  $45  8m  was 
9  per  cent  up.  Sales  of  pharmaceutical 
products  rose  15  per  cent,  of  which  about 
half  was  attributable  to  the  anti-arthritic 
drug  Naproxen. 

However,    the    US    Food    and  Drug 


Administration  has  proposed  to  withdraw 
approval  of  Naproxen  due  to  alleged 
deficiencies  in  a  study  of  the  drug  on  rats. 
Syntex  point  out  that  this  study  did  not 
provide  any  evidence  that  Naproxen  is 
unsafe  when  properly  prescribed,  and 
therefore  they  have  requested  a  hearing 
under  FDA  procedures. 

Higher  sales  were  also  achieved  by  the 
company's  dermatological  products,  which 
showed  an  increase  of  6  per  cent,  revers- 
ing a  minor  decline  in  the  previous  year. 
Sales  of  human  reproductive  drugs,  how- 
ever, were  essentially  static,  while  the 
company's  fine  chemicals  business  de- 
clined by  37  per  cent  although  it  had 
expanded  in  the  previous  year.  Fermodyl, 
the  subsidiary  in  the  hair  care  field, 
achieved  a  23  per  cent  growth  with  sales 
exceeding  $10m  for  the  first  time. 

Discount  supplier's 
new  premises 

K.  J.  Supplies  (Norbury)  Ltd  are  now  in 
larger  more  modern  premises  at  Unit  C, 
76  Eldon  Way,  Abbey  Road,  Park  Royal, 
London  NW10  7QY,  occupying  10,000  sq 
ft.  The  company  was  established  in  1967 
in  London  SW9  from  where  they  served 
chemists  as  wholesalers  with  "consistently 
competitive"  prices.  Only  full  outers  are 
supplied  to  provide  high  discounts  and 
K.  J.  Supplies  state  that  they  work  on  a 
"cost  plus"  basis. 

Contracts  placed  for 
London  pharmacy 

Contracts  have  been  placed  with  Olney 
Bros  Ltd,  Berkhamsted,  for  the  supply  of 
£30,000  worth  of  Interplan  System  80 
shopfittings  to  Seefelds  Ltd  for  their  new 
branch  in  Regent  Street,  London  Wl.  The 
area  covers  approximately  8,000  square 
feet  on  two  floors  and  when  opened  will 
consist  of  dispensing  pharmacy,  audio 
sales,  travel  agency,  bureau  de  change, 
perfumery,  record  department,  confec- 
tionery, magazines  and  gift  section,  plus 
"cook  shop",  restaurant  area  and  snack 
bar.  Building  works  and  shopfitting  will 
be  undertaken  by  Raycliffe  Contractors, 
Harrow.  The  Branch  opens  at  the  end  of 
February  or  early  March. 

Photo  distributors  aquired 

Johnsons  of  Hendon  Ltd  will  change  their 
name  to  Eumig  (UK)  following  their 
acquisition,  effective  February  1,  by 
Immatra  AG  of  Zurich.  The  company  will 
however  continue  to  distribute  Durst 
amateur  products,  Bolex  and  Tamron  and 
Toshiba  flash  guns  from  their  London 
NW2  offices.  Immatra  already  operate  in 
Holland,  Sweden,  Switzerland  and  the 
United  States  where  they  market  Eumig 
and  other  photographic  products. 

Hanimex  expand  in  USA 

Hanimex  Corporation  will  start  manu- 
facture and  marketing  of  slide  and  movie 
projectors  in  the  USA  following  the  ac- 
quisition, for  Sl  im,  of  BAIA  Photo- 
Optical  Corporation,  of  Jackson,  Michigan, 
it  was  announced  in  Australia  last  week. 
BAIA,  established  in  1946,  manufactures 
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and  distributes  a  range  of  movie  editors 
throughout  the  USA,  and  its  plant  includes 
plastic  injection  moulding  facilities  de- 
scribed as  "first  class".  Slide  projector 
manufacturing  for  the  US  market  will 
begin  during  1977,  and  it  is  the  company's 
intention  to  obtain  a  major  share  of  the 
market  in  subsequent  years. 

Briefly 

F.  A.  Billington  (Langley)  Ltd  have  sold 
their  branch  at  22  Walsall  Street,  Wednes- 
buiy,  Staffs.  The  new  owner  is  Mr  Mistri. 

Federated    Chemical    Holdings    Ltd:  Mr 

F.  A.  S.  Wood  has  resigned  as  director 
due  to  pressure  of  other  commitments. 

The  proposed  merger  between  Booker 
McConnel!  Ltd  and  Kinlock  (Provision 
Merchants)  Ltd  is  not  to  be  referred  to  the 
Monopolies  and  Merger  Commission  it 
was  announced  last  week. 

Bayer  Belgium  SA-NV  have  brought  a 
new  £3  -25m  plant  into  operation  at 
Antwerp  for  the  production  of  phenylene- 
diamines,  which  are  raw  materials  for 
certain  pharmaceuticals,  crop  protection 
products  and  dyestuffs. 

Mrs  A.  G.  Grossman  has  sold  the  issued 
share  capital  of  G.  Grossman  (Chemists) 
as  from  December  1,  1976  and  now  has 
no  connection  with  the  business  at  26 
High  Street,  Snodland,  Kent.  She  still 
retains  the  50  per  cent  share  holding  in 
Lewis  Grove  Chemists  Ltd,  9  Lewis  Grove, 
Lewisham,  London  SE13. 

Farmafin  and  Indian  Drugs  and  Pharma- 
ceuticals Ltd  have  signed  an  agreement 
for  improvements  in  the  production  of 
pharmaceuticals  by  the  Indian  company 
and  the  setting  up  of  new  production  lines 
in  India.  In  particular,  Farmafin  will  give 
1DPL  production  methods  for  several  anti- 
biotics. The  total  value  of  the  agreement 
is  about  £1  -25m. 


Appointments 

Personal  Supports  Ltd:  Mr  F.  Phillips  has 
been  appointed  marketing  manager. 

H.  &  T.  Kirby  &  Co  Ltd:  Mr  Steve  Camp- 
bell, has  joined  the  company  as  UK 
marketing  manager. 

Radiol  Chemicals  Ltd:  Mr  Gordon  Logan 
has  been  appointed  sales  representative  for 
central  southern  England. 

Mr  David  Butler,  MPS,  has  moved  to 
Kings  Lynn  as  district  pharmaceutical 
officer  with  effect  from  January  1.  He  was 
formerly  district  pharmaceutical  officer  at 
Queen  Elizabeth  Hospital,  Birmingham. 

Bowater  Scott  Corporation  Ltd:  Mr  Keith 
Robinson,  regional  sales  manager,  consu- 
mer products,  for  Wales  and  the  west 
midlands,  has  been  promoted  to  field  sales 
manager  (consumer)  from  January  1  and 
is  succeeded  by  Mr  Mike  Slack. 

P.  P.  Payne  Ltd:  Mr  Nigel  Reynolds  has 
been  appointed  managing  director  in  suc- 
cession to  Mr  Charles  Spicer,  who  becomes 
deputy  chairman.  Mr  Reynolds  was  for- 
merly international  marketing  director  for 

Continued  on  p60 
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Show  us  your 
deal  pharmacy  and 
well  show  you 
ours! 


All  we  need  is  the  chance  and 
we  could  increase  your  shelf  turnover  by  as  much 
as  25% — we've  done  it  before. 

Today— the  retail  chemist  has  to  compete  with  the  big 
boys  in  the  high  street— the  supermarkets  and  cut-price  stores. 
So  you  can't  afford  hit-and-miss  planning.  It  has  to  be  right,  and  to  be 
right  it  has  to  be  scientific. 

At  S.  I.  Myers  we're  scientific. 

We  offer  a  complete  service  which  not  only  includes  the  detailed  planning  of  shops  and  dispensaries  right 
down  to  the  lighting  and  fixtures,  but  with  it  the  advice  and  expertise  of  specialised  merchandisers  who  can 
accurately  apportion  shelf  and  counter  space  to  product  categories. 

Fill  in  the  coupon  now  and  start  on  your  way  to  your 
ideal  pharmacy.  We  guarantee  a  swift  and  efficient  job  with 
the  maximum  planning  and  the  minimum  inconvenience 
to  your  business. 


S.  I.  Myers  Ltd., 

80/84  Old  Street,  London  EC1V  9AN. 
Telephone:  01-251  4444. 


Please  send  me  fully  detailed,  self-explanatory  literature 


Name 


™1 

re.  g 


Address 


CD  15/1 


Tel.  No. 


S.  I.  Myers  Ltd.,  80/84  Old  Street,  London  EC1V  9AN 


K.  J.  SUPPLIES  (NORBURY)  LTD. 

WHOLESALE  TOILETRIES  gp^  UNIT  C.7:  6  ELDON  WAY, 

&  CHEMISTS'  SUNDRIES  ABBEY  ROAD,  PARK  ROYAL 


01-961  1212  LONDON,  NW10  7QY 


JOHNSON'S 
BABY  LOTION 

285cc 

£4.50  dozen 
List  Iess32% 


COOPERS 
FRESHAJRE 

Bouquet.  Lavender 
&  Pine 

£1 .80  dozen 
List  less  40% 


MACLEANS 
Giant 

Toothpaste 
I22.5cc 

£3.18  dozen 
List  less  43% 


DETTOL 

I  arge 
500ml 

£4.20  dozen 
List  less  20% 


PHILLIPS 
Toothpaste 

Large 
51cc 

£1.51 
List  less  35% 


AMPLEX 
Roll  On 

45grm 
Musk  &  Plain 

£1.21  dozen 
List  less  50% 


JUST  A  SAMPLE 
OF  OUR  NORMAL 
PRICES 


JOHNSON'S 
Baby  oil 

210cc 

£3.90  dozen 
List  less  30% 


NO  CHARGE  FOR 
DELIVERY 
SY 

ARRANGEMENT 


ESTOLAN 

Tubes  50grm 

£1.66 
List  less  33% 


OVER  ONE  THOUSAND 
OTHER  LINES  IN 
STOCK  ALL  AT 
LARGE  DISCOUNTS 
FROM  10%— 50% 


EFFERDENT 

36's 

£2.75  dozen 
List  less  30% 


FVNNON  SPA 
Bath  Salts 

Small  20% 
extra  Free 

£1.45 
List  less  30% 


PADDI  (100  s) 

Cottonwool 
Balls  White 

£1.83  dozen 
List  less  29% 


SUNSILK 

Hairspray 
Large  200cc 

£3.46  dozen 
List  less  20% 


CORIMIST 

Range 
Hairspray,  etc. 

List  less  25% 


ARRID 

255grm 
Deoderants's 
£4.18  dozen 

List  less  40%. 
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Appointments 

Continued  from  p58 

Norprint  Ltd,  an  associate  company,  and 
remains  a  member  of  the  Norprint  board. 

Merck  Sharp  &  Dohme  Ltd:  Mr  Geoffrey 
Rosser.  director  of  operations,  has  been 
appointed  to  the  board  of  directors.  He 
joined  the  company  five  years  ago  as  works 
manager  at  Thomas  Morson  &  Son  Ltd, 
became  group  operations  manager  in  1974, 
and  was  appointed  to  his  present  position 
in  1975. 

Syntex  Corporation  pharmaceutical  divis- 
ion: Mr  John  Munson  managing  director, 
Syntex  Pharmaceuticals  Ltd,  has  been 
appointed  regional  vice-president,  with 
operational  responsibilities  for  Europe  and 
Africa.  Continuing  to  serve  in  a  dual  cap- 
acity, he  succeeds  Dr  Robert  Rademaker 
who  will  remain  with  Syntex  as  a  consult- 
ant before  retiring  in  1980. 

Eaton  Laboratories:  Mr  Keith  Trillwood 
has  been  promoted  from  south  east 
regional  manager  to  sales  manager.  He 
has  had  16  years'  experience  in  the  phar- 
maceutical industry  and  joined  the  com- 
pany in  1972.  The  new  south  east  regional 
manager  is  Mr  Rick  Hanson.  Mr  Ronnie 
Graham  has  been  appointed  regional 
manager  for  north  west  England  and 
Yorkshire. 

Price  Commission:  Professor  D.  C.  Hague, 
professor  of  managerial  economics  at 
Manchester  Business  School,  has  been 
appointed  deputy  chairman.  The  retiring 


deputy  chairman,  Mr  K.  Noble,  is  to  con- 
tinue to  serve  on  the  Commission  as  a 
part-time  member,  and  Mr  I.  F.  H. 
Davison,  managing  partner,  Arthur  Ander- 
sen &  Co,  has  been  appointed  as  an  addi- 
tional part-time  member  from  February  1. 

Bristol-Myers  Co  Ltd  (ethical  division):  Mr 

T.  S.  Birrel  has  been  appointed  marketing 
manager,  of  the  company,  which  is  the 
Irish  subsidiary  of  the  American  multi 
national  corporation.  He  will  be  respon- 
sible for  the  Bristol  Laboratories  and  Mead 
Johnson  business  in  the  Republic  of 
Ireland  and  will  report  to  the  general 
manager,  Mr.  T.  Ruby,  Mr.  Birrell  was 
previously  agency  sales  manager  with  the 
Irish  wholesale  company  Boileau  &  Boyd. 

Bristol-Myers  Co  Ltd  (consumer  division): 

Mr  Arthur  Goode  has  been  promoted 
from  national  accounts  manager  to 
national  sales  manager.  He  has  been  with 
the  company  for  ten  years.  Mr  Harry 
Bonefaas,  previously  district  manager  in 
south  Wales,  has  been  promoted  to 
regional  sales  manager  (south),  and  Mr 
Tony  Savage  who  joins  the  company  after 
previous  experience  with  Carter  Wallace 
and  L'Oreal  will  be  the  new  regional  sales 
manager  (north).  Mr  Barry  MacDonald 
has  been  promoted  to  national  accounts 
sales  manager,  and  Mr  Neil  Wright  who 
joins  the  company  from  Molnlycke  is  now 
house  accounts  manager. 

Eli   Lilly   International   Corporation:  Dr 

Mel  Perelman  has  been  appointed  presi- 
dent, replacing  Mr  Robert  S.  Macneill 
who  will  be  the  new  chairman  of  the 
international  board  of  directors  until  his 
retirement  at  the  end  of  March.  Mr  Mac- 


neill joined  Eli  Lilly  in  1937  and  nas  held 
numerous  overseas  appointments.  Dr 
Perelman  joined  Eli  Lilly  in  1947.  spend- 
ing six  years  as  managing  director  of  the 
Lilly  Research  Centre  at  Erl  Wood.  Both 
are  members  of  the  board  of  Eli  Lilly  & 
Co,  Elizabeth  Arden  and  the  management 
board  of  Elanco  Products. 

Unichem  Ltd:  Two  West  country-based 
representatives  have  been  appointed  to 
serve  the  recently-opened  Exeter  branch. 
Mr  Ian  Lambert,  a  member  of  the  Insti- 
tute of  Marketing,  was  a  regional  sales 
manager  with  L'Oreal  and  has  held  sales 
management  appointments  with  Reed 
International  and  Anglo-West;  married, 
with  two  young  children,  Mr  Lambert  will 
be  responsible  for  sales  in  Somerset  and 
specific  areas  in  Dorset,  Wiltshire  and 
North  Devon.  Mr  Kenneth  Bennett  will 
be  responsible  tor  sales  in  Devon  and 
Cornwall.  His  career  spans  20  years  as  a 
representative,  much  of  which  was  spent 
serving  chemists  in  the  Greater  London 
area;  he  is  married  with  a  teenage  son 
and  daughter.  Mrs  Patricia  Flint  has  been 
appointed  to  the  sales  force  and  will  be 
responsible  for  serving  Nuneaton  branch 
customers  in  Warwickshire,  Shropshire, 
Leicestershire,  Northamptonshire  and  Lin- 
colnshire. She  was  previously  a  sales 
representative  with  a  company  selling 
cosmetic  sundries. 


Vatman  price  correction 

Prices  of  the  Decimo  Vatman  cash  re- 
gisters, as  advertised  in  this  week's  C&D 
Price  Supplement,  are  now  from  around 
£495  + VAT  and  not  as  stated. 


Darlington  Light 
Magnesia  Chemicals 

Light  Magnesium  Carbonate 
Light  Magnesium  Oxide 
Light  Magnesium  Hydroxide 

Pharmaceutical  and  Technical  Quality  Powders 
Aquamag  Magnesium  Hydroxide  Paste 

Manufactured  by 

The  Chemical  and  Insulating  Co  Ltd 
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Vitamin  price  changes 

London,  January  12:  With  two  excep- 
tions the  entire  range  of  vitamins  has 
been  changed  in  price.  The  exceptions 
— thiamine  and  calcium  pantothenate — 
are  expected  to  rise  in  February.  So  far 
as  this  month's  changes  are  concerned 
most  of  the  items  are  dearer  but,  for  a 
change,  there  are  some  important  reduc- 
tions as  in  ascorbic  acid  (down  by  about 
£2-00  kg),  calciferol  (by  £0-20  kg),  and 
nicotinamide  (£0-23  kg).  Vitamin  A 
derivatives  are  also  down  by  varying 
amounts  according  to  preparation. 

Among  spices,  quotations  for  pepper 
have  shot  up  despite  the  better  position 
of  sterling.  The  cause  may  be  partly,  if 
not  wholly,  the  present  climate  in  certain 
sections  of  the  commodity  market  where 
items  such  as  coffee  have  reached  pre- 
viously unheard  of  levels.  Menthol  con- 
tinues to  show  firmness  in  Brazil  and  this 
has  now  been  reflected  in  offers  for 
Chinese  material,  thus  maintaining  the 
premium  which  that  origin  normally  com- 
mands. Among  botanicals,  cascara, 
hydrastis,  ipecacuanha  and  Canada  bal- 
sam are  lower  because  of  currency 
adjustments.  Shortages  at  origin  have 
pushed  up  spot  rate  for  Cape  aloes,  hen- 
bane and  Canadian  senega. 

Among  essential  oils,  lower  rates  were 
quoted  for  camphor  white,  Chinese 
cedarwood  and  lemongrass.  Cassia  and 
sandalwood  were  reported  to  be  un- 
available. 

Pharmaceutical  chemicals 

Acetomenaphthone:  100-kg  lots,  £0.64}  kg. 
Amylobarbitone:  Less  than  100-kg  lots  £9.08  kg; 
sodium  £10.56. 

Ascorbic  acid:  (Per  kg)  £7.00;  5-kg  £6.00;  25-kg 
£5.50;  sodium  ascorbate,  plus  6p;  coated,  £7.19, 
£6.19,  £5.69  respectively. 

Atropine:  (Per  kg  in  i-kg  lots)  Alkaloid  £109.10 
Biotin:  £6.78  g;  £5.48  g  in  25-g  lots. 
Butabarbital:  50-kg  lots  £11.84  kg;  sodium  £13.01. 
Butobarbitone:  Less  than  100  kg,  £11.24  per  kg. 
Calciferol:  (Per  kg)  £46.00;  5-kg  £45.00. 
Calcium  gluconate:  £1,210  per  metric  ton. 
Calcium  carbonate:  BP  light  £125  metric  ton. 
Calcium  lactate:  250-kg  lots  £412  metric  ton. 
Calcium  pantothenate:  £6.50  in  25-kg  lots. 
Carotene:  Suspension  10  per  cent  £31.25  kg;  5-kg 
£30.25  kg.  Crystalline  £179.67  and  £178.67  respec- 
tively. 

Cyanocobalamin:  £3.48  g;  £2.48  g  in  100-g  lots. 
Cyclobarbitone:  Calcium  £11.29  kg  in  25-kg  lots. 
Dexpanthenol:  (Per  kg)  £11.73;  5-kg  £10.73. 
Dextromethorphan:  £156.75  kg  in  5-kg  lots. 
Folic  acid:  (Per  kg)  £45.50;  £44.50  in  5-kg  lots; 
£44.00  in  25-kg  lots. 
Nicotinic  acid:  £3.70  kg  (50-kg  lots). 
Nicotinamide:  £5.07  kg;  50-kg  lots  £3.32  kg. 
Noscapine:   Alkaloid    £26.80   kg   for   25-kg  lots; 
£25.00  kg  for  100-kg.  Hydrochloride  £30.00  and 
£28.00  kg  for  similar  quantities. 
Opiates:    (£    per   kg)    in    1-kg    lots;    subject  to 
Misuse   of   Drugs   Regulations — Codeine  alkaloid 
£541   to  £550  as  to  maker;  hydrochloride  £473- 
£488;      phosphate     £413-£420;      sulphate  £473. 
Diamorphine   alkaloid   £643;    hydrochloride  £527- 
£586.  Ethylmorphine  hydrochloride  £527  to  £538. 
Morphine  alkaloid   E596-E605;   hydrochloride  and 
sulphate  E488-E496. 

Papaveretum:  £305  kg;  5-kg  lots  £300  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Pentobarbitone:    Less    than    100-kg    £14.69  kg; 
sodium  £15.88. 

Phenobarbitone:  In  50-kg  lots  £10.89  kg;  sodium 
£11.91. 

Pilocarpine:  Hydrochloride  £224.20  per  kg;  nitrate 
£223.40. 


Potassium  acid  tartrate:  BPC  £705  metric  ton, 
delivered. 

Potassium  citrate:  Granular  £757  per  metric  ton. 
Potassium  hydroxide:  Pellets  BP  1963  in  50-kg 
lots  £1.309  kg;  sticks  £4,569;  technical  flakes 
£0.4577. 

Potassium  phosphate:  BPC  1949  in  50-kg  lots, 
granular  £1.6746  kg;  powder  £1.4744. 
Pyridoxine:   (Per  kg)  £26.25;  5-kg  £25.25;  25-kg 
£24.75. 

Quinalbarbitone:  Base  and  sodium  in  25-kg  lots 
£13.91  kg. 

Riboflavine:    (Per  kg)    £29.28;   5-kg   lots  £28.28; 
25-kg  £27.28;  diphosphate  sodium  £76.63  kg. 
Saccharin:  BP  in  250-kg  lots  £4.20  kg;  sodium 
£3.69. 

Sodium  acid  phosphate:  BP  crystals,  50-kg  lots 
£1.0411  kg. 

Sodium    bicarbonate:    BP    £72.04    per   1,000  kg 

minimum  10-metric-ton  lots,  delivered  UK. 

Sodium  benzoate:  BP,  500-kg  lots  £0.4818  kg. 

Sodium  carbonate:  Anhydrous  £184  metric  ton. 

Sodium   chloride:    Vacuum   dried   in    10-ton  lots 

£19.90  metric  ton  delivered  London. 

Sodium  citrate:   Granular  from   £646  per  metric 

ton.  Premium  for  powder  £11.00. 

Sodium  fluoride:  BP  in  50-kg  lots  £1.3594  kg. 

Sodium  gluconate:  Technical  grade  £610  metric 

ton. 

Sodium  hydroxide:  Pellets  (BP  1975)  in  50-kg  lots 
£0.858;  sticks  (BP  1958)  £3.09}  for  50  kg. 
Sodium  nitrite:  BPC  1963  50-kg  lots  £0.8415  kg. 
Sodium  pantothenate:  (Per  kg)  £14.75;  £13.75  in 
5-kg  lots. 

Sodium  perborate:   (per  1,000  kg)  monohydrate 

£425,  tetrahydrate  £251. 

Sodium  percarbonate:  £338  per  metric  ton. 

Sodium  potassium  tartrate:  Granular  £797  metric 

ton. 

Sodium  sulphate:  BP  per  metric  ton,  £70.00  for 
fine  crystals;  £96.90  pea  crystals.  Commercial 
£32.60,  all  ex  works. 

Sodium  sulphite:  Crystals  £0.1692  kg  in  50-kg  lots. 
Sodium  thiosulphate:  Photo  grade  £131.50  metric 
ton,  delivered. 

Stilboestrol:  BP  in  25-kg  lots,  £100  kg. 
Sorbitol:  Powder  £450  metric  ton;  syrup  £225. 
Strychnine:  Alkaloid  £60.00  per  kg;  sulphate  and 
hydrochloride  £45.00  kg,  5-10  kg  lots,  nominal. 
Tartaric  acid:  £705  metric  ton. 

Thiamine    hydrochloride:    Per    kg    £13.50;  5-kg 
£12.30;  25-kg  £11.60.  Mononitrate  same  prices. 
L-Thyroxine:  £1.70  per  kg. 

Tocopherol:  DL  alpha  £17.50  kg;  5-kg  £16.50  kg. 
Tocopheryl  acetate:  DL  alpha   (per  kg)  £15.53; 
5-kg  £14.53;  Dry  25  per  cent  £15.12  and  £14.12 
respectively. 

Vitamin   A:    (Per    kg)    acetate    powder   500  iu: 
£13.93;  £12.53  in  5-kg  lots.  Palmitate  oil  1  miu 
£14.20;  5-kg  £13.20. 
Vitamin  D2:  See  calciferol. 
Vitamin  E:  See  tocopheryl  acetate. 


Crude  drugs 

Aloes:  Cape  £1.36  kg  spot;  £1.30,  cif.  Curacao 
spot  nominal;  shipment  £1.87,  cif  nominal. 
Balsams:  (kg)  Canada:  £12.20  spot;  £12.00,  cif. 
for  shipment.  Copaiba:  BPC  £1.95  on  the  spot; 
£1.85,  cif.  Peru:  £6.60  afloat;  £6.50,  cif.  Tolu: 
£3.85  spot. 

Cascara:  £930  metric  ton  spot;  £900,  cif. 
Cherry  bark:  Spot  £820  metric  ton;  £810,  cif. 
Chillies:  Nominal. 

Cinnamon:  (cif)  Seychelles  bark  nominal.  Ceylon 

quills  4  O's  £0.66  lb. 

Cloves:  Madagascar  £4,300  per  ton,  cif. 

Henbane:  Niger  £1,200  metric  ton  spot;  £1,100, 

cif. 

Hydrastis:  (kg)  £9.90  spot;  £9.80,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £4.10  spot;  £4.00, 
cif. 

Menthol:  (kg)  Brazilian  £11.10  spot;  £10.80,  cif. 
Chinese  £12.20  duty  paid;  £11.20,  cif. 
Pepper:  (ton)  Sarawak  black  £1,395  spot;  £1,300, 
cif.  White  £1,600  spot;  shipment  £1,530,  cif. 
Brazilian  black  grade  one  £1,330.  cif,  nominal. 
Seeds:  (metric  ton,  cif)  Anise:  China  star 
forward  £620.  Caraway:  Dutch  £950.  Celery: 
Indian  £530.  Coriander:  Moroccan  £640;  Indian 
£640.  Cumin:  Egyptian  £610;  Iranian  £590.  Dill: 
Indian  £265.  Fennel:  Indian  £470;  Egyptian 
£235.  Fenugreek:  £145. 

Senega:  (kg)  Canadian  £14.25  spot;  £14.00  cif 
nominal. 

Styrax:  £4.50  spot;  £4.00,  cif  nominal. 
Witchhazel  leaves:  Spot  £3.40  kg;  £3.30,  cif. 


Essential  and  expressed  oils 

Camphor  white:  £0.82  kg  spot;  £0.90,  cif. 
Cassia:  Chinese  unobtainable. 
Cedarwood:  Chinese  £1.15  kg  spot  and  cif. 
Clove:  Indonesian  leaf,  £2.50  kg  spot;  shipment 
£2.50,    cif.    English-distilled    bud    £40.00  spot 
nominal. 

Eucalyptus:  Chinese  £2.10  kg  spot  and  cif. 

Lemongrass:  £4.80  kg  spot;  £4.60,  cif. 

Patchouli:  £8.50  kg  spot  and  cif. 

Sandalwood:  Mysore  unobtainable. 

Spearmint:    (kg)    American    Far    West  £18.50. 

Chinese  afloat  £12.50,  shipment  £11.70,  cif.  Jan- 

Feb  shipment. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Coming  events 

Monday,  January  17 

Harrow  and  Hillingdon  Branch,  Pharmaceutical 
Society,  Clinical  lecture  theatre,  Northwick  Park 
Hospital,  at  8  pm.  Jcint  meeting  with  Harrow 
division,  British  Meaical  Association.  Dr  A.  S.  R. 
Pefters  (deputy  director,  British  Airways'  Medical 
Service)  on  "Is  your  vaccination  necessary?". 
Royal  Society  of  Health  Pharmaceutical  Group, 
13  Grosvenor  Place,  London  SW1X  7EN,  at  7  pm. 
Dr  J.  K.  Howard  (division  medical  officer,  ICI 
Plant  Protection  Division)  on  "Health  hazards  of 
pesticides". 

Tuesday,  January  18 

Barking  and  Havering  Branch,  Pharmaceutical 
Society,  Research  Institute  lecture  theatre,  May 
and  Baker  Ltd,  Dagenham,  at  7.15  pm.  Mr  G. 
Teeling-Smith  (director,  Office  of  Health 
Economics)  on  "Pharmaceutical  research  in  a 
changing  world". 

Bromley  Branch,  Pharmaceutical  Society, 

Wellcome  Research  Laboratories,  Langley  Court, 
Beckenham,  at  8  pm.  Mi  L.  G.  Matthews  cn 
"Pharmaoeutica'  antiques". 
Chesterfield  Branch,  National  Pharmaceutical 
Asscciation,  Chatsworth  Room,  Station  Hotel, 
Chesterfield,  at  8  pm.  Mr  G.  Urwin  (member, 
PSNC)  on  "Work  of  the  Pharmaceutical  Services 
Negotiating  Committee". 

Fife  Branch,  Pharmaceutical  Society,  Conference 
hall,  Victoria  Hospital,  Kirkcaldy,  at  7.45  pm. 
Dr  A.  W.  H.  Smith  (consultant  physician)  on 
"Developments  in  diabetes  therapy". 
Leeds  Branch,  Pharmaceutical  Society  and  Leeds 
Branch,  National  Pharmaceutical  Asscciation, 
Golden  Lion  Hotel,  Lower  Briggate,  Leeds,  at 
8  pm.  Open  meeting  with  Mr  J.  Downing 
(assistant  secretary,  NPA)  cn  "Reminiscences". 
Teesside  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  North  Tees  Hospital,  at 
7.45  pm.  Dr  D.  I.  Haslock  on  "Drugs  in 
rheumatic  diseases" 

Thursday,  January  20 

Ayrshire  Branch,  Pharmaceutical  Society,  Savoy 
Park  Hotel,  Ayr,  at  8  pm.  Mr  R.  Mackay 
(pharmaceutical  inspector)  on  "Medicines 
legislation". 

Epsom  Branch,  Pharmaceutical  Society,  Downs 
Club,  Cotswold  Road,  Sutton,  at  8  pm.  Dr  G. 
Smith  (Heriot-Watt  University)  on  "Stability  of 
dispensed  medicines". 
Karrogate  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  Harrogate  General  Hospital, 
Knaresborough  Read,  Harrogate,  at  8  pm.  Mr. 
F.  H.  Oliver  (head  of  school  of  pharmacy, 
Sunderland  Polytechnic)  on  "Food  we  eat  and 
things  we  swallow  with  it". 

Northern  Scottish  Branch,  Pharmaceutical  Society, 

Lounge,  postgraduate  centre,  Raigmore  Hospital, 
Inverness,  at  7.45  pm.  Mr.  J.  R.  Jamieson 
(superintendent,  Prescription  Pricing  Division, 
Aberdeen)  on  "Prescription  pricing". 
Northumbrian  Branch,  Pharmaceutical  Society, 
Blue  Room,  Eldon  Square,  Recreation  Centre, 
Newcastle  Upon  Tyne,  at  7.30  pm.  Professor 
J.  H.  Cameron  on  "Poisoning-accident,  suicide 
or  murder". 

Advance  information 

Socialist  Medical  Association.  Day  seminar  on 
"The  State  of  the  National  Health  Service", 
Unity  House,  Euston  Road,  London  NW1,  on 
March  27.  Details  from  Socialist  Medical 
Association,  11  Dartmouth  Street,  London  SW1H 
9BN. 

Royal  Society  of  Health  Pharmaceutical  Group: 

D.  G.  Campian  (research  scientist,  Centre  for 
Overseas  Pest  Research)  on  "Insect  phercmones 
— agricultural  significance".  RSH.  13  Grosvenor 
Place,  London  SW1X  7EN,  February  21.  Details 
from  conference  department. 
Brighton  Branch  and  South-east  Regicn, 
Pharmaceutical  Society:  Three  postgraduate 
refresher  course  lectures  by  Dr  J.  Sheldon 
(consultant  in  diabetes,  Royal  Sussex  County 
Hospital)  on  "History  and  aetiology  of  diabetes", 
January  19,  "Insulin  and  non-insulin  therapy", 
February  9,  "Complications  of  diabetes",  March 
16.  All  at  Brighton  postgraduate  medical  centre. 
Brighton  General  Hospital,  Elm  Grove.  Brighton, 
at  7.30  pm.  Travelling  expenses  available  for 
part  IV  pharmacists  over  20  miles  distant.  Details 
from  Dr  R.  W.  Daisley.  School  of  Pharmacy, 
Brighton  Polytechnic,  Moulsecoomb,  Brighton 
BN2  4GJ. 
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Agents 


Miscellaneous  Appointments 


T.P.S.  Ltd.  have  introduced  a 
range  of  quality  family  toiletries: 
shampoo,  talc,  deodorant  and 
hairspray,  already  selling  in  the 
export  market.  We  wish  to  extend 
our  market  into  the  U.K.  We  also 
intend  to  increase  the  range  in 
the  near  future. 

We  require  Agents  to  cover  all 
areas.  If  you  are  interested 
please  tell  us  the  area  and  type 
of  outlet  you  cover,  and  the 
lines  which  you  already  carry. 

Write  io: 

S.  A.  Cromie,  E.Sc,  Ph.C, 
MPSNi, 
Managing  Director, 
TARA-PAK  SUBSIDIARIES  LTD., 
Mylcrd  descent, 
Camperdown,  TIE., 
Killingworth, 
Newcastle  upon  Tyne  NE12  0UJ. 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear 
rings,  Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


Shopfitting 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY  UNITS, 
SHOWCASES,  WINDOW  FITTINGS, 
COMPLETE     SHELVING  SYSTEMS 

with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the 
makers.  See  our  showroom  or  invite 
us  to  call  without  obligation  for  in- 
stant quote.  THIRSK  SHOPFITTINGS, 
741-743  Garratt  Lane,  London  SW17 
OOP.  Tel:  01-946  2291    (4  lines). 


Agencies 

Agency  wanted.  20  Years  established 
connection  with  retail  and  multiple 
chemists  throughout  Scotland.  High 
quality  results  guaranteed,  based  on 
industry,  integrity  and  a  unique 
personal  connection.  Box  No.  2448. 


Pharmaceutical  Antiques,  urgently  re- 
quired all  items  connected  with  old- 
fashioned  Pharmacies  —  runs  of 
drawers,  shop  fittings,  bottles,  jars, 
pill  machines  etc.  Telephone  Ashtead 
(Surrey  72319/76626,  24  hour  answer- 
ing service,  Robin  Wheeler  Antiques 
"Parklands",  Park  Road,  Ashtead, 
Surrey. 


A.  &H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8     Northburgh     Street,  London 

EC1V  0B A.   Tel:   01-253  1184/5. 

Telegrams:     "Salvall",  London, 

E.C.1. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


Business 
for  sale 


FOrt  SALE.  South  Scotland  town — 
main  sireet  health  food  shop,  large 
turnover,  no  competition  in  the  county 
where  situated.  Good  house  included. 
For  particualars  telephone  Carlisle 
25819. 


SEX  DISCRIMINATION  ACT 

No  job  advertisement  which  indicates  or  can  reasonably 
be  understood  as  indicating  an  intention  to  discriminate 
on  grounds  of  sex  (e.g.  by  inviting  applications  only 
from  males  or  only  from  females)  may  be  accepted 
unless: 

1.  the  job  is  for  the  purpose  of  a  private  household,  or 

2.  it  is  in  a  business  employing  fewer  than  six  persons,  or 

3.  it  is  otherwise  excepted  from  the  requirements  of  the 
Sex  Discrimination  Act. 

A  statement  must  be  made  at  the  time  the  advertisement  is  placed 
saying  which  of  the  exceptions  in  the  Act  is  considered  to  apply 


PLASTICS  PHARMACEUTICAL 
PACKAGING 


We  are  a  medium  sized  plastic  injection 
moulding  company,  producing  a  nationally 
known  range  of  pharmaceutical  containers. 
We  seek  a  Sales  Representative  to  sell  plastic 
containers  to  Wholesale  and  Manufacturing 
pharmaceutical  outlets. 

The  successful  applicant  will  have  experience 
in  plastics  and/or  pharmaceuticals  and  be 
prepared  to  travel. 

The  Company  offers  a  salary  commensurate 
with  age  and  experience,  four  weeks  annual 
holiday,  generous  sick  pay  allowances, 
Company  car  and  expenses. 

Interested  applicants  should  write  in  the  first 
instance  to: 

Mr.  D.  A.  Dennison, 

Personnel  Manager, 

COPE  ALLMAN  PLASTICS  LTD., 

Fitzherbert  Road, 

Farlington, 

Portsmouth  P06  1SD. 
Telephone  Cosham  70102 


West  London  Sales  assistant,  dis- 
pensing assistant,  warehouse  stall 
required,  in  West  London  area  by 
small  group.  Good  rate  of  pay.  Tel: 
01-993  2921,  for  further  details  and 
interview. 


H.   BROMMLEY   &  CO.  LTD. 

Manufacturers  of  luxury  soaps 
and  toiletries;  selling  on  an 
agency  basis  to  high  class 
Stores  and  Chemists.  Seek  a 
highly  efficient  and  experienced 
sales  Representative  in  the 
Manchester  area  and  N.W.  of 
England. 

Apply:  Miss  Rossiter, 
H.  Brommley  &  Co.  Ltd., 
10  Condurit  Street, 
London  W1.  With  full  details 


Our  address 
for  Box  No. 
replies  is: 

Chemist  &  Druggist 
25  New  Street  Square 
London,  EC4A  3JA 
Tel:  01-353  3212 
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f4#&tAen&4  OF  LONDON 


introduce  an  exciting 
childrens' range  based  on 


BOD  AND  HIS  FRIENDS 


as  seen  on 

©Michael  and  Joanne  Cole/Bodfilms  1 976 


Trade 

Bods  Soap  (twin  pack)  £4.92  per  doz  66p 
Bods  Talc  8og  £3.72  per  doz  50p 

Bods  Bubble  Bath        £5.52  per  doz  75P 

S.R.P.  inclusive  of  VAT  @  8% 


SJRJP.     Stock  available  from  Dellex- 

Grosvenor  Wholesalers  or  contact 
Dellex-Grosvenor  Ltd., 
77  Gloucester  Road,  Croydon, 
CR9  2XN  Telephone  01-684  3881 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS.  LEMONINE.  GINGER. 
SARSAPARILLA.  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands.  DY1  2BR.    Tel.  No.  Sedgley  2537 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

APPLICATORS  ALSO  AVAILABLE 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHW00D  TIMBER  &  PLASTICS  LTD., 

Plyfa  House,  Leven  Road,  London  E14  OLW        Tel:  01-987  6343/6461 


OFFERS  YOU 


comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays,  EEC  PREFERENCE  regulations,  ATA, 
BOTB,  CAN,  ECGB,  THE,  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  210x143  mm  £15.00 

Benn  Brothers  Limited  125  High  Street  ColliersWood 
London  SW1  9  2JN  Tel :  01  -542  8575 
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Fassett  &  Johnson 

AND  LEADING  WHOLESALERS 

offer  you  a  Special  Service  and 
even  better  Bonuses! 

Fassett  &  Johnson  in  conjunction  with  many  leading 
Wholesalers  are  anxious  to  give  you  help  with  your 

in-stock  position-and  to  give  it  to  you  quickly! 
In  addition,  there  are  better  bonuses  than  ever  on 
selected  lines-as  a  regular  feature. 
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TAKE  ADVANTAGE  OF 
THESE  OFFERS  NOW! 

Bonus  Period 
January-February 

New  Medibath 
Bubble  Bath 
13as  12 

Stop  It 
14as  12 

Nestle  Lite 
Mas  12 

Grossmith 
Complexion  Soaps 

Mas  12 
Black  &  Beautiful 
13as  12 
or  the  equivalent  thereof 


SPECIAL  WHOLESALERS 


Ayrton  Saunders  &  Co.  Ltd., 

Liverpool,  Burslem. 

Herbert  Ferryman  Ltd., 

Southampton,  Aldershot, 
Portsmouth. 

William  Davidson  Ltd., 

Aberdeen. 

Hall  Forster&Co.  Ltd., 

Newcastle-upon-Tyne. 

Mawdsley  Brooks  &  Co.  Ltd. 

Salford. 

E.  H.Butler&Son  Ltd., 

Leicester,  Northampton. 

F.  Widocks&Co. 

Croydon. 


H.B.Dorling  Ltd., 

Dagenham. 

Macton  (South  Wales)  Ltd. 

Taffs  Wells,  Cardiff. 

L  Rowland  &  Co.  Ltd., 

Wrexham. 

Hills  Pharmaceuticals  Ltd., 

Briercliffe,  Burnley. 
Henry  Sykes& Son  Ltd., 
Huddersfield. 
Bleasdale  Ltd.,  York. 

Martindales, 

East  Grinstead,  Norwich. 

Grimwade,  Ridley  &  Co. 

Ipswich. 


Also  available  from  stock 

Quickies 

Cleansing,  Eye  and  Nail 
Nestle 
Lite,  Streaks 'n  Tips, 
ColourTouch,  Lanalol 
and  Pinaud 
Grossmith 
Complexion  Soaps, 
Fruit  Fragrance  Soaps, 
Old  Cottage  Lavender, 
White  Fire,  Splash  Cologne 

and  Lavender 
John  Bell,  Hills  &  Lucas 
Frador,  Fradojel,  Lotil, 
Stop  It  and  Medibath 
Wassen 
Pollen-B 
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